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SAWA has not concentrated on specific U.S. market areas in the
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rough ranking of the regions of origin of these guests is:

1. .Pacific

2. Mountain (Montana)

3 E N oC e

4 N E na

5 M iA t( Y

T d i s to t g uw f t b l a r

o v am ea ra S a pi p u

c i r ci t ha r

S e

t N o rT e rs ha r r o*
1 P a 9
2 M o

3 W N oC e‘
4 W S C ea

5 M iA t

T 1 A lT rS u( d t P r

i na n o rh a a s oh T h w

s tr a1 - 2 s ht o vd oo t r

I s hb n ot t a r ar ea u

t o uw hm e xt h r ag t t W

N oC er ei t G a( s

V a rs u ga t t b U m a f a a

t ut rp rw p rb t v t e

( sl o i n tw w c oT o m a

w hw e m p hb a w t P aT m o

t he xa cd it r i t s (

f o ra t n o( W aa O rT t h
.

1



I +.J-. - “

w eo fr ao a t o o a t U m U

a w e is yo t r ap rt f o

a r e gm ap rw r e

1 P a

2 W N oC e

3 W S oC e

4 E N oC ea

5 M iA t

I s hb n ot t S A tr w v c

t m at f ir ap o
. ,

.

[

?

,i’.

t..

J

C o n sw a im ai nr i t

f o lm ar a

1 P a

2 M iA t

3 E N C e
4 W S C ea

5 W N C e

T M o ur ew a i da a s im

a rb w r as ll t t o r

l i sA n o c ai a di r et t a

f i nI w g ef t a dt

p a s sr e pa f am p o e a

t op a sm aT i nc of t

a i rw t h el c oo t r t t

t o ue xh b N e v ef ‘ ‘ ‘ ‘

r e gl if t a ic aw i i t

t o ue xc ao i a s ld io

T a2 s ht r em ar ao e c j

d i s cT o vs ur aw c ab o a

r e vw e is yA v o 5 w a t t t

r ar e ge c a4 t t s r r i

e c a t e gs o d t 1 f t l r r i

e c a tT hv ao s w t a t

f e region, to d et o v~ T P
.

.“

.



.

4

..

..

. -
1-

*

u
cm

I-4u

u.ucl

-...

.



I
-’-. - “ ● ‘

u

[
. .’

: :;.

L

L

L

r er e ct h is p oa 2 p a

t h er e ct n uo o vr T W N

C e nE N oC ea M or w a t a

s ew a t oo 8 p oe J s b a 7

p os tt M iA tr a t W S

C e nr eI i t s r ew w b e

i t eo t hs o c i oc h at i

t a p pt f r ar e

4 S eL eS e

T hs er e -t i dm r o t

b ao three standard s o cc h ai

e d ua p o pS e3 o t r e

t i m po b a h l o i a a h l o

e d ua i n do h p oS c T 3

i r r r

t i a

r e gp o pa vA o h p ow

i d e nb t oe xa t m f aa

p r om a( M cT m r A md a

b w u t e s tt r ai nf t t

r e gf e aT s owas the 1 s

A b so t U nS tT f r r w

d e t eb a dt n ur o e s o c

t rf e r eI t i nt l t s

i n dt h ip or

T a n ao t d r et C ai o a

r av s ti t n uo p oT f

t hr ar ea t M iA tr a n

t wt E N oC er ea n t a t W

s oC er ea tf T a t f r

o w hf uS m as hf M t c

p ow t W N C ea M or r

f ia s r e s p
,

. ..
.-



<. --- - - ●

T a3

R E GR AO S O C IF

I n

1 P a1

2 M A t l2

3 E N oC e3

4 W S oC e4

5 W North Centr. 5

6. Mountain 6

.

[

. .

[

L.

i...

u

E dP o

1 3

5 2

6 1

3 4

3 5

2 6

S oU D e po C o

S

5

9

1

1

1

1



I

!

L

b

L “

1.
-

L.2

i
.-

L

,-
*

. .

4 R e c oM e tM a

T s e lo t f oc i dw e

r ea m af h b m p ro t b o

p o p uS u gp rb t e w a

i n c oi t l i

1 P aP o

L A n1 1

S F r a5 ,

S e2 ,

p o r1 ,

S D i1 ,

P
p
c

w

was ranked higher than San Diego as a
market on the basis of the tourism experts

be noted that this region may contain other
marketing cenfies due to its overall high poten-
Salem.
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