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REGIONAL TRENDS
1992

the majority of visitors to the Baffin Region derive from Canada and the U.S. (88”A).
The lingering economic recession in Narth America has contributed to a downward
trend in visitation to the region over the past 3 years.

The Canadian Tourism Research Institute is forecasting continued slow or negative
growth for tourist traffic to Canada in 1993.

The majority of tourist inquiries continue to be strong from Ontario. Surveys completed
at the Pangnirtung and. Iqaluit visitor centres also reveal a majority of visitors from
Ontario. Next to Ontario the highest number of inquiries and visitor origin in surveys,
was from western Canada.

Thirty-one (31 ) outfitters were licensed in the region in 1992 and increase of three (3)
over 1991. Eleven of the outfitters worked out of Pangnirtung.

a survey of package tours to the region in 1992 revealed that visitor revenue increased
by 21 .5% over 1991, and increase of $415,943.00

the retail cost of tours to the region has increased only marginally in the past three
years averaging $3,083. last year compared to $2,978. in 1989.

Poor weather conditions in the eastern Arctic resulting in heavy ice conditions in 1992
contributed to cancellations by tow of four ships to the Baffin region.

tour wholesalers have evidenced an intent to promote at least nine new package tours
to the region in 1993.

.

\

‘\

—-.



NATIONAL AND INTERNATIONAL TRENDS
1992

National travel and industry research publications are reporting the following trends
for the industry:

.

since 1989 visitation to Canada by U.S. travelers has shown little growth,
however one destination that has shown increased traffic from the U. S., is
Canada’s north.

in 1992  pleasure travel to the NWT increased 21 YO  over 1991.

airline tickets issued for pleasure travelers in Canada increased by 37% during
the first four months of 1992. Tour wholesalers are reporting that consumers
are looking for bargains and taking less risk with new products. Known, quality
products and trusted brand names are the preferred product choices by
consumers.

the Canadian Research Institute is forecasting increased travel sales in 1993 as
the U.S. emerges from the recession. The lower Canadian dollar will enhance
travel to Canada.

in a study of consumer tourism preferences, it was shown that for U.S. men,
the two most important tourism activities are outdoor recreation (72Yo) and
sightseeing (660A). For U.S. women the two most important activities were
sightseeing (74Yo) and dining (66Yo).



3.(I ARCTIC CIRCLE MGAZ!NE AN[ BAFFIN BROCHURE
MAIL RESPONSE SURVEY- 1991/92

January February March AprillMay
Question 1 ‘\

1992
1993

Undecided
Question 2
Va=tion
Business
Question 3
Spring
Summer
Fall
Winter
Question 4
Yes
No
Question 5
Hiking/Camping
Sportfishsing
Culture/History
Boating
National Parks
Territorial Parks
Arts and Crafts
SportShunting
Kayaking
Photography
Bird Watching
Other
Question 6
Arctic Char
Caribou
Musk-ox

18
8

21

36
1

4
39

1
3

36
11

20
10
32

2
18
20
25

1
4

23
8
5

33
23
24

40
15
40

89
6

17
62
10

3

6
89

57
20
58

9
53
48
44

4
15
54
31
11

75
52
39

7
14
23

42
3

2
25
14

1

6
35

27
10
27

4
26
18
25

1
10
25
11

1

29
20
13

12
3
4

12
4

3
16
2
0

12
6

10
2

13
1
7
8

11
1
2

12
5
3

11
9
7

Totals

77
40
88

179
14

26
142

27
7

60
141

114
42

130
16

104
94

105
7

31
114

55
20

148
104
83

Last year the Department of Economic Development and Tourism placed reader responses
cards in Arctic Circle magazine and in their won tourist brochure on the Baffin. The responses
are recorded, tabulated, and cross-referenced with an annual survey of tour wholesalers.

Question No. 1 -In whatyear  do you plan to visit?
Question No. 2- What will be the purpose of your trip to Baffin Island Region?
Question no. 3 -In what season do you plan to visit the Baffin Region?
Question No. 4- Have you ever visited the Baffin Island Region?
Question No. 5- What will be your primary interest when you vis”ti



3.0 MAIL RESPONSE SURVEY 1992- ORIGIN OF REQUESTS

CANADA
Ontario
Man.
Sask
Alberta
Quebec
NWT
Nfld.
P.E.I.
Nov. Scot.
N.B.
B.C.
Yukon

January February March Apr/May June thru September

34 46
4. 4
1 11
1 14
1 6
1 0

0
0
0
2

1 9
1

16
3
1
6
7
0
1
0
0
0
3
1

10
1
0
1
4
0
0
0
0
0
2
0

55
7
2

13
31

0
2
0
2
2
6
0 “-

348
19
15
35
49

1
3
0
2
4

21
2

USA 3 6 4 2 13 28

Europe 1 0 2 0 5 8

AsidPacific 0 1 1 0 0 2

Total 39 97 45 16 138 335

Each year the Baffin Tourism ksociation  and the Department of Economic Development and Tourist Developm[
and Tourism receive written inquiries asking for inforamtion on the regions” tourism services, products and attrat
and attractions. A summary of the origin of these mail requests is used toward fine-tuning marketing effort.

.



BAFFIN REGION
.

1992 SURVEY OF PACKAGE TOUR ACTIVITY

23 tour companies offered tours to the Baffin Region in 1992, the
same number as in 1991.

Number of Packages
Offered for Sale

Number of Different
Packages Sold

Tour Receipts:

Adventure Tours

Arts/Cultural Tours

Naturalist Tours

Hunting/Fishing Tours

Total Value (Gross)

1 9 8 9 1990

7 1 85

5 7 49

.

1 9 9 0

1 , 4 0 2 , 9 0 7

2 7 1 , 0 0 9 .

2 5 4 , 3 0 5 .

1 9 9 1

69

3 9

1 9 9 1

9 3 3 , 3 9 5

1 1 1 , 4 3 0 .

3 4 0 , 9 1 7 .

720,935. 545,495.

1 9 9 2

6 5

5 0

1 9 9 2

1 , 1 2 6 , 9 6 8 .

1 6 5 , 5 3 8 .

2 9 9 , 8 6 5 .

6 6 5 , 4 0 5 .

2 , 6 4 9 , 1 5 6 .  1 , 9 3 1 , 2 3 7 . 2 , 2 5 7 , 7 7 6 .—

for Tours Sold

* Information not captured includes incidental tourist traffic,
unorganized tourist traffic, visits to family living in region. .

———



BAFFIN REGION

1992 Package Tour Survey

~olesalers Comments on the Region

Survey information is collected by telephone from package tour
operators. In addition to requesting sales data, operators are
asked for general comments about the season’s activities. The
following are some of the comments from operators, and few from
clients.

- !1

II

- 11

- II

- 11

II

The number of Canadian clients increased again in the outdoor
adventure and naturalist sector.”

During the 1992 season, clients were booking late. Rather than
booking several months in advance of a trip, they were booking
several weeks in advance of travelling.t’

In the non-consumptive tourism market, there was a slight
increase in the number of dog-sled clients and foriegn
independent travelers, (F.I.T. ’s) .“

Our backcountry canoe program has proved quite successful,
particularly the Arctic trip where all three departures sold
out. As a result we are most anxious to expand the program in
1993.”

We think that a goal for your Government’s training of guides,
is that those directly associated with tourists should be much
more knowledgeable about local flora and fauna.”

At our age, (69 & 72), we find that two weeks is just about
right. Anytime beyond that tends to be a little more than we
can enjoy.ll

I can’t thank you enough for making my trip to Baffin such a
wonderful experience. I look forward to my return in 1993 with
some full tours. Country Walkers Inc. will donate 10% of its
profits from each of our trips to the education of the Lake
Harbour children. We are all excited about this trip and other
future possibilities that we could both benefit from.”

We are actively promoting Arctic adventure tours to the
Japanese tourism market and hope to create enough interest and
enthusiasm for everyone’s benefit.”

The food was better than expected, the hotel was better than
expected, the temperature was warmer than expected, but,
souvenirs less plentiful than expected, and rental clothing,
(boots, mitts, pants & parka’s) should be made available. “



- 11 The Japanese are very service orientated and must be catered
to. The tour will appeal to younger outdoor adventure
clientele, possibly even the honeymoon trade.t$

- “ I have had a great deal of experience with guides and
outfitters both in Alaska and in the Canadian Arctic and Ohito
Ashoona, (of Cape Dorset), is one of the best prepared that I
have ever used. S would not hesitate to recommend the use for
any future work in the Cape Dorset area.t’
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Licence Outfitters Baffin Region

Community

Arctic Bay

Broughton Island

Cape Dorset

Clyde River

Grise Fiord

Hall Beach

Igloolik

Iqaluit

Lake Harbour

Pangnirtung

Pond Inlet

Resolute Bay

Other

Totals

1 9 8 9  1 9 9 0  1 9 9 1  1 9 9 2

1

5

1

0

0

0

2

7“

o

13

2

1

3

35

1

3

1

0

0

0

1

7

0

14

2

1

3

33

1

2

1

1 -

0

2

1

4

0

9

2

1

4

28

1

2

1

1

0

1

1

4

1

11

2

1

5

31

.
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5.0 VISITOR CENTRE SURVEYS
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TOSURISM AND PARKS DIVISION
BAFFIN REGION.

PACKAGE TOUR OPERATORS -1992
NEW LISTING FOR 1993

WHOLESALER/RETAILOR

Canada North Outfitting,
87 Mill Street,
Almonte Ont. KOA lAO
Tel. (613) 256-4057

Ecosummer Canada Ltd.,
1516 Duranleau St.,
Vancouver, B.C. V6H 3S4
Tel. # (604) 669-7741
Jim Allan.

\

Listing 11 different packages.

Listing 6 different packages.

High Arctic International Explorer Services -

P. O. Box 200,
Resolute Bay, N.W.T. XOA OVO Listing 5 different packages
Tel # (819) 252-3875

Special Odysseys, Listing 4 different packages.
3430 Evergreen Rd.,
Medina, Washington.
U,S.A. 98030 - ATTEN:Skip Voorhees
Tel# (206) 455-1960

Blackfeather  Wilderness Adventures Ltd. (Trailhead)
1341 Wellington St.
Ottawa, Ont. KIY 3B8 Listing 1 package.
Tel# (613) 722-9717

Mr. John Coons, Field Guides Inc.,
P. O. BoX 160723,
Austin Texas, U.S.A. Listing 1 package.
78746 Tel # (512) 327-4953

Eugene Lewis, Listing 2 different packages.
Atlantic Marine Wildlife Tours,
227 Wright St.,
Fredricton, N.B. E3B 2E6
Tel# (506) 327-4953

Matthew Swan, Weld-wide Adventures, Listing 7 different packages
(Adventure Canada),
920 Yonge st., Suite No. 747,
Toronto, Ont. M4W 3C7
Tel# (416) 963-9163



Niglasuk Co. Ltd. Listing 4 different packages.
General Delivery,
Arctic Bay, N.W.T. XOA OAO
TEL# (819) 439-

Adventure Network, Listing 1 package
3209 - 1676 Duranleau St.,
Granville Island, Vancouver, B.C.
V6H 3s5 \,
Tel.# (604) 683-6982 Fax. 238-7282 .

Carlo Gori, Liberty Tours, Listing 1 package.
120 Whitmore Rd., Unit # 7,
Woodbridge, Ont. L4L 6A3
Tel# (416) 850-1900

Mr. Rob Grant, Sources Adventure Re-creation,
P. O. Box 3556 Station B,
Calgary, Alberta. Listing 2 different packages.
Tel# (204) 947-9502

Melville Shipping, New Cruise Tour for 1993
Suite 1007, 35o Sparks St.,
Ottawa, Ont. Micheal H. Bell Chairman
Tel: (613) 238-1840
Fax: (613) 238-1291

Northwinds Arctic Adventures, Listing 10 different packages.
Hatty HcNair or Paul Laundry,
P.O.BOX 849, Iqaluit, N.W.T.
XOA OHO Tel No. (819)979-0551
Fax No. (819) 979-0551

Sunrise County Canoe Expeditions Inc.
Cathance Lake, Grove Post,
Maine, usa 04638 Listing 1 package.
Tel.# (207) 454-7708

Travel Dynamics, Listing 1 package.
132 East 70 St.,
New York, N.Y. USA
10021
Tel. # (212) 517-7555
Fax # (212) 517-0077

Sobek Expeditions Inc.
159 Main St., Unionville,
Ontario. L3R 2G8
Tel# (416) 479-2600
Fax # (416) 479-2604

Le Grand Nerd,
Paris, France.

Listing 1 package

Listing 2 packages.



Seaquest Cruises,
600 Corporate Drive,
Suite 410,
Fort Lauderdale, Florida
USA 3334

NEW OPERATORS FOR1993

Butterfield & Robinson,
70 Bond Street,
Toronto, Ont.
M5B 1X3
Attention: Allan Kling.

Country Walkers Inc.,
P. O. BoX 180,
W a t e r b u r y  V e r m o n t .
USA 06676
Contact: Bob Maynard
Tel: (802) 244-1387

Blythe & Co.
68 Scollard St.,
Toronto, Ont.
M5R 1G2
Tel: (416) 964-2569

Quark Expeditions Ltd
New York, N.Y.

List 1 cruise ship pkg.

\,

Listing 2 different packages.

Listing 1 package

Cruise Ship Package
7 trips East and 5outh
Baffin Coast.

Cruise Ship package



6.2 ANALYSIS

An analysis of the
Reqional office was

OF PROMOTION COSTS

Department’s promotional effort through the
done to evaluate the cost of promoting the

Regionfs tourism products. Additionally an alternative method and
more economical system of responding to mail & telephone requests
for information was examined. We wanted to continue supplying— —
information without altering ‘results.

Direct Costs to the Baffi.n O&M Budget, 1991/92

Reprint of the Baffin Brochure including
re-design of the cover. 10,000 copies,
(a 3 year supply) .

Best of Baffin Flyers, including Hisoric
printing, 10,000 copies. (3 year supply)

Best of Baffin sleeves, 12,200 copies.
(3 year supply)

Baffi,n Product Guide, 7000 copies.

Iqaluit maps (2 year supply)

Baffin pins, (average cost/pin $ 1.02)

NWT pins, stickers, luggage tags etc)

a

Park

$  1 1 , 2 0 0 .

$  4 , 8 0 0 .

$  1 2 , 2 0 0 .

$ 7,0io.

$ 6,650.

$ 5 , 0 0 0 .

s 5 , 6 6 0 .

SUB-TOTAL (Actual cost to Baffin Budget) . . . . . . . . $ 52,520.

Explorer Guides, (Cost to HQ)

Explorer Maps, (cost to HQ),

TOTAL . . . . . . . . . . . . . . . . . . . . . . . .

,5000 copies @ 1.83 $ 9,150.

3600 @ .83 each s 2,998.

. . . . . . . . . . . . . . . . . . . . $64,658.

Estimated number of visitors to the Baffi.n region in 1992 is 3,012
which equates to yearly promotional costs of $ 14.12 per visitor.

———.



Cost of Baffin tourism information package
and breakdown of contents.

Baffin sleeve 1.74
Baffin brochure 1.12
Baffin Flyer. .48
Baffin Product guide 1.00
Sub-Total 4.34
Postage 1.301

Teal

cost
sent

cost $ 5.64

of all-inclusive tourism information package
out previous years.

Items in Baffin Tourism package $ 4.34
Baffin pin 1.02
NWT pin .98
NWT luggage sticker .06
NWT luggage tag .96
Explorer Guide 1.832
Explorer Map .752
Postage, first class. 9.70

Total cost ● . ● . . . ● . ● ● . . . . . . . . . . . ● . . . . . . . . . . $ 14.48

Difference and savings between two

1. The average first class postage

2. Cost of producing the Explorers
shipping charges.

packages, $ 8.84 each.

rate of outbound mail.

Guide and map, not including



MARKETING AND PROMOTION

6.3 BAFFIN HANDBOOK

The Baffin Island Handbook is an innovative project to produce the
first-ever tourism guidebook to a region of the Northwest
Territories. It is scheduled for publication January, 1993 w+th
the book being launched in February. There will be two la~nch~ng
sites, ine in Iqaluit and one in Ottawa. The book was wrlten by
more than 25 distinguished northerners and experts in northern
tourism. Total length of the handbook will be 160 pages and contain
information on history, inuit culture, landmarks, the arts,
geogrpahy, wildlife etc. Funding came from Canadian Parks Service,
GNWT Economic Development & Tourism, and Nortext. 10,000 copies of
the handbook will be printed.

Pre-publication response to the book has been very favorable. All
the agencies involved have substantial en~iries-from prospective
individual buyers, agencies, and retail outlets. The project
generated national publicity with coverage on CBCrs Coast to Coast
program in early August. The project has the potential to make a
major contribution to current tourism marketing efforts.
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by Bruce K Downie

I

n the darkness of th~ ~L’~in~  sno-w
swirled azd drifted with the winds of a
late March bii~rd But insi& hke
Harbour’s  community hal~ talk ws
not of Sno-w and winfeq  but of a lush
grecz pflrk  — of bfilting on the ri:z~
and the coming of !ourists.

Sezted  at the frcnt of the hall ~ere
four memt.erc )f the hamlet’s tourism
committee, : .d Dam”d Monteith, the
N~goz’emment’s  rep”onal super~i-
sor of pa rks and ~+sitor sern”ces. 1 was
present as a parks consultant, and
Montzith  and I were presenting the
Depatimeni  of Economic Development
and Tourism’s ma~ter  plan for a Terri-
torial  Park in the Soper Riz’er Valley.
Lmnlly known as the Kuuj~ the
Soper  drains from highlands over 60
kilornetres inland, to the Baffin coast at
L~ke Harbour. ~is past summer, the
$per  Rizer was named to the Cana-
dian Heritage Riz~er System, joining
the South Nahann( Theion  and Ka~~n
Rivers on t}ze NWTS list. Xamed for
naturalist Dr~ey Soper, the river was
nominated by the people of Lake Har-
bour for its cultural and htitorical  sig-
nificance, and for the richness of its
drainage sys:em

At the March meeting Tommy
Akazak, a gocemment liaison officer
and member of the Lake Harbour
tourism committee, spoke in full sup-
port of the 1400 km~ park “If would be
good for the community. It w“ll provide
jobs and attract tourists, who mull help
small businesses to get established and
Su ~“~~ “

Response from other members of
the community was much the same
people agreed that more tourism would
be a gd thing. But there uu abo con-

Here”s the stoq of ho}~ an importont Eastern .4rctic park IJ3S created.

Katannilik.  n2med for the ~~aterfalls of the Yorth”s ne~test Heritage Ri\er.

is the first S3tural Environment Park in the ll}”T.

42 UP  HERE OCYOBER.  Nom\!8ER 1992
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I remembered caribou

curiously watching our

boat as we made our way

along the rivex

W<S: through the valley  wall, down to
th? meandering ~pm. In the bright sun-
shine  o) the morning I had stopped to
e.rarnine such surface minerals as mar-
bl~, rnicn, garnet and the rare bluegem-
s tot le, lapis  lazu 1 t found nowhere else in
CanflciL~ And 1 rmernbered  caribou curi-
o[isl~ watching our bout as xe made our
ti’lzy  ~[ong the n“cer.

Proposed as a Natural Environment
P,?rk – the first of its kind in a newly
<>:pa riding lVorth west  Tm”fories  park
:yst~m, Katannilik Park w“ll protect
ni7tural  and cultural resources that are
zery sFecial, yet represznta  tice of the
southern coast of Wfin Island The park
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At the south e}ld of the vallq,

the river tzu?lb[es with a roar

iizto the nzirrored }vater of

ifi-iujujuaq Lake.

Prepared for anything, h ibr loads  canoe.

— .,-



~::
f-_;---. Rqlections of [he k:cnzilik. . .
s-.
%.” ‘ blanketed x<th a lush growth of mosses

and sprinkled with the brilliant reds of
benrberrj  and cranbe~~ me lozvlands
are filled xith co ffongmss, sphagnum
m~~, and ye[loru  mountain saxifrage
The sun~renched  sloFes  ~re cmered in
Arctic henthe~  L.zbrador ten, and L~p-
lar~ rosebay. And the r~ky upland
platenu  displays scattered patches of
moss tampion, purple saxifrage,  and
mountzin  ~zens.

Lemmings – toth brown ond collared
– are plentiful, according to the cycles of
their populations. With Arctic hare, th~j
provide food for foxes, Snozuy owk and
falcons. Many other  nesting birds - rock
ptarmig~n, red-breastccf mergnns~rs,
Arctic and common loons, Cana& geese
— l~e the [uxll~nt grollndco~er and the

sedges and uillows of the water’s edge
for ?rotzction

A valley  so rich in Inndscapg  plants,
wildlife and hurnnn hist(: ;I provides
exceptional opportunities ,:or rafting
kayaking hiking camping and naf-ure
study. Once people  begun to disc~er  the
~UU;UR$  it’s certain to become Q popular

Mflin destination
How ;L’ill  tkesz uisiiors sez and zxpe-

tierzce  the natuml LInd cultural heritage
of the area? With the aception  of a fezz
emergency shelters uszd by people fra~-
elling in winter  and 5pn’ng between Lake
Harbour  and lqalui~ there ~ere few
facilities in piace when the park was
proposed. The plan for Katanniiik iden-
tified trail routes, simple campsite facii-
ifies — including garbage containers and
prictis — in kzy are~s, and emergency
shelters at sfrate~”c locations. A ~oup
shetter  is aLso proposed at the mouth of
Cascade Cree.~ where planes  carrying
tra~ellers  utill  be permifted  to land.
In ferprefafion of the are~’s natuml and
culfural histoy w“ll include both
printed mattils and signage.

Having guides take vtiitors  up the
river would enn’ch the visitors’ expen”-

tunihj  to put their knowledge and mpe-
rimc? of the rirer  to new usc Although
this will  be the most promoted way !O
acc=s the park, other xays of teaching
the .zrez would be possible Air chatiers
to the group shelter site at the mouth of
C~wtie Creek would be popukr with

i!
adrenhlrous kaynke~, rafters and
cazceisfs.

Hiking the entire Iftijjagiaq  Trail,
from the south  shore o/ Frobisher  Bzy fo
Lakz Harbour, ofiers  experienced hikers
a cha~l~nge Hiking into fhe .Soper Ri;er
vallrj or adjacent areas from Lake Har-
bour woujd provide easy access for day
use, or for more exfended  trips com-
bined wifh river trareL

VVhen fhe people of Lake Harbour
off?r?d tha”r  support  for Kafannilik,
de~Pi~e their caIltion about possible  dis-
ruption of fheir  way of life, it was a giant
step fo~card in fhe creation of this new
natural enm”ronment  park The Tungax”k
Fed2rafion of Nunauut has ako formally
~Fz55zd Sllpport  for the initiafi~c  By

late  j:[mme~ Katannilik’.s stafus ua.s not
yet jinal  Approval by fhe Department of
lnd~~n Affairs and LVorthern  Dez’e~op-
mezi in Ottawa, a land transfer from the
fedz~sl  gocernmenf,  and approval by the
~Ts Lcgisfafive  Assembly are still
needeci

Awe headed out of the community
hall after our mecfing !ast -winfe~ the
w’nds  whirled snow around the build-
ings. I kept warm by ima~”ning  the next
summer’s sun on my back as 1 xalked
among the willows along fhe broad
ghz.ssy Soper  River. Kafannilik Park “the
plac2 of the falk,” had made an indelible
impression on me. +
BRUCE K. DOwNIE is a parks and
tourism planning consultant for a
Victoria based company, PRP Parks.
He has worked extensively through-
out the Yukon and .M over .&e
past 15 year5.
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