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SMALL AREA DATA GUI DE TEST
Prepared By: Giles Bel and

For: Canadian Rural Transition Program
CEIC, Otawa

| NTRODUCTI ON:

I n Decenber of 1988, the Associate Deputy M nister approved
a plan to work with Statistics Canada in developing a directory
of data sources for small communities. The developnent of this
data guide cane about through an initial recomrendati on which was
based on the observation that small comunities wanting to do
econom ¢ planning did not have the ability to access data
avai |l able from several sources.

During the summer of 1990, Enploynent and |mmigration
Comm ssion’s, Canadian Rural Transition Program authorized three
separate tests of the New Small Area Data Guide. In July of
1990, the Rural and Small Towns Research and Studies Programme
based at Munt Allison University entered into a contract wth
EIC to undertake a research project, and test the useful ness of
this guide for small communities w shing to undertake economc
renewal or devel opnent.

The project involved;, 1. identify a test community, 2.
select an analytical tool in which the data from the guide nmay be

applied, 3. using the analytical tool, in this case the Business



Devel opment Opportunity Workbook produced by the Rocky Mountain
Institute of Colorado, identify all the sources of data that the
tool requires, 4. attenpt to neet these data requirenents
utilizing the Small Area Data Guide. Once the data has been
gat hered, prepare a profile of the community and a report on the
socio-economic strengths and weaknesses of the test community.
During the beginning of this project, the data guide had yet
to be conpleted, and at the conclusion of this project, it
remai ns inconplete, specifically regarding sub-provincial data
for Nova Scotia. The initial form of the data guide that was
received by the Rural and Snmall Towns Research and Studies
Programme was a |ist of proposed variables which will be included
in the conpleted data guide, as well as a sanple page of the
guide. This sanple contained Statistics Canada information on
Alberta. Wth this list of proposed variables, work began on
testing the usefulness of the guide with the information sought
by the analytical tool. In the nonth of August, an inconplete
draft of sub-provincial and federal data arrived. Further

testing was conpleted regarding the useful ness of the data guide.

| DENTI FY TEST COVMUNITY:
The Town of Parrsboro, N. S., because it is a small rural
single industry comunity dependent on prinmary resources was

sel ected for the test. Scott Worldw de, the Town's nain



enployer, will likely close its Parrsboro sawm || and w thdraw
fromthe community. Therefore, the Town of Parrsboro was deened

an excel |l ent candi date.

ANALYTI CAL TOOL: THE BUSI NESS OPPORTUNI TI ES WORKBOOK

The Business Opportunities Wrkbook published by the Rocky
Mountain Institute of Colorado, USA, 1S just one conponent of a
series of community workshops in which workbooks are used by
comunity residents as they examne their towns unique problens
and assets, explore exanples from hundreds of comunities,
mobi | i ze skills and resources, and develop practical projects to
renew the | ocal econony. This workbook was chosen as the
anal ytical tool for this project because it offered a unique
perspective into the art of self-help community economc renewal
and since this data guide has been prepared in order to neet the
requirements of small areas and comunities w shing to undertake
such economc renewal, it was seen as an excellent means of
trying to match the proposed information requirenents of the
wor kbook with the data available fromthe Small Area Data Quide.
Thi s Business Opportunities Wrkbook is organized around key
econom c renewal principles - plug |eaks, support for existing
busi nesses, encourage new enterprise, and recruit conpatible

businesses. It helps comunity |eaders and interested citizens



devel op projects and programs that will strengthen the |oca
econony by applying these econom c renewal principles.

The wor kbook format is organized around community workshops,
and for this particular project, the first workshop entitled
"Understanding Factors that Affect Business Conditions in Your
Comunity, " was utilized. The workbook poses questions about the
comunity and surrounding areas that upon being answered provide
information that can be used as a firm basis for further economc
renewal prograns. The information sought by the workbook is
inportant for |ocal devel opment and of invaluable use to a
comunity wi shing to undertake economc renewal steps, however,
the information sought is of both a qualitative and quantitative
nature. The quantitative information requirements of the
wor kbook are very specific and of a local nature. Wile the data
gui de provides guidance to information of a quantitative nature,
the information required by the workbook for the nost part, did
not reflect information available fromthe data guide. W
consider this to be an inportant observation. The Rocky Muntain
Institute Workbook has been tested in a nunber of United States
comunities. Wile sone of the Small Area Data Cuide information
will be useful in developing a community small business strategy,
it would appear, using the workbooks, to have its limitations.
Gven that many small community devel opnent efforts are focused

on small business retention, expansion and devel opnent, questions



shoul d be explored regarding the appropriateness of infornation
as listed by the data guide. In part 1 of this report the Snal
Area Data Cuide will be tested against the Business Opportunities

Wor kbook to highlight the two instruments.

PART 1: | NFORVATI ON REQUI REMENTS OF WORKBOCK:

This section of the report presents the information
requirements of the Business CQpportunities Wrkbook (as the
analytical tool) , and identifies the information with which the
Smal | Area Data Guide can provide assistance.

The Business Qpportunities Wrkbook identifies five factors
that need to be addressed and understood in order to undertake
community econom ¢ renewal

1. Access to Capita

2. Business Environnment
3. Infrastructure

4. Human Resources

5. Quality of Life.

Under these five factors, several questions are asked under
each of these headings. Responses to these questions are
intended to provide the community with a thorough understanding
of their community’s business strengths, weaknesses and
opportunities. The workbook serves as a tool to assist community

| eaders and residents with |earning about their comunity.



Several questions require qualitative information not found in
the guide. These have been identified. The remaining questions
are considered quantitative, and both the list of proposed
variables and the conpleted variables have been examined to
determne the useful ness of the guide With providing guidance and

enhanced access to this information.

FACTOR #1- ACCESS TO CAPI TAL: This factor includes whether
busi nesses in your comrunity can get noney; how easy it is for
| ocal conpanies, or perhaps a conmpany planning to nove to your
comunity, to get financing: who |ends noney, where they are

| ocated, and what anount of noney is available in what forn®

a) % of noney spent with-in the comunity.
The data guide does not provide a direct response O
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have

been identified, and would contribute to a partial response.

| NCOME- 1) disposable inconme of comunity
2) total incone
COWMMERCE- 1) retail sales



b) Wiere do comunity residents bank, as well, the %t hat
each institution represents in relation to total community
banki ng and deposits?

The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.

COMMERCE- 1) bank deposits

| NCOVE- 1) total income

w N

)
) enployment incone
) famly income

)

4) househol d incone
c) % of noney leaving community in the form of investnents,
i e. pension funds, nunicipal bonds, insurance Prem uns”

The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.

I NCOVE- 1) total incone
enpl oynent i ncone
famly incone
househol d i ncone

di sposabl e incone



COWERCE- 1) C. ».I.

2) industry selling price index

d) What are the financial needs of |ocal business?

The data guide does not provide guidance on this issue.

e) What kind of loans are available in community?

This is information that could be provided locally.

Smal | Area Data Guide does not provide guidance on this issue.

f) What types of loans are available in the comunity?

This is information that could be provided |ocally.

Smal | Area Data Cuide does not provide guidance on this issue.

g) What institutions provide capital?

This is information that could be provided |ocally.

Smal | Area Data Cuide does not provide guidance on this issue.

h) What are the loan termrates?

This is information that could be provided |ocally.

Smal | Area Data Cuide does not provide guidance on this issue.

The

The

The

The

1) I's the capital available through provincial or regiona

prograns?
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This is information that could be provided locally. The

Smal |l Area Data Quide does not provide guidance on this issue.

j) Besi des | ocal banks, are there other sources of capital
for busi ness? \What types?
This is information that could be provided locally. The

Smal |l Area Data Guide does not provide guidance on this issue.

k) Are private investors interested in investing in,
expandi ng, or creating new business?
This is information that could be provided l|ocally. The

Smal | Area Data Guide does not provide guidance on this issue.

1) Are the capital needs of business properly matched wth
the right type of financing?
This is information that could be provided locally. The

Smal | Area Data Cuide does not provide guidance on this issue.

m Are the venture capitalists interested in providing
capital to a certain type of business that the community
m ght be trying to attract?

This is information that could be provided locally. The

Smal | Area Data Cuide does not provide guidance on this issue.
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FACTOR #2 - BUSINESS ENVI RONMENT:  This factor focuses on what
busi ness peopl e think about business in the comunity and what
attitudes local citizens have toward |ocal business. These
include: attitudes of people toward the |ocal business conmunity
and the business that might think of noving to the conmunity;
beliefs about the failure rate of |ocal businesses; people’s
perception about how many businesses are starting up or

relocating in town.

a) % of business failing in community, and what types?

The data guide does not provide a direct response to
this question. However upon exam nation ofthe proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.

COMERCE- 1) commercial failures

b) Reasons for failing
The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.
COMMERCE- 1) conmmercial failures
2) business incorporations

3) business taxes
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4) retail sales
| NCOMVE- 1) total income
2) disposable incone
3) incone distribution
LABOUR

RELATIONS 1) 1labour unions

2) strike days | ost

3) contract settlement
LABOUR
FORCE 1) unenpl oyed
participation rates

)
)
3) wage rates
) layoffs
)

j ob vacanci es

c) % of businesses that have decided to relocate out of
town .

The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.

COWMMERCE 1) business incorporations

2) building permts
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CONSTRUCTI ON
1) building permts

d) Do |ocal business people and entrepreneurs feel as if
they are part of a supportive business environment, or do
they feel isolated and unable to learn from the experiences
of others?

This is information that could be provided locally. The

Smal | Area Data Cuide does not provide guidance on this issue.

e) Wiich community organizations and interests are
supportive of new business?
This is information that could be provided locally. The

Smal |l Area Data Guide does not provide guidance on this issue.

f) Descriptions of communities labour relations climte
The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.
LABOUR RELATI ONS
1) [abour unions
2) strike days | ost

3) contract settlement
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LABOUR FORCE
1) unenpl oyed
2) unenpl oynent rate
3) participation rates
4) occupations
5) industries
6) wage rates
7) hours
8) job vacancies
9) layoffs

10)job training

9) Are all mpjor interests involved in a cooperative effort

to better the communities'® busi ness conditions?
This is information that could be provided locally.

The Smal|l Area Data Cuide does not provide guidance on this

i ssue.

h) Describe the general |evel of business activity in the
conmuni ty.
The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the followi ng variables have

been identified, and would contribute to a partial response.
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COWMMERCE- 1) retail sales
) manufacturers
3) commercial failures
)

busi ness i ncorporations

i) Current attitude of provincial and |ocal governnents
t owar ds busi ness.

The data guide does not provide a response to this

questi on.

j) Has governnent attitude towards business changed
significantly in last five years?

The data gui de does not provide guidance on this issue.

k) what local actions can elimnate barriers to business
expansi on?
This is information that could be provided l|ocally. The

Smal |l Area Data Quide does not provide guidance on this issue.

1) LiSt conditions that hurt the formation of new business
in conmmunity.
This is information that could be provided locally. The

Smal| Area Data Cuide does not provide guidance on this issue.
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m List the services andprogranms that are currently
operating in the community that help existing business stay
heal t hy.

This is information that could be provided locally. The

Smal |l Area Data Guide does not provide guidance on this issue.

n) Wat kind of prograns currently exist or are needed to
pursue a supportive business environnent?
This is information that could be provided locally. The

Smal | Area Data Cuide does not provide guidance on this issue

0 How do town regul ati ons (eg. zoning, building, heal t h)

af fect business?

The data gui de does not provide guidance on this

matter.

p) How do |icenses and fees conpare to nei ghboring
communi ties?
This is information that could be provided locally. The

Smal | Area Data Cuide does not provide guidance on this issue

q) Are there forums where government and business people can

share information and concerns?
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This is infornation that could be provided locally. The

Smal| Area Data Guide does not provide guidance on this issue.

r) Are there services provided by governnent that are
beneficial and detrimental to business?
This is information that could be provided locally. The

Smal| Area Data Cuide does not provide guidance on this issue.

FACTOR #3 - |NFRASTRUCTURE : The following itenms are part of a
comunities’ infrastructure: public facilities including:

streets, utilities, water, and waste disposal; public services
including fire, police, social services, and education: health

care.

a) Current condition of communities infrastructure.
The data guide does not provide guidance on this

matter.

b) Areas of infrastructure needing nost inprovenent.
This is information that could be provided |ocally.

The Smal| Area Data Cuide does not provide guidance on this

I ssue.
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c) In the last five years, how has community invested in
community infrastructure?
This is information that could be provided locally.

The Smal|l Area Data Cuide does not provide guidance on this

I ssue.

d) Have any existing businesses or area entrepreneurs
expressed concern over the communities' physical facilities
(which ones)?

This is information that could be provided |ocally.

The Smal| Area Data Cuide does not provide guidance on this

I ssue.

e) Howdoes costs and condition of infrastructure affect

| ocal business?
This is information that could be provided |ocally.
The Smal| Area Data Quide does not provide guidance on this

I ssue.

FACTOR #4 - HUMAN RESOURCES: This factor includes the
availability of different types of Jjobs and the skills,
education, and attitudes of the labour force. ENPIOynenNt

characteristics are at the top of the list of factors considered

by conpani es thinking about noving to a new location. H gh
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ranking considerations include: good labour relations: a skilled
and educated work force; a strong work ethic. Labour climte nmay
be the nost inportant reason a conpany |eaves one area of the
country for another. Thus, human relations is a crucial factor
I n encouragi ng business expansion and devel opi ng sound

recruitnment strategies in comunities.

a) Types of skills current residents have?
The data guide does provide a direct response to this
question. Variables listed in the data guide that would

contribute to a response include:

POPULATI ON
1) census
SCHOOLI NG
1) highest level of schooling
2) mgjor field of study
LABOUR FORCE
1) occupations
2) unenpl oyment rate
3) enpl oyed
LABOUR RELATI ONS

1) labour uni ons
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b) Are nost residents working in jobs that takefull
advantage of their skills, what are the opportunities for
advancenent ?

The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.

LABOUR FORCE

1) occupations

SCHOOLI NG

1) major field of study

c) What groups of people are locally unenpl oyed?
The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have

been identified, and would contribute to a partial response.

LABOUR FORCE
1) unenpl oyed
2) unenpl oyment rate
3) job vacancies
4) occupations
5) wage rates
6) job vacancies



| NCOVE
1) enpl oynment incone
2) income distribution
LABOUR RELATI ONS

1) labour uni ons

20

d) Are any ofthese people currently receiving job training?

Schooling? If so, what type of skills are they |earning?

[f not, can one think of any training that m ght benefit

t hent
The data gui de does not provide a direct response
this question. However upon exam nation of the proposed

variables listed for the data guide the follow ng variables

been identified, and would contribute to a partial response.

LABOUR FORCE
1) job training

e) How woul d you describe the nmatch between job skills
opportunities?
The data guide does not provide a direct response
this question. However upon exam nation of the proposed

variables listed for the data guide the follow ng variables

been identified, and would contribute to a partial response.

to

have

and

to

have
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LABOUR FORCE

1) occupations
2) industries
LABOUR RELATI ONS

1) labour relations

f) What types of jobs are the hardest to fill? Can existing
residents neet any of their needs?

The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response

LABOUR FORCE

1
2

unenpl oyed

unenpl oynment rate

4
5

)
)

3) job vacancies
) job training
)

occupat i ons

g) Do local entrepreneurs have the skills necessary to
succeed? What would help themto acquire those skills?
This is information that could be provided locally.

The Smal|l Area Data Cuide does not provide guidance on this

I Ssue.
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h) Can local schools play a role in encouraging potential

entrepreneurs, supporting newy forned enterprises, or

training workers?
This is information that could be provided locally.
The Small Area Data Guide does not Provide guidance on this

I ssue.

1) Has the community contacted retired |ocal business people
to see what role they mght play in devel oping the |ocal
workforce?

This is information that could be provided |ocally.

The Smal| Area Data Cuide does not provide guidance on this

I ssue.

j) What 1abour problens do existing businesses face? \Wat
labour probl ens m ght new busi nesses face?

The data gui de does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.

LABOUR FORCE

1) unenpl oynent
2) industries

3) wage rates



23
4 ) hours
5) job training
LABOUR RELATI ONS
1) labour unions
2) strike days | ost

3) contract settlements

k) What opportunities do you have to inprove the labour

climate in your towns?

This is information that could be provided |ocally.

The Smal| Area Data Cuide does not provide guidance on this

I ssue.

1) What particular characteristics of the existing labour
force mght be attractive to a conpany |ooking to nove?
This is information that could be provided |ocally.

The Smal| Area Data Cuide does not provide guidance on this

I ssue.

FACTOR #5: QUALITY OF LIFE: Included in the definition of
quality of life are the following: arts and cultural assets;
clean air and water: recreational resources: natural resources
for both recreation and production: community heritage; climate;

cost of living; commnity safety; housing quality.



a) Wat educational opportunities are present in your
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comuni ty? How are these being used to inprove business

condi tions?
The data gui de does not provide a direct response
this question. However upon exam nation of the proposed

variables listed for the data guide the follow ng variables

been identified, and would contribute to a partial response.

LABOUR FORCE
1) job training

b) What natural resources are there in Your community?
The data gui de does not provide a direct response
this question. However upon exanination of the proposed

variables listed for the data guide the follow ng variables

been identified, and would contribute to a partial response.

NATURAL RESOURCES
1) fisheries
) forestry
) mning
4) land
) natural gas
)

oi |

to

have

to

have
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c) List cultural assets in community. A€ there facilities,

traditions, |andmarks, or activities that are particularly
not ewor t hy?

The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and Would contribute to a partial response.

TOURI SM

1) facilities
2) travelers

3) revenues

d) How does cost of living in community conpare to the
province as a whol e?
The data guide does not provide a direct response to

this question. However upon examination of the proposed

variables listed for the data guide the follow ng variables have

been identified, and would contribute to a partial response.
HOUSEHOLDS

1) conpositions

2) size
3) incone
FAM LI ES

1) nunber of children
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2) incone
3) expenditure
SOCI AL SECURI TY
1) ul
2) famly allowance
3) old age security

4) social welfare

| NCOME
1) total inconme
2) enploynent incone
3) famly incone
4) househol d incomne
5 low income cut-offs
6) incone distribution
7) disposable incone

e) Are there recreational opportunities that are unique to
the area?

The data guide does not provide a direct response to
this question. However upon exam nation of the proposed
variables listed for the data guide the follow ng variables have
been identified, and would contribute to a partial response.

TOURI SM

1) facilities



2) travelers

3) revenues

f) Wat assets do new residents appreciate nost?

This is information that could be provided |ocally.

The Smal|l Area Data Cuide does not provide guidance on this

I Ssue.

g)Why do peopl e nove to your town?

This is information that could be provided |ocally.

The Smal|l Area Data CGuide does not provide guidance on this

I ssue.

h) What comunity assets keep business in your town?

This is information that could be provided locally.

The Smal|l Area Data Cuide does not provide guidance on this
| SSue.

1) What community assets can attract tourists?

This is information that could be provided locally.

The Small Area Data CGuide does not provide guidance on this
| SSue.

27
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j) Are there any special anenities or assets that if
expanded, could encourage new business in your comunity?
This is information that could be provided locally.

The Small Area Data Guide does not provide guidance on this

I Ssue.

K) Are there any amenities that residents desire? Can you
find a |ocal entrepreneur who mght wish to supply these
services?

This is information that could be provided |ocally.

The Smal|l Area Data Quide does not Pprovide guidance on this
i ssue.

1) Wat type of reputation does your community have in the
region? Is it known for having special cultural anenities
orrecreational facilities?

This is information that could be provided locally.

The Smal|l Area Data Cuide does not provide guidance on this
| SSue.

FACTOR #6: NEED TO xNow: The follow ng are other factors or

information you need to know to better understand business

conditions in your comunity. Information mght include:



HHHHHHH

29
a) Statistics regarding enploynent
The followng variables listed by the data guide would
contribute to a response.
LABOUR FORCE
1) enpl oyed
2) unenpl oyed
3) unenployment rate
4) participation rate
5) occupation rates
6) industries
7) wage rates
8) hours
9) vacancies
10) layoffs

11)job training

b) An analysis of how and why past efforts have succeeded or
failed
This is information that could be provided |ocally.
The Smal|l Area Data Guide does not provide guidance on this

i ssue.
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PART 2: OBSERVATI ONS aBouT WORKBOOK AND DATA GUI DE.

G ven the nunber of qualitative inventory and assessnent
questions that for the nost part require information not
avail able from the data guide, the Business Qpportunities
Wor kbook posed sonme limtations in testing the usefulness of the
Smal|l Area Data Guide. Both the workbook and the data guide are
valuable to a community and are to sone extent conplinentary.
However the shortfall of the data guide using the workbook
illustrates the point that pure statistics is not sufficient for
devel oping a community busi ness devel opment strategy. Cearly,
val ues, attitudes and perceptions need to be fully understood in
ternms of their inpact on developnent matters. One solution to
this dilemma mght be to offer the comunity an exanple of how
and where they may obtain the information which is not provided
for in the data guide. It therefore may be useful to include as
part of the data guide, exanples of residential and business
questionnaire instrunents, that a community can use in order to
col lect the local, specific information of both a qualitative and

quantitative nature.

ADDI TI ONAL  COVWUNI TY PROFI LE
Because the workbook posed limtations and because the
contract required a comunity profile to be prepared, the Rural

and Small Towns Research and Studies Progranme prepared an
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addi tional profile of parrsboro, Nova Scotia. Fromthis profile,
various soci oeconom c strengths and weaknesses are outlined. As
a result, the Small Area Data Cuide has been tested twice;, first
agai nst a conprehensive business Opportunities analytical tool
which required a large anount of both quantitative and
qualitative information, and against a more traditional format

for preparing a community profile which relies on quantitative

i nformati on.

TOWN OF PARRSBORO COVMUNI TY PROCFI LE
| NTRODUCTI ON:

The following report provides a profile of the Town of
Parrsboro, Nova Scotia, using Statistic Canada’s 1981 and 1986
Census data. The conbination of both 1981 and 1986 Census data
was necessary in order to provide all the appropriate sub-
provincial data needed for this socioeconomc profile.

This report will define and discuss the social and econom c
characteristics of the Town of parrsboro. ‘Were useful,
conparisons will be made with the Province of Nova Scoti a.

The follow ng subject areas are exam ned:

Popul ati on
Age Distribution
Mobility Status

Home Language, nother tongue
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- Ethnic Oigin
- Religion
- Place of Birth
- Period of Mgration
Popul ation 15 Years of Age and Over
School Attendance, Level of Schooling
- Cccupied Private Dwellings
- Labour Force Activity
- Qccupation
- Industry
- Cass of Wrker
- 1986 | ncone

POPULATI ON:

Bet ween 1981 and 1986, the population of the Town of
Parrsboro declined by 3.9% froma total of 1,799 to 1, 729. The
| and area according to the 1986 Census is 13.7 square kilometres,

with a popul ation density of 126.2 persons per kilometres

squar ed.

ACE DI STRI BUTI ON
Twenty-ei ght percent of the population of Parrsboro were
between O and 19 years of age. Nova Scotia recorded 30% of its

popul ation in this category.
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Nova Scotia had a |ower percentage of its population over
the age of 45 conpared to parrsboro (Nova Scotia - 30%
Parrsborro - 439%.
Approxi mately 31% of the popul ation were between 20 and 44
years of age; while Nova Scotia recorded 40 percent of its

popul ation in the same age group.

Table 1
Age Distribution

Age Parrsboro Nova Scotia
0-19 28% 30%
20- 44 31% 40%
45 + 43% 30%

The hi ghest percentage of the Town of Parrsboro's popul ation
was in the 25-34 age group (13% ; while Nova Scotia recorded 17%
of its population between 25-34 years of age.

Overall the Town of Parrsboro recorded a | ower percentage of
its population in the O-24 age group (26% in conparison to Nova
Scotia (30%. As well Nova Scotia had a higher percentage in the
25- 44 age group(30%) than Parrsboro at 21%  Parrsboro also had a
hi gh percentage of its population within the senior citizen age
group as conpared to Nova Scotia. For exanple Parrsboro had 9%
of total males and 13% of total fenmales in 75+ age category while

Nova Scotia had 4% of nales and 6% of females in this age
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category. Cearly there is an older population living in

Parrsboro conpared to the Province overall

MOBI LI TY STATUS:

An individual's nobility status is based on the relationship
bet ween a person's usual place of residence and his/her usual
pl ace of residence five years earlier. On the basis of this
relationship the population can be classified as non-novers or
nmovers.

During the period between 1981 and 1986, 230 new people
mgrated into the Town of Parrsborro. O these 230, 20 came from
within the same census division, 115 cane from Nova Scotia, 85
came from another Province, and 5 came from outside of Canada.
The number of out mgrants in this period was 260. The figure
illustrates that fewer people are noving into Parrsboro than are
| eaving, thereby contributing to an erosion of the popul ation

base.

HOVE LANGUAGE, MOTHER TONGUE AND OFFI Cl AL LANGUAGE:

Home | anguage is defined as the specific |anguage spoken at
home by a respondent. Mdther tongue refers to the first |anguage
| earned in childhood and still understood by the individual
O ficial language refers to the ability to conduct a conversation

in either of the official |anguages of Canada.
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English was the nmother tongue of 1,710 people in the Town of
Parrsboro. Honme |anguage was only available in the 1981 Census,
and it stated that 100% of respondents whose nother tongue was
English had English as their honme |anguage. There were 10 people
who reported that French was their Mther Tongue, but English was
their honme |anguage. The |ow nunber of people who reported
French as a nother tongue is not surprising given that the area
in which Parrsboro is located is predom nantly English speaking.

There were 5 (less than 0.1% people in the Town of
Parrsborro who coul d speak both official |anguages. MNova Scotia
overal | recorded 0.1% of the population that could speak both

of ficial |anguages.

ETHNIC ORIGA N

Ethnic origin refers to the ethnic or cultural group to
whi ch the respondent or the respondent’s ancestors belonged to on
first coming to this continent. Again, since the 1986 Census was
a short Census, information regarding ethnic origin was not
asked.

In 1981, approximately 85% of the population of the Town of
Parrsboro were of English origins, 4%were of French origin, 3%
were of other origins, while 4% were of multiple origins. The
corresponding figures for the Province were: 72% English origin,

and 8% French, 10% other, and 3% nultiple.
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RELI G ON:
According to the 1981 Census there were 1,365 protestants
(76%9 and 290 Catholics (16% living in the Town of Parrsboro.
In Nova Scotia 57% of the population were Protestant and 37% were
Catholic. Approximately 4% of the popul ation of Nova Scotia
i ndicated that they had no religious preference while the Town of

Parrsboro reported 5% with no religious preference.

PLACE CF BI RTH:
According to the 1981 Census 93% were born in Canada, while

80% were born in Nova Scoti a. In Nova Scotia 94% of its

residents were born in Canada and 81% were born in Nova Scoti a.

PERI CD OF Il M GRATI O\:

As of 1986 a total of 40 people inmmgrated to Parrsboro from
outside of Canada. O that total, 35 people inmmgrated before
1977. O those who indicated their age at the tine of
imrigration to Parrsboro, 20 were between O-4 years old and

another 20 were 20 years and over.
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POPULATION - 15 YEARS OF AGE AND OVER
LEVEL OF SCHOOLI NG

Twenty-one percent of the residents in Parrsboro had |ess
than a Grade 9 education in 1986. This was 4% hi gher than the
province as a whole.

A secondary certificate (Gade 9-13) was held by 10%
conpared to 13 percent for the Province. Approximtely 5% of the
popul ation in the Town of Parrsboro had a trade certificate or
di pl oma which was 2% hi gher than the Province. Non-university
certificates and university degrees were held by 12% and 2%
respectively in the Town of Parrsboro, conpared to 14% and 9%
respectively for Nova Scotia overall. Conpared to the province,
the Town of Parrsboro reported a generally |ower |evel of

education attai nnent.

OCCUPI ED PRI VATE DWELLI NGS:

There were 670 occupied dwellings in the Town of Parrsborro
in 1986. This conpares with 635 occupied dwellings in 1981. The
average dwelling value in 1981 was $30,125. In Nova Scotia the
average value of a dwelling in 1981 was $42,995. The average
nunber of persons living in a private household was 2.5 in 1986,

conpared to 2.9 persons per household for the Province.
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LABOUR FORCE ACTIVITY:
There were 630 nmales and 770 females, 15 years of age and
over living in the Town of Parrsboro in 1981. The labour force
consi sted of 400 nmales and 260 fenal es.

Table 1 presents the labour force activity for Nova Scotia

and the Town of Parrsboro for 1981.

TABLE 1

LABOUR FORCE ACTIVITY, NOVA SCOTI A
AND THE TOAN OF PARRSBORO - 1981 CENSUS

LABOUR FORCE ACTIVITY NOVA SCOTI A PARRS BORO
MALES

Popul ation 15 years and over 314, 525 630
In the labour force 230, 370 400
Enpl oyed 210, 215 330
Unenpl oyed 20, 150 70
Participation Rate 73.2 63.5
Unenpl oyment Rate 8.7 17.5
FEMALES

Popul ation 15 years and over 326, 965 770
I n the labour torce 148, 130 260
Enpl oyed 130, 545 240
Unenpl oyed 17, 585 20
Participation Rate 45.3 33.8
Unenpl oynent Rate 11.9 7.7
Not e: The participation rate is defined as the labour force as

a percentage of the population 15 years and over, the

unenpl oyment rate is defined as the nunber unenpl oyed expressed
as a percentage of the total 1labour force.

Source; Statistics Canada 1981 Census, Selected Social and
Econom ¢ Characteristics of Nova Scotia, Table 1.
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In the Town of Parrsboro there were 70 males and 20 fenales
unenpl oyed in 1981.

The unenploynent rate for males in the Town was 17.5%
consi derably higher than the 8.7% recorded for the province.

The unenpl oynent rate for females in the Town of Parrsboro
was 7.7% while the fenale rate for Nova Scotia was 11.9%

In 1981 the participation rates for males and females in the
Town of Parrshoro were 63.5% and 33.8% respectively. The
province overall recorded male and female participation rates of
73.2% and 45.3% respectively. Thus the nale and female
participation rates for the Town were considerably [ower than the

rates recorded for the province.

OCCUPATI ON

The service occupations accounted for 19 percent of the
labour force of Parrsboro, while the province recorded a | ower
percentage (14) of its labour force in service occupations.
Cccupations in managerial/adm nistration; primary; processing;
machi ni ng/ product fabrication/assembling and rel ated; and
construction trades; accounted for the |argest percentage of the
labour force in Parrsbhoro conpared to the province.

The |eading male occupations in Parrsboro were construction

(19%, and service (16%; similarly the service (12%), and
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construction (12% were the two |eading occupations overall for
the province.

The |eading female occupations in Parrshoro were: clerica
and related (27%, as well as service (25%. This corresponds

with figures for the Province as a whole.

| NDUSTRY:

In 1981, the |eading businesses in Parrsboro in terms of
enpl oyment were: community businesses and personal services
(23%, manufacturing (20%, and trade (15%.

According to the 1981 Census data, the |eading businesses
for the province in relation to enployment were: commnity
busi nesses and personal services (29%, trade (17%, and
manuf acturing (15% .

Thus the Town of Parrsboro reported a higher percentage of
its labour force involved in manufacturing than the province as a
whole. This reflects the inportance of the Scott Wrldw de

sawri || to the econony of Parrshboro.

CLASS OF WORKER

Approxi mately 91 percent of males and 90 percent of fenales
of the labour force living in Parrsboro in 1981 were paid
workers.  The province recorded 92 percent of males and 97

percent of females of its labour force as paid workers. Thus



Parrsboro recorded a | ower percentage of nmale and fenale paid

wor kers conpared to the province.

The Town recorded 8 percent of its 1981 1abour force as

sel f-enpl oyed conpared to 6 percent for the province.

1980 | NCOME:
TOTAL | NCOME:

Tot al

sour ces:

In 1980,

i ncone.

I ncome includes income received from the follow ng

Wages and Sal ari es

Net Income from non-farm self-enpl oynent
Net incone from farm sel f-enpl oynent

a d age pensions

Fam |y al |l owances

Unenpl oynment insurance benefits

Q her governnent paynents

I nvest nent I ncome, and

Retirenent pensions and other noney incone.

A higher percentage of the Town of Parrsboro's

popul ation recorded incones between $2000-$3999 (15%, $4000-

$5999 (25% and $6000- $9999 (18% conpared to the province at
13% 16% and 17% respectively. The province reported higher

there were 570 nales and 640 fenmal es who reported

41
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percentages in all other income groups conpared to Parrsboro. In
sunmary, the Town of Parrsboro reported a |arger percentage of
its population (709 earning under $9999 conpared to Nova Scotia
(59%, while the percentage of the population of the province
(419 earning higher than $9999 exceeded the Town of Parrsboro
(309 .

VWen considering incomes by sex, the percentage of males in
Parrsboro (7% earning under $2,000 was below the 8% for the
province. In Parrshoro, the largest percentage of males (20%
earned between $10, 000-$14,999, simlarly the |argest percentage
of the male population in the province (18% earned between
$10, 000- $14,999. Approximately 55 percent of the nale popul ation
of Parrsboro reported incone between $4, 000-$15, 000 conpared to
45 percent for the province. Nova Scotia recorded a higher
percent age of males (39% earning $15,000or more compared to
Parrsboro (14%.

In Parrsboro 12 percent of the female popul ation earned
under $1,000 in 1980, this is slightly higher than the 10 percent
recorded for the province. A large percentage of the fenale
popul ation of Parrsboro (30% earned between $4, 000-$5,999 in
1980; conparatively, 21 percent of the fenales in the province
earned between $4, 000- $5, 999. In 1980, only 4 percent of the
femal es i n Parrsboro earned over $15,000 while Nova Scotia

recorded 10 percent of the females earning in excess of $15,000.
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In summary, figures for nales and females indicate a |arger
percentage of the males in the province earning |ess than $2,000
conpared to the percentage of males within this incone category
in Parrsboro. A higher percentage of the males and females in
the province earned over $15,000 conpared to Parrsboro.

For pParrsboro, a higher percentage of nales earning $15, 000
or nore was reported conpared to fenales; while fenales reported
a larger percentage earning under $2,000 conpared to males.

The average total incone for nmales in Parrsboro in 1980 was
$10, 738, below the province average total incone of $13,918. For
femal es the average total income in Parrsboro was $5, 723, al so
bel ow the province average of $6,998. Average incones for nales
were 77.1% of Provincial averages for males and 81.7% of the

Provincial average for fenales.

EMPLOYMENT | NCOVE:

In 1980, there were 390 nmales and 300 females in Parrshoro
who reported income from enploynent. The average enploynent
income for males was $10,735 while femal es recorded an average
enmpl oyment income of $5,828. For the province overall, the
average enploynent incone for males was $14,088 and $7,323 for
femal es. Average male enploynent income in Nova Scotia exceeded
average enpl oynent incone for males within the Town by 31.2% A

simlar trend existed for fennles.
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Approxi mately 70% of the people in parrsboro had enpl oynent
i ncome under $12,000 which is higher than the 59% recorded for
the province in 1980. Nova Scotia had a higher percentage (40%
of the people with enploynent incone of $12,000 or nore conpared
t 0 Parrsboro (31%.

Empl oynent incone by sex showed 13 percent of the nales and
28 percent of the females in Parrsboro had enpl oynent incone of
| ess than $2,000. Nova Scotia recorded 16 percent of the males
and 23 percent of the females earning |ess than $2,000. Thus a
hi gher percentage of the males and femal es in parrsboro earned
| ess than $2,000 in 1980 conpared to the province.

The percentage of males in Parrsboro (29% w th enpl oynent
income of $15,000 or nore was 14 percentage points below the rate
recorded for the province (43% ; while the percentage of females
i n Parrsboro Wi th enpl oyment income of $15,000 or nore (8% was
only 4 percentage points below the 12 percent recorded for the

provi nce.

| NCl DENCE OF LOW | NCOVE:

In 1980, there were 495 econonmic famlies or groups of two
or nmore persons living in the sane dwelling and related to each
ot her by blood, marriage or adoption living in Parrsboro.

Economic famlies also include persons |iving comon-|aw.
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Approximately 19.4 percent of all economc families in
Parrsbhoro were considered to be low income fanilies in 1980. The
i ncidence of |low income for economc famlies in the province
(14.2% was |ower than in Parrsboro.

The incidence of low income anong unattached individuals for

Parrsboro was 55.5 percent: 12.6 percentage points above the 42.9

percent recorded for the province.

PART 5: SMALL AREA DATA GUI DE VARI ABLES USED | N CREATI NG 2ND
PRCFI LE

In preparing this socioeconomc profile of Parrsboro, the
Smal |l Area Data Cuide provided nuch of the necessary guidance to
the information sought. These various information sources have
been identified. Under the Province heading of Nova Scotia, and

Sub-Provincial Level of Minicipalities the follow ng variables

were taken fromthe guide, the source being Statistics Canada, in

the format of publications and for census Years.

Vari abl es - Education

- Famlies Incone
Fam lies: Living Arrangenent
Famlies: Low Incone Status
Fam lies: Nunber
Famlies: Size
Famlies: Type
Househol ds:  Nunber
Housing:  Qccupi ed
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- Housi ng:
- I ncone:
- I ncone:
- I ncone:

- Labour
- Labour
- Labour
- Labour
- Labour
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Private Dwellings

Val ue

Enpl oynent

Low I ncome Status
Tot al

For ce:
For ce:
For ce:
For ce:
For ce:
- Language:
- Language:

- Popul ati on:
- Popul ati on:
- Popul ati on:
- Popul ati on:
- Popul ati on:
- Popul ati on:
- Popul ati on:
- Popul ati on:

Activity

G ass of Worker
Enmpl oynent | ncone
[ ndustry
Cccupation

Mot her Tongue
O ficial Language

Age

Ethnic Origin
Home Language
| i gr ant
Mobility

Mot her Tongue
Place of Birth
Sex.

80CIO-ECONOMIC PRCFI LE CONCLUSI ON

Based on an assessnent of the socio-economc profile the

follow ng strengths and weaknesses can be identified:

Strengths Weaknesses
sone evidence of popul ation declining popul ation base
in-mgration - further work
needs to be undertaken to ol der labor force

exam ne the characteristics

of the in-mgrants and
econoni ¢ opportunities

out-mgration exceeds in-
mgration
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uni form cultural and |anguage - generally l[ower |evels of

base which suggests the education suggesting that
possibility of shared val ue retraining Investnment
systens as a basis for requi rements nay be high

community vision

hi gh unemployment rate and

i ncreased nunmber of dwellings | ow | abor force
despite a declining participation rate
popul ati on _
hi gh percentage of the |abor
| ow femal e unenpl oynent rate force enployed in
manufacturing (forest
hi gher percentage of |abor products manufacturing)
force self-enployed than _
Provi nce suggesting, | ower incomes than the
dependi ng upon business type, Provi nce
the possibility of |ocal _ o
smal | busi ness expansi on a high incidence of |ow

i ncomes suggesting possible
serious poverty problens

a particularly acute |ow
i ncome probl em appears to

exi st among unattached
i ndividuals within the Town.

Care should be exercised when using this socio-economc
profile. The primary purpose of this assignnent was to assess
the effectiveness and useful ness of the snall area data guide.

As a result the profile draws exclusively on available Statistics
Canada data for 1981 and 1986. \Wile the identified strengths
and weaknesses are supported by the profile other information is
required (nmuch of it outlined by the Business Qoportunities

Wor kbook discussed earlier) for a conprehensive assessnment of

Parrsboro's strengths and weaknesses.
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DATA GUI DE USEFULNESS
Qur review and use of the snmall area data guide has resulted

in the follow ng conclusions:
1. W believe that the small area data will be helpful to small
comunities since it will provide the only available
conprehensive listing of data sources that need to be accessed
for local/comunity devel opnent assessnent.
2. Wile the data guide will assist to identify available data,
sources, etc., we believe that the data guide wll not
significantly inprove data access. For the municipal clerk or
econom ¢ devel opment officer in Parrsboro there is stiil the
i ssue of access. Two options nmight be pursued. One option would
be to access the nearest library with a conpleted collection of
Statistics Canada as well as other data documents. In the case
of Parrsboro this is likely to be Muunt Alison University. A
second option is to order the data directly from Statistics
Canada. Option one is likely to be time consum ng and
frustrating for an individual unfamliar with data documentation
and the second option is likely to be expensive. It is
reconmended that Statistics Canada designate one person in each
of their offices to respond to requests for assistance with use
of the guide and with data access.
3. Care should be exercised to ensure that users are not led to

believe that information sources as outlined by the data guide
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will provide all data requirements needed for a conplete
assessment of community strengths, Weaknesses and opportunities.

4, The data guide could be acconpanied by a guide for analyzing

data, as well as exanples of business and resident survey

instrunents along with survey research design guides. Vhile many
professionals using the data guide will find it to be a

conveni ent docunent those staff in small communities unfamliar

with community profile preparation Wl likely continue to neet

obstacles to profile preparation due to inexperience.



