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100 INTRODUCTION



1.0

1.1

INTRODUCTION

Backgr ound

As part of an on-going program to develop and up-date
information about arctic tourist travel patterns, the

Gover nment of the Northwest Territories Depar t ment
of Economi c Devel opnent and Tourism conm ssioned Acres
I nternational Limted to undertake a survey of

non-residents as they exited the Northwest Territories
by the Denpster H ghway during July, August and Septenber
of  1985. Wiile the summrer operating season of the
Denpster H ghway begins in early June, the survey only
covered the period July to Septenber as a result of
the contract for the study not being awarded until
m d-June. Field work took place during these three
nmont hs and findings were extrapolated to include June.

This survey is a continuation of a program to identify
travel characteristics visitor profiles, and
not i vat i onal factors. The results of this program
will be used in the devel opnment of future tourism policy.

Study Objectives

The overall objective of the study was to generate
specific information about non-resident visitors to
the Northwest Territories during the sumrer of 1985.

Three nmain categories of data were collected, nanely:
0 denographic information;

0 trip characteristics; and
0 notivational factors.
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2.1

2.2

METHODOLOGY

Survey Design

In consultation with the Departnment of Econonic Devel op-
ment and Tourism Acres designed a survey formfor use in
the study, a copy of which is appended to this report.

The survey form contains 18 questions divided into two
sections, nanely:

0 Section 1: Travel er Profile; and
0 Section 2: Trip Motivation.

Section 1 contains 12 questions addressing such matters
as province, state or country of residence, size of

party, occupation, trip expenditures, participation in
activities and type of accommodati on used.

Section 2 contains 6 questions dealing with trip noti-
vation, including reasons for making the trip, the

possibility of returning to the area, and perceptions of
t he NWT.

Inaddi tion, the survey form contains space for witten
coment s.

Survey Delivery

The survey form was admnistered by a 1local field
interviewer at the Peel R ver Ferry crossing on the
Denpster Hi ghway. The interviewer, a resident of Fort
McPherson, was trai ned and nanaged by Acres.



2.3

The interview station was on the east side of the Peel
River and as such, the interviewer was able to approach
all non-resident, southbound passenger vehicles waiting
for the ferry. The interviewer was instructed to ask the
driver to conplete the appropriate parts of the survey
during the course of the ferry trip (approximately 10
m nutes) and to return themto the interviewer.

If the survey was not conplete by the end of the ferry
trip, the driver was asked to spend a few mnutes on the
west side of the river prior to resumng his journey.

Mailback questionnaires were not considered appropriate
due to the relatively low traffic volume, the expected
| ow response rate and the inherent delays of this survey
met hod.

Sanpl e Design

The sanple design was based on several factors
i ncl udi ng:

0 1984 Peel River Ferry nonthly traffic vol unes;

0 an assunption that traffic is conprised of 50 percent
resi dent and 50 percent non-resident vehicles;

0 an allowable error of +10 percent; and
0 a 95 percent confidence limt, standard for this type
of survey.

Based on these factors, the required nunber of surveys
per nonth were as foll ows:



Sout hbound
Sout hbound Non- Resi dent Sanpl e

Mont h Vehi cl es Vehi cl es Si ze
July 870 435 85
August 788 394 85
Sept enber 470 235 79

TOTAL 249

Using the expected volune of ferry traffic, the total
hours of interviewi ng required per nonth were:

Total Esti mat ed

Mont h Survey Hours
July 90.3
August 97.3
Sept enber 138.3

The interviewing stints were arranged to avoid systematic

bias stemming from the timng of data collection. All
hours of ferry operation (9:00 a.m to 1:00 a.m), all
days of the week, 1long holiday weekends and the days

i medi ately before and after long holiday weekends were
included in the interview stints.

El even interviewwng stints were scheduled, resulting in
330 hours of interviewing tine. The interview schedul e
is presented in Table 2-1.



Stint No.

1

10

11

TABLE 2-1

SUMMARY OF INTERVIEW STINTS

Date

July 8
July 9
July 10

July 17
July 18
July 19

July 26
July 27
July 28

August 1
August
August

W N

August 7
August 8
August 9

August 18
August 19
August 20

August 31
Sept enber
Sept enber

Sept enber
Sept enber
Sept enber

Sept enber
Sept enber
Sept enber

Sept enber
Sept enber
Sept enber

Sept enber
Sept enber
Sept enber

Shi ft
0100 hrs

1500
1000
0900

1500
1000
0900

1500
1000
0900

1500
1000
0900

1500
1000
0900

1500
1000
0900

1500
1000
0900

1500
1000
0900

1500
1000
0900

1500

1000 -

0900

1500 -

1000
0900

2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

0100
2200
1700

TOTAL HOURS

hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

hrs
hrs
hrs

Hour s

10
12

10
12

10
12

10
12

10
12

10
12

10
12

10
12

10
12

10
12

w
w B
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ANALYSI S OF DATA

The information collected from the questionnaires was
conpi l ed and anal yzed using the spreadsheet program LOTUS
1-2-3. The analysis of this data is presented in three
parts, namely, VisSitor demographics, trip characteristics
and notivational factors. The data is shown in sunmary
f orm bel ow. Detailed information can be obtained from
the appropriate conputer print-outs in Appendi x B.

Vi si tor Denbgraphics

Denographic and related information on visitors to the
Nort hwest Territories is summarized in Tables 3-1 to
3-4.

Table 3-1 - Place of Residence

This table shows the place of residence for all the
non-resident parties surveyed. According to these
figures 58 percent of the tourists are Canadian, 38
percent are American and 4 percent are from overseas.

Ferry traffic data obtained fromthe D vision of Tourism
and Parks is presented in Appendix C.  Wile a rigorous
conparison of this data conpared agai nst the survey data
has not been undertaken, a cursory exam nation indicates
that the questionnaires sanpled a typical cross-section
of parties by province and state. Slightly over 50
percent of the surveyed visitors were from Alberta,
British Colunbia, Ontario and the Yukon, as expected.
The states of Al aska and Texas provided the strongest
representation from the U S.



Place of Resi dence

TABLE 3-1

ORIGIN OF GROUPS INTERVIEWED

Yukon

Al berta

British Col unbi a
Saskat chewan

Mani t oba

Ontario

Quebec

New Brunswi ck
Newf ound! and

Al aska

Ari zona
California
Col or ado
Connecti cut
Fl ori da
Georgi a
[11inois
Massachusetts
M chi gan

M nnesot a

M ssour i
Mont ana

New Jersery
Ohio

Oregon
Texas

Washi ngt on
W sconsi n

Germany
Ho 11 and
Nor way

Sub-t ot al 62

|UJOQ\II\JI—‘OQI\J}-‘OQI—‘I—‘I\JI—‘)—‘I—‘I—‘I\JHLH

Sub- Tot al

N~
[uiN

Sub- Tot al

TOTAL

-
o
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Percent

58

38



Table 3-2 - Party Size

This table shows the distribution of party size inter-
vi ewed. Based on the nunber of parties and the total
nunber of Vvisitors represented by those parties, the

average party size has been calculated at 2.84 people.

In six instances, the nunber of people in the party was
not i ndi cat ed. This has been corrected by assum ng that
each of those parties contained tw people, the nost
common party Size.

TABLE 3-2

PARTY SIZE DISTRIBUTION

Party Size Number of
(per sons) Nunber of Parties People
1 14 14
2 50 100
3 17 51
4 15 60
5 5 25
6 2 12
7 1 7
8 0 0
9 0 0
10 0 0
11 1 11
12 2 _24
107 304

Table 3-3 - Cccupations and | ncone Level s

Approxi mately 68 percent of the people responding to the
question on occupation listed thenselves as profession-
als, skilled workers or retired. Managers accounted for



another 8 percent, with the remaining 24 percent fairly
evenly split anongst the other |isted occupations.

In ternms of incone |levels, the survey showed that nearly
one-half of the respondents had inconmes in excess of
$40, 000 per annum O those whose salary exceeded
$40,000 per annum the nmost frequently represented
occupations included professionals, mnmanagers/executives
and skilled workers.

TABLE 3-3

OCCUPATIONS AND INCOME LEVELS

Income ($x1000)

Occupation Number 0-10 1Q-20 20-30 30-40 40-50 50+

Farming/Forestry 2 l 1

Manager/Executive 9 1 1 4

Millworker/Labourer 5 2 2

Office/Clerical 0

Professional 30 1 1 7 5 12

Artist/Writer 3 1 1

Retiree 25 1 6 5 4 2 2

Sales/Service 2 1

Skilled Worker 18 1 5 2 3 3

Student 3 2

Technician 4 1 | 1

Entertainer

Other/Unknown 6 2 3 1 2 1
TOTAL 107 2 12 17 17 15 26

(2%) (13%) (@9%)  (19%)  (17%) ( 30%



Table 3-4 - Age Distribution

Tabl e 3-4 shows the age distribution for those responding
to age inquiries in the survey. Based on this infor-
mation the average age of visitors is in the range of 35
to 40 years. The large nunber of retirees noted in Table
3-3 are reflected in the figures for age distribution,

distribution, with 23 percent being over 55 years of age.
In general, the survey a9e structure is skewed to the

ol der age groups conpared to the general popul ation.

TABLE 3-4

AGE DISTRIBUTION

Age G oup Percent of
(years) Nunber of Peopl e Tot al
0-12 35 12.0
13 - 18 12 4.1
19 - 24 17 5.8
25 - 39 89 3005
40 - 54 71 24.3
55 0or over __68 23.3

292

Trip Characteristics

The trip characteristics are summarized in Tables 3-5 to

3-11 and are discussed bel ow.

Table 3-5 - Reason for Visiting NW

With a 78 percent response rate, the major reason for
visiting the Northwest Territories was for pleasure

A



pur poses only. Inclusion of trips nmade for pleasure as
wel | as either business or personnel purposes increases
this to 87 percent.

The second nobst common reason for visiting the Northwest
Territories is business, accounting for 10 percent of al
t hose surveyed.

TABLE 3-5

REASON FOR VISITING NWT

Reason Number of Groups Per cent
Busi ness Only 11 10.3
Pl easure Only 84 78.5
Personal Only 1 0.9
Busi ness/ Pl easure 4 3.7
Busi ness/ Per sonal 2 1.9
Pl easur e/ Per sonal 5 4.7
107

Table 3-6 - Tourist Expenditures

As shown in Table 3-6, the average per person expenditure
for those responding to the survey question on expendi-
tures is $20’3.45. However, the average expenditure
vari es significantly between business travelers, those
visiting the NI for pleasure only and all other travel-
ers. In general, the business traveler spends at |east
three times as nmuch as the tourist.

These figures can be used to generate information on
total expenditures by non-residents visiting the North-
west Territories in the sumer of 1985.



TABLE 3-6

VISITOR EXPENDITURES

Number of Number of Total Expenditure
Reason Parties People Expenditure Per Person
Pleasure Only 77 213 $ 32,026 $ 150.36
Business Only 10 19 $ 9,498 $ 499.89
All Other 11 48 $ 17,122 $ 356.71
TOTAL 280 $ 58,646 $ 209.45

Table 3-7 - Participation in Activities

Each party was asked to indicate the types of activities
they participated in while in the Northwest Territories.
These activities are shown in ranked order in Table 3-7.

As can be seen, five activities dominate the list, camp-
ing, shopping for crafts, 6 visiting rmnuseuns/historic
sites, nature study and fishing. These can all b e
categorized as either outdoor or heritage related,
perhaps indicating how nobst tourists view the Northwest
Territories.



TABLE 3-7

PARTICIPATION IN ACTIVITIES

Number of

Activity Participating Parties
Camping 71
Shopping for Crafts 63
Visiting Museuns/H storic Sites 51
Nat ure Study 37
Fi shi ng 22
Hi ki ng 12
Festival s/ Local Events 11
Busi ness 10
Visiting Friends/Rel ati ves 9
Fl yi ng 7
Si ght seei ng 4
Swi mmi ng 3
Canoei ng 3
Driving 2
Phot ogr aphy 1

Table 3-8 - Accommpdati on

Informati on was gathered as to the types of acconmopbdati on
used by the survey respondents during their stay in the
Territories. Canping was by far the nost popul ar form of
acconmodate ion, wth 58 percent of all groups using
canpgr ounds. This increases to 73 percent if those
groups using canpers are assuned to have also stayed in
canpgr ounds.

The average length of stay variessignificantlywith t he
type of accommodation utilized. Hotel s and motels, the
nmost  expensive form of accommodation, recorded the
shortest length of stay, 1.68 nights per group, while
those groups staying with friends or relatives stayed
alnost twice as long, 3.33 nights. The “other” category
shows a very high average | ength of stay, 6.67 nights per



group. However, this is not considered to be statisti-
cally significant as it primarily represents one group
whi ch stayed 18 nights at a bushcamp.

A nunber of groups utilized nore than one type of

accommodation during their stay. This resulted in a
| ower average length of stay than would otherw se have
occurred. Correcting the analysis for this factor

increases the average lengthofstayfrom 2.71 to3.10
ni ghts, but does not affect the average |length of stay in
each individual type of acconmodati on.

TABLE 3-8
ACCOMMODATION

Type of Number of Total Average Length
Accommodation Groups Percent Nights of Stay
Hotel/Motel 19 18 32 1.68
Campers 15 15 48 3.20
Relatives/Friends 6 6 20 3.33
Campgrounds 60 58 159 2.65
Other 3 3 20 6.67

TOTAL 1031 100% 279 2.71

Thirteen groups stayed in nore than one type of accommo-
dation dquring their trip to the N.W.T. Correcting the data
for this factor increases the average length of stay to
3.10 nights from 2.71 nights.



Table 3-9 - Previous Visits to NW' and Fi nal Destination
of Current Trip

Two separate pieces of information are contained in Table
3-9, the final destination, and an indication of the
repeat visits to the NW.

Inuvik was the final destination of 73 of the 107 groups,
or 68 percent. | nuvik was nore popular as a final
destination for first time visitors than repeat visitors,
74 percent vs 56 percent.

For those groups that had previously visited the
Northwest Territories, the average nunber of previous
visits was 6. 3. The accuracy of this figure nmay be
somewhat suspect due to the inclusion of data from one
survey respondent who indicated 99 previous trips.

TABLE 3-9
PREVIOUS VISITS TO N.,K.T AND

FINAL DESTINATION OF CURRENT TRIP

Number of First Visited Number of
Destination Groups Visit Previously Previous Visits
Inuvik 73 54 19 156
Other 34 19 15 59
TOTAL 107 73 34 215

w

Average number of previous visits 6.
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Table 3-10 - Decision to Undertake Trip

The decision to visit the Northwest Territories was for
the nost part nmade at hone, as shown in Table 3-10.
Ei ghty-two percent of the groups responding to this
guestion made the decision at honme, while the remaining

18 percent made the decision on the road. Slightly over
one-half of those making the decision while on the road,
(i.e. 10 percent), nmde that decision while in the
Yukon.

In terms of when the decision to visit the Northwest
Territories was made, and excludi ng those decisions nade
while on the road, analysis of the data reveals the
fol |l ow ng:

Dat e of Deci sion %

1985 - August 2.5
- July 11.3:} 22.6
- June 8.8
- O her 33.8

1984 31*3

1983 3.8

1982 2.5

Pre- 1982 6.3

As shown, 22.6 percent of the decisions were nade during
the course of the summer of 1985, 33.8 percent in early
1985, 31.3 percent in 1984 and 12.6 percent prior to
1984. Fromthis data, it would appear that nost visitors
planned their trip, in the 18 nonths prior to actually
visiting the Northwest Territories.
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TABLE 3-10

DECISION TO UNDERTAKE TRIP

(Number of Groups)

Date of Place of Decision
Decision Home On the Road Yukon Total
1985 - September 0 0 | 1
- August 2 2 3 7
- July 9 4 4 17
- June 7 1 1 9
- Other (or not specified) 27 1 1 29
1984 25 0 0 25
1983 3 0 0 3
1982 2 0 0 2
1980 2 0 0 2
1976 1 0 0 1
1975 1 0 0 1
1955 1 0 0
TOTAL 80 8 10 98
Percent (82) 9 (10)

Table 3-11 - Differences Between Yukon and NW

Question No. 12 on the survey asked the visitor to note
the differences they were aware of between the Yukon and
t he NWI. The results, as shown in Table 3-11, indicate
that the two major differences noted were with respect to
terrain and vegetation. This is not an unexpected
response due to the qualities of that portion of the
Nort hwest Territories being seen at the tine by the
visitor, (i.e. the Mackenzie Delta)




303

Close toone-third of the respondents noticed a differ-
ence in the people, and 15 percent noticed a difference
in the wildlife.

TABLE 3-11

DIFFERENCES BETWEEN YUKON AND NWT

Category Nunber of G oups Per cent
Terrain 84 78.5
Veget ati on 57 53.3
Peopl e 31 29.0
Wildlife 16 15.0
Roads 2 1.9
Bugs 1 0.9
Cimte 1 0.9
No Difference 5 4.7

Trip Motivation

This portion of the questionnaire was conpleted by those
groups whose reason for visiting the Northwest Terri-
tories was not solely business. The purpose of the
information gleaned fromthis portion is to deternmi ne the
notivation for the trip, and the possibility of future
visits. This information is summarized in Tables 3-12 to
3-15.
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Table 3-12 - Motivation for Trip

The analysis of the information on the major motivation
for the trip reveals several things. Personal interest
was by for the major reason for the trip, as noted by
nearly 70 percent of the respondents (see Table 3-12).
The only other reason of may significance is a previous
visit, accounting for nearly 11 percent.

Only 7.2 percent indicated that travel agents, printed at
articles, advertisenents, travel brochures or television
prograns were the notivating force behind the trip. This
perhaps indicates a | ack of effective pronotion.

TABLE 3-12

MAJOR MOTIVATION FOR TRIP

Nunber of
Major Mbtivation G oups Per cent
Business 2 2.4
Sports Tournament 0 0
Previous Visit by Friends/Relatives 3 3.6
Friends/Relatives Residingin NWT 1 1.2
Previous Visit 9 10.8
Personal Interest 58 69.9
Agent 0 0
Printed Articles/Advertisements 2 2.
Brochures 4 4.8
Television Programs 0 0
4 4.8

TOTAL 83
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Table 3-13 - Plans for Future Trips to NW

As shown in Table 3-13, 80 of the 88 respondents (91
percent) indicated that they would consider a future trip

to the Northwest Territories. O those 80 respondents,
34 (43 percent) indicate that they would revisit the
I nuvi k Regi on. In ternms of timng, 21 respondents (26

percent) indicate that they would return in 1986.

This table also indicates that 26 of 79 respondents (33
percent) have previously visited Arctic regions other
t han 1Inuvik. This correlates closely with the infor-
mation in Table 3-9, which shows that 34 of 107
respondents (32 percent) have previously wvisited the
Nort hwest Territories.

TABLE 3-13

PLANS FOR FUTURE TRI PS TO NWT

Number of Groups

Yes No
Considering a Future visit? 80 8
Revisit Inuvik? 34
Visit Other Area of NWT? 43
Return in 1986? 21 54
Visited Arctic Previously? 26 53

Tabl e 3-14 - Conparison of Pre-Trip Expectations wth
Actual Experiences

According to figures in this Table 3-14 pre-trip
expectations were met or exceeded for visitors to the
Nort hwest  Territories. Seventy-two percent of all
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respondents felt that their pre-trip expectations were
nmet, 17.3 percent felt that they had initially under-
estimated the Northwest Territories, and 10.7 felt that
their pre-trip expectations had not been net.

TABLE 3-14
COVPARI SON OF PRE- TRI P EXPECTATI ONS

W TH ACTUAL EXPERI ENCE

Nunber of
Comparison G oups Per cent
Pre-Trip Expectations Wre Met 54 72.0
Overestimated the NAT 8 10.7
Underesti mated the NWM 13 17.3
TOTAL 75

Table 3-15 - Rating of Facilities and Services

In general, survey respondents seened to be relatively
satisfied wth tourist facilities (restaurants, accommo-
dati on, etc. ) and information services. of the

respondents, 62.4 percent rated tourist facilities as
being good or better and 69.8 rated infornational
services as being good or better. In general, satis-
faction with informational services was slightly greater
than for tourist facilities.
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TABLE 3-15

RATING OF FACILITIES AND SERVICES

Tourist Facilities Tourist Information
Rating Number Percent Number Percent
Excellent 15 19.5 23 30.3
Good 33 42.9 30 39.5
Satisfactory 22 28.6 19 25.0
Poor 1 9.1 4 5.3

TOTALS 7 6

4 Comments

Apart from asking a series of questions of the traveler,
the questionnaire also provided space for conments about
the traveler’s wvisit to the Northwest Territories.
Comments were entered on 31 questionnaires, and are shown
in whole in Appendi x D.

The comments can be broken down into six major cate-
gories, enjoynment of trip, road conditions, information,
canpgrounds and acconmodations, people and other. The
maj or comments are shown by category, with the nunber of
peopl e maki ng those comments in brackets, as foll ows:

0 Enj oyment of Trip

fully enjoyed the trip (12)
0 Road Condi ti ons

better roads required (4)
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0 I nformati on

- hard tinme getting tourist information (2)

0 Canpgrounds Accommbdati on

- canpgrounds need to be inproved (5)
- nore affordabl e accommodation is required (2)

0 People

- very friendly (4)
- unfriendly (1)

0 O her

- food in Inuvik is expensive and poor (1)

- no place to get ice or water in Inuvik (2)
advertise (1)

- less dust and smaller nosquitoes than the Yukon (1)
di sappointed with lack of wildlife (1)

The nunber of comrents |isted above is greater than 31,
as many peopl e provided several different comments.
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4.1

| MPLI CATI ONS OF ANALYSI S

From the information received from the questionnaires,
and outlined above, it is possible to do the foll ow ng:

0 devel op a typical visitor profile;

o estimate expenditures for tourists arriving by notor
vehi cl e;

o estimate the probability of repeat Visits;

0 determne the types of attractions that appeal to
tourists the nost, and which require further
devel opnent ; and

0 devi se tourism pronoti on strategies.

Visitor Profile

If one were to construct a profile of the typical visitor
to the Northwest Territories utilizing the Denpster Hi gh-
way as a neans of entry, one would find the follow ng:

Oigin: Mst likely fromB.c., Al berta, or the Yukon
Size of Party: 3

Cccupati on: Pr of essi ona

[ ncone: Over $40,000 per annum

Age: 35-40 years old

Reason for Visiting: Pleasure

Expendi t ures: $150 per person

Length of Stay: 3 nights

Acconmmodat i on: Canpgr ound
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Activities: Camping, Shopping for Crafts, Visiting
Museuns/ Hi storical Sites

Previous Visit: O

Time of Decision: 1 year ago

Pl ace of Decision: At hone

Mot i vati on: Personnel |nterest

Future Visits: Yes, but after 1986

Sati sfaction: Enj oyed the trip i mensely

Facilities and Services: CGood

Wiile this profile has, by necessity, ignored nuch of the
information collected, particularly about occupation,
income, origin and age, it remmins a good indication of
the person that visits the Inuvik region via the Denpster
H ghway.

In ternms of occupation, retirees and skilled workers are
also prevalent in the sanple. The average income for
these groups is lower, and the age of the retirees is
hi gher.

In terns of origin, the visitor is alnbst equally as
likely to be from the us afrom B.C., A berta and the

Yukon conbi ned.

Vi sitor Expenditures

Based on the information contained in this study, and
applying it to the total nunmber of non-N.W.T visitors to
the Inuvik Region that entered via the Denpster H ghway
it is possible to determne total visitor

expenditures for the nonths of June, July, August
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and Septenber, 1985. For July , August and Septenber
the number of vehicles is known from ferry |ogs and
for June (in absence of ferry log records) an
extrapolated figure is used. These calculations are
shown in Table 4-1.

According to this data, approximately 800,000 was spent
in the Inuvik Region by 3,800 visitors during the nonths
of June, July, August and Septenber, 1985, this period
conprising the effective sunmer season (ferry operation
fromearly June into Cctober).

Probability of Repeat Visits

The value of attracting repeat Visits is substantia
when one considers the percentage of respondent s
indicating that they would consider future trips to
the Northwest Territories (91 percent), the per person
expenditure ($209.45), and the nunber of rePeat visits
per person.

Even if only 50 percent of those indicating a desire
to revisit the Northwest Territories actually return,
the benefit is substantial, as indicated below. This
analysis wuses vehicie counts for the period June to
Sept enber 1985, 2.8 people per vehicle and the factors
l'i sted above.

1358 vehicles x 2.8 people/vehicle x 0.91 x 0.50 x
$209. 45/ person/trip x 6.3 trips = $2, 283, 600

If all the assunptions are correct, repeat visits will
be worth $2,283,600 from those people that visited
the Northwest Territories via the Denpster Highway
this past sunmer. The marginal benefit to the Northwest
Territories from attracting one nore visitor is $209.45
for the initiai trip and $600 for future trips (2,283,600
21,357 = 2.8).



Month

June
July
August

September

TABLE 4-1

TOTAL EXPENDI TURES FOR VI SI TORS

ENTERI NG N\WI' VI A DEMPSTER Hl GHMAY

entire summer

Notes:

Number of Vehicles People Per  Expenditure Total
Peel River Vehicle Per Person Expenditure
($)
400 e 2.8 209.45 234,584
528 2.8 209.45 309,651
338 2.8 209.45 198,223
92 2.8 209.45 53,954
TOTAL $ 796,412
1,358

1. Numbers of vehicles for July, August and September are obtained from
licence plate tabulations by ferry crews. See Appendix C.

2. Number of vehicles for June is estinmated from ferry log. See Appendix

D.

3. People per vehicle is determined from Table 3-2.

4. Expenditure per person is determined from Table 3-6.



Development of Visitor Attractions and Services

The analysis undertaken in Section 3.0 reveals several
t hi ngs about the mmjor activities undertaken by tourists
and the services utilized. These are that:

o canping is the major form of accomvdati on;

0 canping is also the major activity in which tourists
partici pate;

0 the other major activities pursued are shopping for
crafts, visiting nuseuns/historic sites, nature study
and fishing; and

0 visitors tend to be aware of terrain, veget ati on and
peopl e nore than other things.

Based on this analysis, it is readily apparent that the
maj or attraction of the Inuvik Region is the countryside
itself. Wiile this is hardly surprising, it is a point
t hat nust be renmenbered when formul ating tourism policies

and strategies. If tourists want to experience the
“great outdoors”, a level and quality of service nust be
provided that neets their expectations. In this vein,

and with reference to some of the comments nade earlier
canpgrounds shoul d be upgraded. The devel opnent of areas
for fishing, hiking, canoeing and nature study should
al so be reviewed as a neans of attracting tourists.

Apart from outdoor activities, shopping for local crafts
and visits to nuseuns/historic sites are also popular.
Pronotion of the region should also include reference to
these types of activities and further developnment of
facilities for them shoul d be consi dered.



Tourism Pronotion Strategies

The preceding analysis can be used in the formulation of
tourism pronotion strategies for the Northwest Terri-
tories . Wiile the survey only addressed one transpor-
tation corridor, when wused wth previously collected
data, and future surveys, it should provide very good
guidance totourism authorities.

Fromthis study, the Departnent of Tourism and Parks w ||
have a good indication of wvisitor profiles, visitor
expendi tures, visitor activities, the probability of
repeat visits and areas which nay need inprovenent or
further devel opnent.

The final part of any tourism pronotion strategy is to
decide on the nedium for generating interest in the
Nort hwest Territories as a place to visit. Based on the
results of the survey shown in Table 3-12, there appears
to be several areas where efforts could be nmde to
improve visibility. These include travel agents, printed
advertisenments, travel brochures, and perhaps even
tel evision prograns and adverti senents.
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CRI TI QUE_OF METHODOLOGY

Survey Design

The questionnaire used in this survey was, for the nost
part, very successful in eliciting the information
desired from visitors to the Northwest Territories.
However, the followi ng changes should be made to the
questionnaire if it is to be used in future surveys.

o There should be a space on each form for the date.
During the conputer coding of the forns it Wwas sone-
times difficult to assign a precise date.

0 The age groups utilized on the questionnaire should
be re-aligned to reflect the large numbers of
visitors in the “25 to 39 years”, “40 to 54 years”
and “55 year and over” age brackets. Smal | er incre-
ments would help to further define the profile of the
typical tourist.

0 The word “nenber(s)” should be placed after each
blank in the question on age to reinforce the intent
of the question, which is to determ ne the nunber of
party menbers in each age group. On several question-
naires, the respondents nerely placed a check mark
besi de the appropriate age group, and as a result it
was i npossible to determ ne party size.

0 The word “night(s)” should be placed after each bl ank
in the question on type of accommodation utilized to
reinforce the intent of the question, Wwhich is to
determ ne the nunber of nights spent in each type of
acconmodat i on. As with the question on age, severa
respondents nerely placed a check mark beside the
type of accommodation utilized.

0 The question on accommpdati on shoul d al so be reworded
slightly to renove what could be confusion over the
difference between “canpers” and *“canpgrounds”
Those shoul d perhaps be referred to as “recreational
vehi cl es, campers, trailers” and “tents”.
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Survey Delivery

In terms of response r at e, the survey was very success-
ful , with 104 of 135 parties (79 percent) approached by
the interviewer agreeing to conplete the survey. Thi s
type of direct approach, is virtually always nore
successful than other nethods such as the nmmil-back
questionnaire.

Despite the good response rate, two problens were
encountered, one of which is fairly mnor, and the other
of which affects the statistical reliability of the
survey results.

The mnor problem encountered was the occasional
situation where the driver of a vehicle did not finish
the questionnaire in the course of the ferry trip, and
the interviewer was obliged to wait on the west side of
the Rver to obtain the conpleted questionnaire. The
interviewer would thus mss one ferry trip and the non-
resident vehicles carried on that trip.

The major problem resulted from the difficulty of
managi ng and reviewing the work of a tenporary enployee
from an office 1,500 miles di st ant. According to the
nunbers presented in Table 51, as the project proceeded,
the interviewer m ssed nore and nore of the non-resident
vehi cl es that shoul d have been captured by the survey.

The actions of the interviewer were nonitored by checking
the nunber of conpleted surveys against the design
nmonthly sanple size and the daily tallies provided by the
ferry skipper. In the nonth of July, 68 surveys were
col | ected. Conpared to the design sample size of 85,



this was reasonable, particularly given the fact that by
accounting for the 11 refusals to conplete the survey,
the interviewer approached 79 vehicles.

In August and Septenber, the capture rate for the
i ntervi ewer declined. However, the results of these two

nont hs could not be gauged until the ferry tallies were
received, which for august, was in |late September, and

for Septenmber, was in md-Novenber.

ifsimlar work is to be undertaken in the future, it is
recommended that greater control be exercised over the
actions of the interviewer. |If possible, this could best
be achieved obtaining records of actual ferry traffic
more expeditiously, fromthe ferry operators. This would
allow for rapid checking of survey reliability.

Statistical Reliability of Sanple

Tabl e 5-2 provides a conparison of the estinmated required
sanpl e size deternmined prior to the survey, the actual
requi red sanple size determined on actual traffic vol unmes
subsequent to the survey, and the actual sanple size

As can be seen from this Table, the actual required
sanple size is smaller than that initially calculated

due to a smaller traffic volunme and inclusion of actua

figures on the non-resident proportion of total traffic.
The actual sanple size is substantially smaller then was
pl anned due to reasons outlined in Section 5.2 of this
report

The required nonthly sanple size was cal cul ated such that
one nonth’s data by itself could stand alone and be



TABLE 5-1

REVIEW OF INTERVIEWER',S PERFORMANCE

Month

July - 9 days

August- 10 days

September - 14 days

TOTALS

Number of Non-Resident Vehicles

Ferry Records

192

130

42

364

Interviewer
79

(41%)

43

(33%)

13

(31%)
135

(37%)

Completed
Surveys

68

(35%)

36

( 28%)

(7%)

107

(29%)



TABLE 5-2

COMPARISON OF DESIGN VS. ACTUAL SAMPLE SIZE

1984 Estimated 1985 Proportion Actual Actual Standard

Non-Resident Required Non-Resident of Total Required Sample Error of

Month Vehicles Sample Size Traffic Traffic Sample Size Size Estimate

(see Note 1) (See Note 2) (See Note 3) (See Note 4)
July 435 85 528 6271 81 68 +11%
August 394 85 338 4019 83 36 +16%
September 235 79 92 1752 50 3 +43%
TOTALS 1,064 249 958 214 107

Notes:

1. Based on a standard error of estimate of +10 percent. a confidence level of 95 percent and the assumption
that 50 percent of the traffic are non-resident vehicles,

2. Calculated from figures in Appendix c.

3. Based on a standard error of estimate of *10 percent, a confidence level of 95 percent, and the actual
non-resident proportion of traffic,

4. Calculated with a 95 percent confidence evel .



conpared to data from other nonths. Thus, wth the
expected nonthly traffic volunes, the nonthly sanple
woul d have a standard error of estimate of +10 percent
with a 95 percent confidence |evel. As shown in Table
5-2, at a 95 percent confidence |evel, none of the actual
nonthly sanples neet the standard error of estimte
criteria. While July is very close, August and Septenber
data is less statistically significant.

While on a monthly basis the sample size does not meet
our present statistical parameters, by structuring the
sample size as was done, a certain redundancy was built
in. This preserves and in fact, enhances the statistical
significance of the data if the results are considered in
an aggregate rather than nonthly format.

Based on the total nunber of conpleted questionnaires
(107), the total traffic volune (2,208 vehicles), the
volunme of non-resident traffic (958 vehicles) and a 95
percent confidence level, the standard error of estimte
is +9.2 percent, well within the pre-set limt of +10.0
percent.

Whileit would be useful to be able to conpare the data
on a nonth by nonth basis, the use of the data in
aggregate form does not detract from the validity and
statistical significance of the the analysis.
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NORTHWEST TERRITORIES TRAVEL QUESTIONNAIRE*

SECTION 1. TRAVELLER PROFILE

IN WHAT PROVINCE OR STATE DO YOU LIVE?

IF OUTSIDE NORTH AMERICA, IN WHAT COUNTRY DO YOU LIVE?

DID YOU VISIT THE NWT FOR PLEASURE, BUSINESS OR PERSONAL REASONS? (Pl ease
check one only.)

Busi ness Only [ Pl easure Only cl Personal Only cl
Busi ness/ Pl easure *1 Busi ness/ Per sonal cl Pl easure/ Personal *1

HOW MANY MEMBERS OF YOUR TRAVEL PARTY BELONG TO EACH OF THE FOLLON NG AGE
GROUPS ?

12 years or less 25 to 39 years
13 to 19 years 40 to 54 years
19 to 24 years 55 years or over

DURI NG YOUR STAY IN THE Nwr, HOW NMANY NI GHTS DID YOU SPEND I N EACH OF THE
FOLLON NG TYPES OF ACCOVMCDATI ON?

Hotels, Mtels Canpgr ounds
Canpers O her

Wth friends or relatives

APPROXI MATELY HOW MJUCH DID YOU AND YOUR TRAVEL PARTY SPEND ALTOGETHER ON
TH'S TRIP TO THE NW?

$ Canadi an Dol |l ars

WAS INUVIK YOUR FINAL DESTI NATION OR DI D YOU PROCEED TO OTHER ARCTIC
LOCATI ONS DURI NG YOUR VI SIT?

Inuvik was the final destination D
Proceeded to other Arctic |ocations D

HAVE YOU OR A MEMBIR OF YOUR' HOUSEHOLD EVER VI SITED THE NWI ON A PREVI QUS
TRI P?

NOD Yes [:]

I'F YES, HOW MANY PREVIOUS TRIPS HAVE YOU OR YOUR HOUSEHOLD MEMBERS MADE TO
THE NWI?

Ti mes

* Administered on behalf of the Department of Economic Devel opnent and Tourism
GCovernnent of the Northwest Territories.



10.

WHEN AND WHERE DI D YQU
NWI?

- 2-

MARE YOUR DECI SION TO UNDERTAKE TH' S TRIP TO THE

V\HEN: ,
mont h Year
WHERE :© At home
On the road

While motoring through the Yukon

i

cl

cl

IN WH CH OF THE FOLLON NG ACTIVITIES DID YOU AND YOUR TRAVEL PARTY

PARTI Cl PATE WH LE IN THE NWI?

Busi ness

o1

Visiting friends/rel atives []

Shopping for crafts

Attending festivals,
| ocal events

Visiting nuseuns,
historic sites

Nat ure study

Hi ki ng, clinbing,
backpacki ng

Attending sports
t our nanent

WHAT IS THE USUAL
HOUSEHOLD? (Check one.)

Farmer/forestry worker
Manager / executive
Millworker/labourer

O ficelclerical worker
Pr of essi ona
Artist/witer

Qher:  (please specify)

cl

cl

1
1

(I I

Canpi ng
Fi shi ng

Hunt

Swi i ng
Canoei ng

Power boating

G her

ing

(Check all those applicable. )

1 oo

(pl ease specify):

OCCUPATI ON OF THE PRI NCI PAL WACE EARNER I N YOUR

Retiree

Sal es/ service representative

Skilled worker

St udent

Techni ci an

Ent ert ai ner

OOe 0o




- 3-

11. | N WHAT BROAD CATEGORY BELOW WAS YOUR COVBI NED TOTAL HOUSEHOLD | NCOVE FROM
ALL SOURCES | N 1984, BEFORE TAXES? (Check one.)

Less than $10, 000 D $30,000 to $39,999 D
$10,000 to $19,999 D $40,000 to $49,999 D
$20,000 to $29,999 D $50,000 or nore o1

12, WHAT DI FFERENCES BETWEEN THE YUKON TERRI TORIES AND THE NWI ( MacKenzie
Val | ey) WERE YOU AWARE OF (if any) WH LE TRAVELI NG THROUGH THESE

REG ONS?

Terrain D Wldlife D
Veget ation D No difference D
Peopl e D Ot her: (Pl ease specify)

I F YOUR REASON FOR VISITING THE NWT IS “BUSINESS ONLY”, PLEASE OMIT
SECTION |1 AND ANSWER QUESTI ON #23 TO COVPLETE THI S QUESTI ONNAI RE.

SECTION II. TR P MOTI VATI ON

13.  WHAT REASON PROWMPTED YOU MOST TO MAKE THIS TRIP TO THE NWI?  (Check one
only please. )

Busi ness D Travel agent cl
Sports tournanent cl Articles/advertisements in D
magazines/newspapers

Friends/rel ati ves who D D
had visited the NAT Travel brochures

Friends/rel atives who Tel evi si on prograns D
reside in the NAT D (docunent ari es)

A previous visit n O her: (Pl ease specify)

Personal interest D

14, wOULD YOU CONSIDER ANOTHER VISIT TO THE NwWI?
Yes D No u
IF “YES":
(a) WOULD YQU (Check one):
Revisit the Inuvik Regi on D Visit other NW regions D

(b) WOULD YOU RETURN NEXT YEAR (1986)?

Yes D No D



15.

16.

17.

18.

19.

-4 -
HAVE YOU VISITED THE ARCTIC REGIONS OTHER THAN THE INUVIK REGION BEFORE?

Yes D No D

HON VEELL Di D pre-trIp EXPECTATI ONS COMPARE W TH ACTUAL EXPERI ENCES AND
| MPRESSI ONS OF THE NWI' DURI NG YOUR VI SI T?

Pre-trip expectations were well met n
Over-estimted what the NW had to offer o1
Under-estimted what the NWT had to offer D

HOWN WOULD YOU RATE TOURI ST FACILITIES (e.g. accommodation, restaurants) in
the NWI?

Excel | ent D Satisfactory D
Good D Poor cl
HOW WOULD YOU RATE TOURI ST | NFORMATI ONAL SERVI CES IN THE NWI?

Excel | ent [ Satisfactory .1

Good D Poor D

THANK YOU FOR YOUR cooperaTION. | F YOU HAVE ANY OTHER COWENTS, PCSI Tl VE
OR NEGATI VE, THAT YOU WOULD LI KE TO MAKE ABOQUT YOUR TRIP TO THE NWT,
PLEASE USE THE SPACE PROVI DED BELOW
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AGE OF TRAVELLI NG

PARTY NUVBER OF AVERAGE

---------------- - PEOPLE EXPENDTR
DATE  PROV REASON ©0 13 19 25 40 55 |IN PARTY EXPENDTR PER PERSON
850708 alta 3 1 1 1 3 500 167
850708 alta 3 2 1 1 4 700 175
850708 alta 3 1 1 2 4 675 169
850708 alta 3 2 2 4 1500 375
850708 bc 3 1 1 500 500
850708 bc 31 1 2 4 100 25
850708 bc 1 2 2 100 50
850708 bc 3 3 1 4 2 1 11 300 27
850708 bc 3 3 3 300 100
850708 bc 2 3 3 500 167
850708 bc 3 ?? 0 200
850708 fgermany 3 1 2 3 0
850708 man 3 2 2 450 225
850708 ont 3 2 2 80 40
850708 ont 3 2 2 4 450 113
850708 sask 1 2 2 4 6000 1500
850708 sask 3 2 2 200 100
850708 yarizona 5 2 2 0
850708 ycalif 3 2 1 3 0
850708 ymass 3 1 2 3 600 200
850708 yminnesot 6 1 1 50 50
850708 yminnesot 6 2 3 5 4000 800
850708 yminnesot 6 5 6 1 12 9000 750
850708 ymontana 6 1 1 60 60
850708 ynewj er se 1 2 2 600 300
850708 yt exas 3 2 2 275 138
850708 yukon 1 1 1 75 75
850708 yukon 1 1 1 350 350
850708 yukon 2 6 6 1000 167
850708 yukon 3 2 1 1 4 200 50
850708 ywash 3 1 2 3 400 133
850708 ywash 3 2 2 0
850708 ywi sconsi 3 2 2 500 250
850717 bc 3 2 2 100 50
850717 bc 3 2 2 100 50
850717 bc 3 1 2 3 120 40
850717 bc 6 1 2 3 210 70
850717 bc 3 2 2 0
850717 bc 3 2 1 1 4 200 50
850717 bc 3 3 3 6 250 42
850717 bc 3 ?? 0 1000
850717 bc 3 1 1 2 4 1000 250
850717 fnorway 3 0 50
850717 man 3 2 2 4 450 113
850717 ont 2 6 6 12 1500 125
850717 que 32 1 3 200 67
850717 yalaska 3 ?? 0 200
850717 yflorida 3 1 1 200 200
850717 yohio 3 1 2 3 250 83
850717 yoregon 3 2 2 300 150
850717 ytaxas 3 3 3 500 167



AGE OF TRAVELI NG

PARTY NUVBER oF AVERAGE

ceToTTTT e Lt PEOPLE EXPENDTR
DATE PROV REASON ¢ 13 19 25 40 55 |IN PARTY EXPENDTR PER PERSON
850717 ytexas 3 2 2 500 250
850717 ytexas 3 2 2 450 225
850717 ytexas 3 1 2 2 5 300 60
850717 yukon 3 2 2 500 250
850717 ywash 3 2 2 100 50
850726 alta 2 2 2 2 1
850726 alta 3 2 2 4 0
850726 bc 3 2 1 3 850 283
850726 bc 3 2 2 75 38
850726 fgermany 3 1 1 100 100
850726 nb 3 2 2 90 45
850726 ont 3 1 1 300 300
850726 ont 3 2 2 1000 500
850726 yukon 3 ?? 0 500
850728 alta 3 2 2 500 250
850728 alta 3 3 2 5 600 120
850728 alta 1 1 1 0
850728 alta 3 2 2 800 400
850728 bc 1 1 1 2 750 375
850728 nfld 3 1 1 50 50
850728 ont 3 2 2 1000 500
850728 ont 3 3 1 4 800 200
850728 yalaska 3 2 1 1 4 0
850728 yalaska 3 2 2 150 75
850728 ycolorado 3 3 1 1 5 0
850728 yconn 3 1 1 2 60 30
850728 ygeorgia 3 1 1 2 1 5 250 50
850728 ymissouri 3 2 2 400 200
850728 ynewj erse 3 1 1 2 4 41 10
850728 yoregon 3 2 2 350 175
850728 ytexas 1 1 1 2 23 12
850728 yukon 4 1 1 300 300
850728 ywisconsi 3 1 1 2 150 75
850728 ywisscons 3 2 2 400 200
850807 alta 1 2 2 600 300
850807 alta 3 3 3 400 133
850807 bc 3 2 2 200 100
850807 fholland 3 1 1l 2 300 150
850807 nan 3 2 2 350 175
850807 ont 3 1 1 80 80
850807 yalaska 3 2 2 160 80
850807 ycalif 3 2 2 1000 500
850807 yillinois 3 1 1 2 50 25
850807 yillinois 3 ?7? 0 200
850807 ymichagan 3 2 2 650 325
850807 ynewj erse 3 1 1 100 100
850807 ytexas 3 2 5 7 600 86
850807 yukno 3 2 1 3 100 33
850807 yukon 4 1 1 2 500 250
850807 yukon 3 1 2 3 600 200
850818 alta 1 2 2 500 250
850818 yalaska 3 2 2 170 85



AGE OF TRAVELI NG

PARTY NUMBER OF AVERAGE

""""""""" PEOPLE EXPENDTR
DATE  PROV REASON O 13 19 25 40 55 |IN PARTY EXPENDTR PER PERSON
850818 yukon 3 2 2 200 100
850831 bc 3 1 2 3 700 233
850831 ynont ana 3 4 4 3000 750
850907 yukon 1 1 1 500 500

TOTALS :  TOTALS : 35 12 17 89 71 68 292 58646



OCCUPATI ON - PRI NCI PAL TOTAL

""""""""""""""""""""" HSHLD
DATE  PROV F MmMm OP A R S SK ST T E OTH | NCOMVE
850708 alta 1 40
850708 alta 1 50
850708 alta 1 40
850708 alta 1 40
850708 bc 20
850708 bc 1 30
850708 bc 1
850708 bc 1
850708 bc 1 20
850708 bc 1 20
850708 bc 1 40
850708 fgermany 1 30
850708 nan 1 10
850708 ont 1 30
850708 ont 1 30
850708 sask 1 50
850708 sask 1 50
850708 yarizona 1
850708 ycalif 1
850708 ymass 1 50
850708 yminnesota 1 40
850708 yminnesota unemplo 50
850708 yminnesota 1 1 1 1 1 1 1
850708 ynont ana 1 10
850708 ynewjersey 1
850708 ytexas 1 50
850708 yukon 1 40
850708 yukon 1 _ 50
850708 yukon gui de 10
850708 yukon 1 50
850708 ywash arny 20
850708 ywash 1 30
850708 ywisconsin
850717 bc 1 40
850717 bc 1 50
850717 bc 1 10
850717 bc 1 4]
850717 bc 1
850717 bc 1
850717 bc 1 10
850717 bc 1 50
850717 bc 1 20
850717 fnorway 1 10
850717 man 1 50
850717 ont 20
850717 que 1
850717 yalaska 1 50
850717 yflorida 1 10
850717 yohio 1 40

850717 yor egon
850717 ytaxas fisherm 30



DATE

850717
850717
850717
850717
850717
850726
850726
850726
850726
850726

EFCUPATION - PRI NCI PAL

ytexas
yt exas
yt exas
yukon
ywash
alta
alta

bc

bc
fgermany

850726 nb

850726
850726
850726
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850818
850818

ont

ont

yukon

alta

alta

alta

alta

bc

nfld

ont

ont

yal aska

yalaska

ycolorado

yconn

ygeorgia

ym ssour i

ynewjersey

yoregon
ytexas 1

yukon

ywisconsin

ywissconsin

alta

alta

be

fholland

man

ont

yal aska

ycalif

yillinois

yillinois

ymi chagan

ynewjersey

yt exas

yukno

yukon

yukon

alta

yal aska

S I S I o

PROV F M MO P A R S

-

e

TOTAL
- - HSHLD

SKSTTE or | NCOVE

50
30
30
50
10

20
50
10



TOTAL

OCCUPATI ON - PRI NCI PAL
--------------------------------------- HSHLD
DATE PROV FM MI OPARSSKSTT EOTH | NCOVE
850818 yukon _ 40
850831 bc fisherm 40
850831 ynont ana 1
850907 yukon 1 50

TOTALS : 2 9 5 030 3 25 218 3 4 O 0 2870



VISITED DEC SION

ACCOM DESTI NTN NWT MADE
--------------------- INUVIK BEFORE -~~~

DATE ~ PROV H&M CAVP RELTV TENT OTHER EXPENDL=YES  ONO WHEN  WHERE
850708 alta 3 500 0 0 8412 1
850708 alta 3 700 0 0 8500 1
850708 alta 1 675 1 0 8506 1
850708 alta ?? 1500 1 6 8412 1
850708 bc 3 500 1 0

850708 bc 1 500 1 4 8503 1
850708 bc ?? 200 1 0 8507 1
850708 bc 2 2 100 1 0 8300 1
850708 bc 2 100 1 0 8501 1
850708 bc 272 300 1 2 8501 1
850708 bc 2 2 300 1 0 8403 1
850708 fgermany 2 1 0 8400 1
850708 man 5 450 0 1 8506 1
850708 ont 1 80 1 1 8410 1
850708 ont 1 450 1 0 8407 1
850708 sask 1 200 1 0 3
850708 sask 4 6 6000 0 0 8405 1
850708 yarizona 5 0 0

850708 ycalif 2 1 1 8412 1
850708 ymass 1 1 600 0 0 8506 2
850708 yni nnesot a 50 1 2 8502 1
850708 ym nnesot a ?? 4000 0 0 8501 1
850708 ymi nnesot a 3 18 9000 0 0 8500 1
850708 ynont ana 1 1 60 1 0 8507
850708 ynewjersey 2 600 0 0 8503 1
850708 yt exas 1 1 275 1 0 8505 1
850708 yukon 3 350 0 25 8507 1
850708 yukon bushca 79 0 1 8505 1
850708 yukon 2? 1000 0 6 8409 1
850708 yukon 1 200 1 0 8507 1
850708 ywash 2 400 0 0 8502 1
850708 ywash 3 0 0 8506 3
850708 ywi sconsi 1 500 0 1 8400 1
850717 bc 2 1000 0 0 8506 1
850717 bc 1 1 210 1 5 8505 1
850717 bc 2 120 1 0 8408 1
850717 bc 2 200 1 1 8502 1
850717 bc ?2? 1000 0 2 8412 1
850717 bc 2 100 1 0 8300 1
850717 bc 3 100 1 0 8504 1
850717 bc 3 250 0 2 8409 1
850717 bc ?? 3 1 0 8400 1
850717 fnorway 1 50 1 0 8507 1
850717 man 2 450 1 3 8409 1
850717 ont 1 1500 0 1 8507 3
850717 que ?? 200 1 0 8407 1
850717 yalaska 3 200 1 0 8507 1
850717 yflorida 4 200 1l 0 8501 1
850717 yohi 0 1 250 1 0 8501 1
850717 yoregon 3 300 0 0

850717 ytaxas 2 500 1 0 8401 1



VI SI TED DECI SI ON

ACCOM DESTI NTN  NWI MADE
--------------- - ——— - INUVIK  BEFORE T e

DATE PROV H&M CAMP RELTV TENT OTHER EXPENDI1=YES 0=NO WHEN WHERE
850717 ytexas 3 300 1 0 8300 1
850717 ytexas 6 450 0 0 8505 1
850717 ytexas 1 500 1 0 5500 1
850717 yukon 2 500 0 2 8507 1
850717 ywash 3 100 1 0 8507 1
850726 alta 1 2 1 1 8506 1
850726 alta 22 2 0 1

850726 bc 2 850 0 2 8410 1
850726 bc 1 75 1 0 8409 1
850726 fgermany 4 100 1 0 8507 2
850726 nb 2 90 1 0 8207 1
850726 ont 2 1000 0 0 8003 1
850726 ont 1 300 1 0 8506 1
850726 yukon ?? 500 1 0 8505 1
850728 alta 10 500 0 2

850728 alta ?7? 1 5 8503 1
850728 alta 3 600 1 1 8407 3
850728 alta 4 800 1 0 8407 1
850728 bc 1 750 1 0 8505 1
850728 nfld 1 50 1 1 8507 1
§50728 ont 1 800 1 0 8007 1
850728 ont 2 1000 0 0

850728 yalaska 1 150 1 0 8508 3
850728 yal aska ?? 1 0

850728 ycolorado 2 4 0 0 7600 1
850728 yconn 1 60 1 0 8503 1
850728 ygeorgia 2 250 1 0 8500 2
850728 ymissouri 1 400 2 0 8507 2
850728 ynewjersey 1 41 1 0 8508 2
850728 yoregon 4 350 1 0 8507 2
850728 ytexas 23 0 0 8507 3
850728 yukon 3 2 300 1 0 8503 1
850728 ywi sconsin 3 3 150 1 0 8507 2
850728 ywi ssconsin 6 400 1 0 8507 3
850807 alta 2 400 1 0 8400 1
850807 alta ?? 600 1 4 8508 3
850807 bc 3 200 1 15 8508 3
850807 fholland ?? 300 1 0 8411 1
850807 man 1 350 1 0 8412 1
850807 ont 2 80 1 0 8503 1
850807 yalaska 2 160 1 0 8503 1
850807 ycalif 4 1000 0 1 8506 1
850807 yillinois 3 200 1 1 8200 1
850807 yillinois 1 50 1 1 8501 1
850807 ymichagan 5 650 0 0 8403 1
850807 ynewj erse 1 100 1 0 8508 2
850807 ytexas 5 6 600 1 0 8504 1
850807 yukno 100 0 10 8508 1
850807 yukon 14 500 1 3 8506 1
850807 yukon 5 600 1 0 8408 1
850818 alta 5 500 0 2 8509 3
850818 yalaska 1 170 1 0 8507 1



VI SI TED DECI SI ON

ACCOM DESTINTN NW MADE
"""""""""""""""" - | NVl K BEFORE ~ ~""--" ~=--7- --
DATE  PROV HaM CAMP RELTV TENT OTHER EXPEND1=YES 0 =NO VWHEN WHERE
850818 yukon 2 200 1 0
850831 bc 2 700 1 0 8508 1
850831 ynont ana 3 3000 0 0 8501 1
850907 yukon 4 500 1 99 7500 1

TOTALS: 32 48 20 159 20 58646 74 215
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ACTIVI TI ES

PROV B
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ACTIVI TI ES

DATE PROV B V S AV N HACFHS C P OHER
850717 ytexas 1 1 1 1

850717 ytexas 1 1 1

850717 ytexas

850717 yukon

850717 ywash

850726 alta 1
850726 alta 1
850726 bc

850726 bc 1
850726 fgermany

850726 nb

850726 ont 1
850726 ont 1
850726 yukon 1 1
850728 alta

850728 alta 1 1
850728 alta
850728 alta
850728 bc ,
850728 nfld sights
850728 ont
850728 ont
850728 yalaska
850728 yal aska
850728 ycolorado
850728 yconn 1
850728 ygeorgia 1

850728 ym ssouri

850728 ynewjersey 2
850728 yoregon _
850728 ytexas sights
850728 yukon 11
850728 yw sconsin
850728 yw ssconsin
850807 alta

850807 alta

850807 bc

850807 fholland

850807 nan

850807 ont

850807 yalaska

850807 ycalif

850807 yillinois

850807 yillinois

850807 ym chagan 1 1
850807 ynew ersey
850807 ytexas

850807 yukno

850807 yukon 1
850807 yukon 1
850818 alta 1
850818 yalaska
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ACTI VI TI ES

DATE PROV B V S A V N BH A CF HS C P OHER
850818 yukon

850831 bc 1 1 flying
850831 ynontana 1

850907 yukon 1

TOTALS : 10 9 63 11 51 37 12 0 71 22 1 3 3 1 0



DIFFERENCES BETWN

YUKON & NWT

DATE  PROV

850708 alta
850708 alta
850708 alta
850708 alta
850708 bc
850708 bc
850708 bc
850708 be
850708 bc
850708 bc
850708 bc
850708
850708 nan
850708 ont
850708 ont
850708 sask
850708 sask
850708 yari zona
850708 ycalif
850708 ymass
850708 ym nnesot 1
850708 ym nnesot 1
850708 ym nnesot 1
850708 ynontana 1
850708 ynew ersey
850708 ytexas 1
850708 yukon
850708 yukon
850708 yukon
850708 yukon
850708 ywash
*850708 ywash
850708 ywisconsi
850717 bc

850717 bc

850717 be

850717 bc

850717 bc

850717 bc

850717 be

850717 bc

850717 bc
850717 f norway
850717 man
850717 ont
850717 que
850717 yalaska
850717 yflorida
850717 yohio
850717 yoregon
850717 ytaxas 1
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DI FFERENCES BETWN REASON CONSIDER revisit return
YUKON & NWT PROVMPTD ANOTHER inuvik next
—————————————————— TRI P TRIP region year
DATE PROV T V P W NO OTH MOST 1=YES 1=YES 1=YES
850717 ytexas 1
850717 ytexas 1 1 6 1 0
1

—
-]

850717 ytexas roads
850717 yukon
850717 ywash
850726 alta
850726 alta 1 1
850726 bc 1
850726 bc
850726 fgermany
850726 nb 1
850726 ont 1
850726 ont 1
850726 yukon 1
850728 alta 1
850728 alta
850728 alta 1
850728 alta 1
1
1
1
1
1

b

S e
o

(NN

850728 bc

850728 nfld

850728 ont

850728 ont

850728 yalaska
850728 yalaska
850728 ycolorado
850728 yconn 1
850728 ygeorgia
850728 ymissouri
850728 ynewjerse 1
850728 yoregon 1
850728 ytexas 1
850728 yukon 1
850728 ywisconsi 1
850728 ywisscons 1 1 1
850807 alta 1
850807 alta 1
850807 bc 1
850807 fholland 1
850807 man

850807 ont 1
850807 yalaska 1
850807 ycalif 1
850807 yillinois 1
850807 yillinois 1
850807 ym chagan
850807 ynewjerse 1
850807 ytexas 1
850807 yukno 1
850807 yukon 1
850807 yukon
850818 alta 11
850818 yalaska

NP P PO
o OO O o

PRRPRP o Rm PR
[

bt b O O

P RPRPRRPRPRRr PRlaR
[er) pleorYorl pléaleor Yo rforforforferXeop) OO OHYO [epXeorNep) (@) - oooTo1Io OO O O SHYOHY O OO0 O

[EEN

road

B e e e e e e e e e
HORIHOMMMMFOOOHOOCOD HoRrROo o

oSO M~

o oo OO O— o [N

HOPHFF OO0 OO OODOO R O ODOoOoOOO o



DI FFERENCES BETWN  REASON  CONSIDER revisit return

YUKON & NWI PROVPTD ANOTHER inuvik next

TTT e mmmmmm et ----- TRIP TRI P region year
DATE PROV TV P WNO OH MOST 1=YES 1=YES 1=YES
850818 yukon 11 3 1 1 1
850831 bc 1 1 6 1 0 0
850831 ymontana 1 1 1 6 1 1 1
850907 yukon 1 11

TOTALS: 84 57 31 16 5 O 520 80 34 21



DATE

850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708
850708

PROV

alta
alta
alta
alta

bc

bc

bc

bc

bc

bc

bc
fgermany
man

ont

ont

sask

sask
yarizona
ycalif
ymass

ym nnesot
ym nnesot
ym nnesot
ynont ana
ynewjerse
yt exas
yukon
yukon
yukon
yukon

850708 ywash

850708
850708
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717
850717

ywash

yW sconsi
bc

be

bc

bc

bc

bc

bc

bc

be
fnorway
man

ont

que
yalaska
yflorida
yohio
yoregon
yt axas

VI SI TED

ARTIC RATE RATE
BEFORE  PRE-TRIP TOURI ST TOURI ST COMVENTS
1=YES EXPECTNS FACILITS | NFO 1=YES
0 1 2 2 0
0 3 2 2
0 1 4 1
1 2 1 0
1 1 1 2
1 2 2
0 2 4 3 1
0 1 2 1 1
0 1 3 3 1
1 1 3 3 1
0 1 2 3
1 1 1 1
0 2 3 4 1
1 3 2 2 1
1
0 1 3 2
0 1 2 2
a
1 1 1 1 1
1 4 1 1
0
0 1 3 1
1 2 2
1
1 1 4 3 1
0 1 4 4
0 1 3 2
1 1 3 3 1
0 3 2 2 1
1 3 3 2 1
0 1 3 3 1
1 1 1 1 1
0 2 2 2
0 1 1 1
0 3 2
1 3 1 1 1
0 1 3
0 1 2 2 1
0 3 3
0 2 1



DATE

850717
850717
850717
850717
850717
850726
850726
850726
850726
850726
850726
850726
850726
850726
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850728
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850807
850818
850818

PROV
ytexas

yt exas

yt exas
yukon
ywash
alta

alta

bc

bc
fgermany
nb

ont

ont

yukon
alta

alta

alta

alta

bc

nfld

ont

ont
yalaska
yalaska
ycolorado
yconn
ygeorgi a
ymissouri
ynewjerse
yor egon
yt exas
yukon
ywisconsi
ywisscons
alta

alta

bc
fholland
nman

ont
yalaska
ycalif
yillinois
yillinois
ymichagan
ynewjerse
yt exas
yukno
yukon
yukon
alta
yalaska

VI SI TED
ARTI C RATE RATE

BEFORE PRE-TRIP TOURIST TOURI ST COVWENTS
1=YES EXPECTNS FACILIT% | NFO ) 1=YES

0 1

0 1 1 1 1
0 1 3 1

0 1 1 1

0 2 2 2

0 1 3 2 1
0 3 2 3

0 1 1 3

0 1 2 1

1 2 2 2

0 1 3 2 1
0 1 3 3

0 3 2 1

1 1 2 2

0 1 2 1

1 1 1 4 1
1 1 4 3 1
0 2 4

1 1 2 2 1
0 1 3 3

0 1 3 2

0 1 2 1 1
0 1 2 2 1
0 3 2 2

in

0 1 4 3 1
0 1 2 2 1
1 3 3 1
1 3 2 2

1 1 3 3

0 1 2 2

0 2 1 1

0 1 1 1 1
0 1 1 2

0 1 2 2

1 1 2 1 1
0 3 1 1

0 1 2 3 1
0 1 3 2

1 1 2 2

0 2 3 3 1
1 3 2 1



DATE

850818
850831
850831
850907

PROV
yukon

bc

ynont ana
yukon

TOTALS

VI S| TED

ARTI C RATE RATE

BEFORE PRE-TRI P TOURI ST TOURI ST COMVENTS
1=YES EXPECTNS FACILITS | NFO 1=YES

1 1 4 3

26 110 175 156 31



APPENDIX C -

Peel River Ferxry Traffic Data
(July, August and September, 1985)
Licence Plate Tabulation by Ferry Crews

-only visitor vehicles were tabulated.



FERRY SURVEY DATA - JULY 1985 - both directions

July s of % of )
12345678910 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 Tgfgl Totaﬁ Non- Resi dent s

NWT 18 28 22 10 24 18 31 16 14 17 20 18 19 30 21 16 21 22 27 13 18 13 21 17 18 16 21 35 26 22 17 37.35
YUKON 13 561 3197136136534 7422 6735 1132514129 7.66 12.23
ALTA 2 5 4 7 2 614 6 3 7 913 36 3 4 7 5 7 2 3 45 1 32 1 54 2 145 8.61 13.74
BC 2 254 57 9611 76 51107 11 5131013 65 11 12 5 5 3 1 4 191  11.34 18. 10
MAN 2 5 2 1 1 21 4 12 1 5 2 1029 1.72 2.75
ONT 8 6 41 94 3i | 38 5 1 3 42 3312 12’42 3 2 2 4 92 5. 46 8.72
QUE 1 7 1 12 5 1 3 1 1 23 1.37 2.18
SASK 1 21 11 11 3 12 1 2 1 31 22 1.31 2.09
NB 2 1 1 4 0.24 0.38
NS 0 0. 00 0.00
PEI 0 0.00 0. 00
NFLD 0 0.00 0. 00
0 0. 00 0.00
ALASKA 12211 21 12 1 4 6 4 56 41 13 33 33 3 63 3.74 5.97
ARl ZONA 2 11 11 11 201 1 1 11 15 0.89 1.42
ARKANSAS 102 1 3 7 0.42 0.66
CALIF 3 2 1 5 1 4 3 31 3 2 1 31 4 325 122 1 53 3.15 5.02
COLORADO 2 2 1 11 1 2 1 11 0.65 1.04
FLORI DA 2 2 21 1 111 1 11 1 1 117 6 1.61
GEORG A 1 1 2 1 5 . 0.47
| DAHO 1 1 1 1 4 24 0.38
10WA 1 1 0.06 0.09
ILLINO S 2 2 2 2 2 2 1 13 0.77 1.23
| NDI ANA 1 1 2 0.12 0.19
IOWA 1 1 2 0.12 0.19
KANSAS 1 3 4 0.24 0.38
KENTUCKY 1 1 0.06 0.09
0 0. 00 0.00
LOU SI ANA 1 1 0.06 0.09
0 0. 00 0.00
MAI NE 11 1 3 0.18 0.28
MARYLAND 1 1 0.06 0.09
MAss 1 1 0.06 0.09
M CHI GAN 2 1 2 1 2 11 11 2 13 1 112 1.25 1.99
M NNESOTA 14 1 1 1 11 1 ¢ 15 0.89 1.42
MISSOURRI 1 1 1 3 0.18 0.28
MONTANA 1 1 1 2 2 7 0.42 0.66
NEBRASKA 1 1 0.06 0.09
NEVADA 11 2 4 0.24 0.38
NEWHAMPSH 1 2 3 0.18 0.28
NEW ERSEY 2 11 4 0.24 0.38
NEWVEXI CO 11 2 1 14 0.83 1.33
NEWYORK 1 111 1 2 31 1 2 1 11 17 1.01 1.61
N DAKOTA 11 2 0.12 0.19
0 0. 00 0. 00
OH O 1 1 1 1 1 31 1 10 0.59 0.95
OKLAHOVA 1 1 0.06 0.09
OREGON 3 1 3 1 11 2 2 2 1 1 1 11 1 22 1.31 2.09
PENNSYL 1 1 1 3 0.18 0.28
0 0. 00 0.00
s CAROLI NA 1 1 0.06 0.09
S DAKOTA 2 3 5 0.30 0.47
TENN 1 2 1 4 0.24 0.38
TEXAS 1 2 6 1 3 41 4 1 1 2 2 211 32 1.90 3.03



FERRY SURVEY DATA - JULY 1985

UTAH 1 1 11

4

0

VERMONT 1 1 2
VIRG NI A 1 1 2
0

1

WAS H 1 51 11 2 1 13 21 2 2
W SCONSI'N 21 111 1
WYOM NG

AUSTRALI A

AUSTRI A

GERVANY 1 1 1 1

SWITZ 1 1 1 1

7
0
0
1
1
5
4
0
0

Tot al 22 65 59 46 84 60 68 72 46 58 58 60 51 60 57 48 64 62 75 45 52 40 64 49 53 35 41 54 48 44 244 1684

¢ Total 1. 3. 3. 2. 4. 3. 4. 4. 2. 3. 3. 3. 3. 3. 3. 2.3 3.4 2 3.2 3 2 3. 2 2 3 2 2

Total excluding NWT (i.e. visitors) 1055

coooooooorooooo
cooooocooorooooo



FERRY SURVEY DATA - AUGUST 1985 °~ both directions

August %of % of )
1 2 3 4 5 6 789 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 Total otal Non-Residents

NWT 20 43 32 43 42 32 17 24 28 18 42 18 27 34 58 26 9 29 50 42 26 33 18 36 32 25 23 43 44 38 45 1006 59. 88
YUKON 1 3 9 2 4 2 2 6 4 2 85 8 3 8 613 5 8 7 6 3 5 35 4 8 43 3 1 151 8.99 22.40
ALTA 6 1 3 4 1 4 3 4 8 3 5 4 2 2 3 3 8 4 2 2 53 33 1 7 94 5.60 13. 95
BC 3 5 6 5 115 1 7 6 5 9 4 3 7 410 17 2 3 2 3 4 1 6 4 3 6 3 2 6 144 8.57 21. 36
MAN 2 1 1 1 1 1 1 8 0.48 1.19
ONT 4 6 3 2 4 5 5 2 3 1 3 1 43 2 2 121 1 1 2 56 3.33 8.31
gJE 1 1 1 1 1 5 0. 30 0.74
ASK 1 1 1 1 4 0.24 0.59
NB 0 0.00 0.00
NS 0 0.00 0.00
PEI 0 0.00 0.00
NFLD 0 0.00 0.00
0 0.00 0.00
0 0.00 0.00
ALASKA 6 3 231 331 11 1 2 22 3 21 21 11 3 2 47 2.80 6.97
ALABAMA 1 1 0. 06 0.15
ARl ZONA 1 1 0.06 0.15
ARKANSAS 0 0.00 0.00
CALI F 1 2 2 1 1 3 1 1 3 3 3 2 4 2 1 1 1 1 2 2 37 2.20 5.49
COLORADO 2 1 1 1 2 1 1 1 1 11 0.65 1.63
DELAWARE 1 1 0.06 0.15
0 0.00 0.00
FLORI DA 1 1 1 1 4 0.24 0.59
GECRG A 0 0.00 0.00
| DAHO 11 1 1 4 0.24 0.59
10WA 0 0.00 0.00
ILLINO S 4 1 11 2 9 0.54 1.34
| NDI ANA 1 1 1 2 5 0.30 0.74
10WA 0 0.00 0.00
KANSAS 1 2 0.12 0. 30
KENTUCKY 1 1 0.06 0.15
0 0.00 0.00
LOUISIANA 11 2 0.12 0.30
0 0.00 0.00
MAI NE 0 0.00 0.00
MARYLAND 1 1 0.06 0.15
nAss 1 1 2 0.12 0. 30
M CHI GAN 1 1 1 2 2 1 8 0.48 1.19
M NNESOTA 1 1 1 11 6 0. 36 0.89
MISSOURRI 1 1 2 0.12 0.30
MONTANA 1 1 0.06 0.15
NEBRASKA 0 0,00 0.00
NEVADA 1 1 2 0.12 0.30
NEWHAMPSH 0 0.00 0.00
NEW ERSEY 1 1 0.06 0.15
NEWVEXI CO 0 0.00 0.00
NEWYORK 11 11 2 1 1 1 9 0.54 1.34
N DAKCTA 0 0, 00 0.00
0 0.00 0.00
OH O 1 2 101 5 0.30 0,74
OKLAHOVA 1 1 0. 06 0.15
OREGON 4 3 11 1 1 1 1 1 14 0.83 2.08
PENNSYL 1 | 2 0.12 0.30



APPENDIX E
COMMENTS FROM QUESTI ONNAI RES

Enj oyed the visit to the Northwest Territories. Di sap-
pointed with the |ack of animals. Li ke the tundra. Some
m s-informati on on services being open.

Enj oyed very much, thank you.

Beautiful country.

Enj oyed the Northwest Territories, very nuch

Previous travel in arctic and islands and east Northwest
Territories. To refer to road to Inuvik as Nort hwest

Territories makes answers difficult.

WIl wait until Northwest Territories road conditions are
better

The RCMP in Inuvik aren’'t very helpful.

There is no place to buy ice in Inuvik.

Enj oyed the trip.

I nformati on booths were cl osed weekends and hol i days.

The canpgrounds in Northwest Territories were not in the
best condition.

Being a fact it is a renote area ny expectations were net
very well.

Canpgrounds here rarely have flat ground for tenting, only
for canpers.

Less dust, smaller nobsquitos.

The cost of eating out in Inuvik is prohibitive. The food
selection is really poor and badly cooked.

Canpgrounds need inprovenent, that is drinking water and
washr oons

It was a very enjoyable trip, and the scenery was
fantasti c.

Have thoroughly enjoyed seeing your fantastic country.
Lovely country, roads questionable, people are good.

I like the people and the services. Could be nore
pul | -of fs on hi ghway.



o o O o o

- 2.

Wonderful people, excellent canping facilities.

Difficult to fill-up water in Inuvik.

Town people in Inuvik didn't seem very friendly conpared to
Dawson City and other areas, it alnost seened |ike we were
intruding on them

Enj oyed our trip.

Advertise your canvas outlet.

Exceptionally fine.

Showers for canpers at Inuvik.

Better roads needed and accommobdati ons for tighter budget
travel ers.

Provi de nore tent space at canpgrounds not only for
trailers; cheaper hotels.

Peopl e are noticably nore friendly and this is the
outstandi ng inpression of the visit to the Northwest
Territories by the Denpster H ghway.

Peopl e have been friendly.

Need better signs.



