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P l$ 5

Picnic Area: $70,000
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PRIORITY II

1. BACKGROUND/RATIONALE

o Arctic Red River does

Dempster. However the
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Tours will encourage increased visitor volume to the community by
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f 1
(’y (’m) (’000) (’oDo) (’000) (’DOO)

M $ $ $ $ $

A R C

R O A DD E V E L

PI anni ng 25 25
Picnic Area
R oK 1
F C 1 1 1
C a m: 5 2
S t1 1 1 2

2 R T

E q1 2 5 5
S t5 1 5

C O W NA C T I V5 5 5 5

4 A RA C R A

M a1 1 1 1
D i s5 5 3

T O T$ 120 $ 228’ $ 128 $ 95 $ 47 $ 20

G T O T$ 6 3 8
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