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FOREWORD

Background

Expo '86 has given many countries and Canadi an Provinces and
Territories an unprecedented opportunity to introduce thenselves
to visitors fromaround the world. The Government O The
Northwest Territories is interested in learning nore about the
visitors to their pavilion at Expo, and the inpressions that

these visitors received as a result of their visit.

Canadi an Facts was conm ssioned to undertake this research, the

results of which are contained herein.

The specific objectives of this research include the follow ng:

Z To assess the reactions of visitors toward the N.Ww.T. EXpo

pavilion in terms of overall attitudes, likes and dislikes

& To determ ne whether visitors to the Pavilion felt they had
| earned anything about the N.W.T. and whether the visit to

the Pavilion influenced future intent to visit the Northwest

Territories.

2 To evaluate reactions to the restaurant in terns of service,

food and price |evels.

Revi sed 01/87

F-1



@ Toevaluate reactions to the arts and crafts sales area in

terns of service, selection and price |evels.

& Toobtain a dermographic profile of visitors to the pavilion.

It is important to note that although Expo opened on My 2,
interviewing did not conmence until late in July. Therefore, the
results of this survey do not represent the attitudes and
experiences of N.w.T. pavilion visitors who came during the first

three nonths of the fair.

Method

Personal interviews were conducted by trained, experienced staff
with 1,042 adult individuals as they were |eaving the Northwest
Territories Pavilion. Interviewing stints were scheduled to
ensure even distribution by day of week and by time of day. ( See
Appendi x for interviewing schedule.) The interviews were

conducted from July 25 to Cctober 11, 1986.

Respondents were adult visitors (who appeared to be 18years of
age or older) leaving the Pavilion. Respondents were intercepted
at the edge of the outdoor display area. In the case of a group
| eaving the Pavilion, the respondent nearest the interviewer was
i nterviewed. Although no quotas were set, interviewers were
instructed to interview male and female visitors and to include a

broad cross-section of age groups.

Revi sed 01/87 F-2



During the course of the survey, a formwas developed in order to
provide feedback to Pavilion managenent regarding any conplaints
or problenms experienced by Pavilion visitors. Usage of this form
began on Septenber 5, 1986. The conpleted problens/conmplaints
forms were given to the duty officer at the end of each
interviewing stint. As the purpose of this formwas to provide

i medi ate feedback to the pavilion staff, the information
recorded on these forns has not been tabulated or presented in

this report.

Copi es of the questionnaire, handcards, interview ng schedule and

probl ems/ conpl aints form are appended.

The conpleted questionnaires were edited, coded and processed by
conputer.  Minor wei ghting adjustments were applied to the data
in proportion to known traffic levels of visitors leaving the

Pavi | i on.

For a nore detailed description of the methodol ogy enployed, see

Appendi x To Met hodol ogy.

The results of this survey are presented in the follow ng format:
Volume | - Highlights
- Ceneral Sunmmary
- Appendix - The Questionnaire
- Handcards

I nterview ng schedul e

- Probl ens/ Conpl aints Form
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The detailed conputer tables are presented in Volune I1.

Note: Data derived from sanple populations is subject to
variance. In order not to inply an unwarranted degree of
precision, all percentage figures in the General Sunmmary have
been rounded to whole nunbers.

Throughout the General Summary, circles have been used to denote

unusual Iy high figures, and squares have been used to denote
unusually low figures at the 90% confidence level. Dotted

circles and squares have been used to denote noderately high or
low figures.

Further, it should be noted that percentages derived from
"actual" bases of less than 100 respondents should be interpreted

with caution, while percentages derived from “actual” bases of
| ess than 50 respondents should be interpreted with extrene
cauti on.

November, 1986 CANADI AN FACTS
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H GHLI GATS

@ The Northwest Territories Pavilion was clearly a success
Generally full tocapacity, the pavilion attracted a total of
1.5 mllion visits, nearly 7% of the total number of EexPo
visits. This level of demand was achieved despite the
disincentive of line-ups which frequently resulted in waiting
periods of up to 45 minutes. The location of the pavilion
(at one extrenme end of the Exosite) also did not appear to
have an adverse affect on propensity to visit the pavilion.

In addition, significant revenues were generated by the

restaurant and gift shops.!

@ N.W.T. Pavilion visitors reacted positively and
enthusiastically to the pavilion. visitors rate the pavilion
overall at 8.4 on a ten point scale, and the majority (74%)
consi der the N.W.T. Pavilion to be better or much better than

other pavilions visited.

2 Segnents of visitors who tended to be nore positive in their

eval uation of the N,Ww.T. Pavilion are older visitors (over 55
years of age) and people who are interested in traveling to
the Northwest Territories. Mre experienced ExpoVvisitors
(i.e. those who had visited nore than ten other pavilions)

al so tended to provide higher overall evaluations of the

N.W.T. Pavilion).

Note: 1 Data onattendance and revenues provided by client.
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@ Visiting the pavilion appears to stimulate interest in

traveling to the Northwest Territories. Nearly three-
quarters of visitors claimed they were nore interested in
visiting the N.w.T. as a result of what they had |earned in
the pavilion. Wiile one-half of visitors stated they would
be very or fairly likely to consider a trip to the Northwest
Territories when nmaking future vacation plans, the majority
of these people would not expect to do so within the next two

years

Q Residents of Canada and those who have lived in or visited

the Northwest Territories in the past are nore likely to have
denonstrated interest in visiting the N.W.T. There is also a
correl ation between interest in travel to the N.w.T. and

enj oyment of the pavilion.

Q Pavilion visitors who were not interested in traveling to

the Northwest Territories were uninterested because of the
cold, harsh climate (30%, renpteness or inaccessibility
(22%, preference for other destinations (20%) or the cost
(17%. In addition, there is a segment of pavilion visitors
who indicated a lack of interest in travel at all due to

financial or personal circunstances (21%.

S
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Q virtually all pavilion visitors saw the film “The Emerging
North” (97% and the displays or exhibits (100% . Most
visitors also toured the gift shops (91% , saw the slide show

(73% and a live performance while waiting to get into the

pavilion (50%).

& The nost popul ar features of the pavilion were the film “The
Emerging North” and the displays or exhibits. Visitors were
likely to comment on the quotations presented with the
exhibits, as well as the educational and cultural aspects of

the pavilion.

& Visitors tended to feel that the pavilion was very

informative (81%, very interesting (81% and very inpressive

(729 .

& The majority of visitors provided positive assessnments of all
the features of the pavilion which were rated. Even when
asked what they particularly disliked about the pavilion, the
majority (61% couldn’t think of anything to dislike. A few
visitors conpl ai ned about waiting in line (7¢), the prices in
the gift shop (7%) and of congestion or lack of sPace in the

pavilion (6%9.
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@ Mst visitors (86% felt they had |earned sonething about the
Northwest Territories as a result of going to the pavilion.
visitors mentioned |earning about the native people, the
culture, lifestyle, scenery and environnent. The ability of
the pavilion to educate its visitors may have an inportant
impact on future demand for travel to the Northwest
Territories as people need to have sone know edge of
potential destinations prior to making the decision to travel

t here.

@ Visitors who had lived in or visited the Northwest
Territories in the past (11% of visitors) tended to react
positively to the nwrT. Pavilion; however, one-third of this
group felt that the presentation was inconplete for a variety
of reasons, and while 84% of this group felt that the

pavilion provided an accurate representation of the North,

16% offered criticismin this respect.

Q& The majority of pavilion visitors stopped in at the Arts &
Crafts Sales Area inside the pavilion, and a few (7% made a
pur chase. The average expenditure was $25; however, nearly
one-hal f of the purchases were for amounts of $5 or |ess.

(Note that sanple sizes are small and the expenditure data

must be interpreted with caution.)
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The Arts & Crafts Sales Area is generally perceived to be
good or very good both overall and in terns of the selection
of merchandi se. However, many visitors (39% felt that the

prices were too expensive.

Q@ Just under one-third of visitors went into the Souvenir Kiosk
which was |ocated outside of the pavilion, and 4% of visitors

made a purchase.

Qd only 6% Of pavilion visitors had visited the restaurant. The

restaurant received a favorable review, the mpjority of
visitors (96% rated lcicles as good to excellent as conpared
to other Expo pavilion restaurants, and over 80% of the
patrons found the prices to be reasonable, and the food and
service to be good to excellent. (Note that only 64
restaurant patrons were interviewed, and the data on

restaurant patrons must be interpreted with caution.)

2 NWT. Pavilion visitors represented a cross-section of male's
and fermales, and were predonminantly aged 25 to 54 years of
age. (Note: children and teenagers who appeared to be under

18 years of age were not included in the survey.)
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The pavilion attracted visitors fromall over North Anerica.
Forty-two percent of visitors reside in B.C., 20% from other

parts of Canada including the Northwest Territories, 27%
reside in Western U.S., 10%in other US. states, while 1%

live in other parts of the world.

Revi sed 01/ 87
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CGENERAL _ SUWNARY

REACTIONS OF VISITORS TO THE NORTRUEST TERRITCORIES PAVILION

overvi ew

N.W.T. Pavilion visitors reacted positively and
enthusiastically to the pavilion. wvisitors rate the pavilion
overall at 8.4 on a ten point scale, and the ngjority

consi der the N.W.T. Pavilion to be better or much better than

other pavilions visited.

Segnents of visitors who tended to be nore positive in their
eval uation of the N.w.T. Pavilion are older visitors (over 35
years of age) and people who are interested in traveling to

the Northwest Territories.

The nost popul ar aspects of the pavilion were the film “The
Emerging North”, the exhibits and displays, and the

quot ati ons acconpanying the displays

.
"~
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Overall Ratings of The W.W.T. Pavilion

The majority of visitors to the N.,W.T. Pavilion were positive
and enthusiastic in their reaction to it. Wen visitors were
asked to rate the pavilion on a ten point scale where ten

nmeans excel |l ent and one equals very poor, the average rating
for the nwT. Pavilion was 8.4; with over three-quarters of

visitors rating it at 8 9 or 10.

Percent O Visitors

Total - Weighted (1050)
%

overal | Rrating Of
N.W.T. Pavilion:

Excellent . . . X 10
9
8
7 14
6 5
5 2
4 *
3 %*
2
very Poor ..... x 1
Don't Know Don’t Remember *
Mean 1 8.4

* Equal s |ess than one-half of one percent.

(See Detailed Tables, Page 1)

Note ': Mean excludes "Don't Know/Don't Remenber” responses.




Visitors who provided higher average ratings for the nwrT.
Pavilion were fenales, older visitors (over 55 years of age) ,
and those who stated they were very or fairly likely to visit
the Northwest Territories. It is interesting to note that
nore experienced expovisitors (i.e. those who had visited
more than ten other pavilions) tended to provide higher
average ratings for the N.w.T. Pavilion than did |ess
experienced Expo visitors. (See Detailed Tables, Pages 1 And

2).

The vast majority (94% of ~.w.T. Pavilion visitors had
visited other Expo pavilions before they came to the N.W.T,
Pavilion, and nore than one-half have visited nore than ten

other pavilions. (See Detailed Tables, Page 3).

visitors who had visited other Expo pavilions generally felt
that the N.w.T. Pavilion was better or nuch better than the

other pavilions they had visited.




Total - Weighted

Rating O The N. W.T.
Pavilion As Conpared
To Others Visited:

Mich Better
Better

About The Sane
Wor se

Mich worse

Don’'t Know

(See Detailed Tables, Pa%e 7)

Visitors who tended to provide higher

Percent of visitors
Wio Had Visited
Q her Pavilions

(991)
$

20

average conparative

ratings are the experienced Expo visitors who had toured nore

than ten other pavilions, and those who stated they are very

or fairly likely to visit the Northwest Territories. ( See

Detail ed Tables, Page 7).
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Time Spant Waiting And |Inside The N.W.T. Pavilion

Visitors to the N.W.T. Pavilion spent an average of 36
Oinutes waiting to get into the Pavilion, and once inside
spent an average of about three-quarters of an hour touring

it. See Detailed Tables, Pages 9, 10, 101 And 102).

Visitors who tended to spend nore time touring the pavilion

i ncluded people who had lived in or visited the Northwest
Territories, and the segnents of visitors who provided a

hi gher overall rating for the pavilion (including ol der
visitors 55 years or over and those who expressed interest in
visiting the Northwest Territories). (See Detailed Tables

Pages 9 And 10).
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Visitation O and Attitudes Toward Features Of The N.W. T.
Pavi | i on

virtually all visitors to the pavilion saw the film and the
displays or exhibits. Most visitors also toured the gift
shop(s) , saw the slide show and a live performance while

waiting to get into the pavilion.

Features of the pavilion which were enjoyed the nobst by
visitors were the film “The Energing North” and the displays

and exhibits.

Percent OF Visitors

Seen or Enj oyed
Visited Mbst
Total - \ighted (1050) (1050)
% %
Part O The Pavilion
Seen O visited:
The pisplays And Exhibits 100 32
The Film  “The Energing North” 97
The G ft Shop(s) 91 4
The Slide Show “I'n Search
O Bal ance” 73 7
A Live Performance Wile
Waiting To Get Into The
Pavi | i on 50 2
Li ve Denonstrations outside
The Pavilion 12 *
The Restaurant (Icicles) 6 1
O her 2 2
Don't Know O Not stated 7

(See Detailed Tables, Pages 23 And 39)

* Equals | ess than one-half of one percent.




When visitors rate the features of the pavilion which they

saw, the displays or exhibits and the film “The Emerging
North” received the highest average ratings, although all

features received positive ratings.

RATI NG OF FEATURES SEEN OR VI SI TED AT TEE N.W.T. PAVI LI ON

YERY GOOD

FAIR

DISPLAYS/ THE FILM GFT SHOP SLIDE SHOY LIVE PERFOR- LIVEDEMOS ICICLES REST-
EXHIBITS MANCE AURANT

(seeDetai |l ed Tables, Pages 25 To 38)

Note 2: The rating for Icicles Restaurant is based on only 64
respondents and must be interpreted with caution due to
the snmall sanple size.

2




Total -

Segnents of visitors who tended to provide higher average
ratings for the pavilion overall (including older visitors,
and those who expressed an interest in traveling to the
Northwest Territories) also provided higher average ratings

for nost aspects eval uated.

Eval uation of The N.W.T. Pavilion on The Basis of specific
Attributes

Visitors to the N.W.T. Pavilion were likely to feel that it
was very informative and interesting, and were positive on

all attributes assessed.

Percent oOf visitors Rating The Pavilion For Being . . .

Informative Interesting Impressive Real i StiC Entertaining

Weighted (1050) ( 1050) ( 1050) (1050)
% b " %

Rating Of Pavilion For

Specific Attributes:
- Q
Fairly 1 13 2 20
Not Very 1 1 1
Nt At AL . * *

Don't Know Or Not

Stated

.Equals | ess than one-half of one percCent.

(See Detail ed Tabl es, Pages 61 To 65)

(1050)
%




NWT EXPO PAVILION SURVEY - R421

PROEBLEMS/COMPLAINTS FORM

XMSTRUCTI ONS _TO | NTERVI EVER

If a respondent conplains about any problens during their visit to the
NWT Pavilion, please note below the nature of the conplaint or problem
and the nunber of people who have nmentioned this. At the end of this

stint, please forward this formto the Duty officer in the Pavilion.

DATE .

| NTERVI EVER:




6.

The segnments of visitors who tended to provide higher ratings
for the pavilion also provided higher average ratings for
each of the attributes assessed. (See Detailed Tables, Pages

61 TO 70).

Aspects Of The N.W.%. Pavilion Particularly Liked O D sliked

The aspects of the pavilion visitors particularly |iked were
the novie (48%, the exhibits or displays (16%, the

artifacts and handicrafts (20%) and the quotations presented
with the exhibits (199%9. Many visitors comented on the

educational and cultural aspects of the pavilion.




Percent O Visitors
Total - \\ighted (1050)
%

Aspects Particularly Enjoyed
About Visit To The N.W.T. Pavilion:

The Mvie, Film Show

The Artifacts, Carvings, Handi- ,
crafts 1 20,

guotes on walls, Sayings, and Loy

|

Thoughts Of Natives ;19|
;|

The Exhibits, Displays ,161
- 7/

Displays O Wldlife, Animals,
Ani mal Skins, Furs 10

Presentation O Way O Life In
The N.WT., Lifestyle (Change) 9

Educational, Informative, Realistic 9

Presentation O Native cultures,

Inuit, Eskino, Native People 8
The Slide Show, Second Film 6
The Pictures, Photography 6
The Presentation overall/Everything 6

Seeing The Terrain, Geography,
Scenery 5

The Layout O The Pavilion, Design,
Fl oned wel| Toget her 4

Seeing The History and Devel oprent

O The N.W.T. 3
The Feeling, Atnpbsphere, Community

Feel ing 3
The G ft Shop 3
QG her Mentions O pisplays, Misic,

Denonstrati ons 8
Al COher Mentions 5
Don't know, NO Stated 1

(See Detailed Tables, Pages 11 To 13)

-»\-_7-,77

10



VWen asked what, if anything, they particularly disliked
about the N.W.T. Pavilion, 61.% of visitors couldn't think of
anything to dislike. A few conplained about waiting in line
(7%, the prices in the gift shop (7%, and of congestion or
| ack of space in the pavilion (6%)., Conplaints about waiting
in line are not surprising as visitors reported they waited

in line to see the pavilion for approximtely one-half hour,

on aver age.

Revi sed 12/ 86 11



Percent O Visitors

Total - Weighted (1050)
3

Aspects Particularly Disliked
About Visit To The N.w.T. Pavilion:

Waiting In Line, The Long Line-ups 7
Prices In The Gft shops 7

The Crowds, Not Enough Circul ation
SpaCe, No Traffic Pattern 6

Comments About The Film - Difficult
To Understand, No Narration, Dis-

jointed, Misic Too Loud 6
The Seating - Too close To Screen,

No Backs, Not Enough Room 4
Mentions OF Killing Aninals 3
Politically Biased 1

Al O her Mentions

Not hing Disliked @

pon't Know Or Not Stated

©

-

(See Detailed Tables, Pages 17 To 19)
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What Was Learned As A Result Of visiting The N.Ww.T. Pavilion

Most (86% visitors felt that they had |earned something
about the Northwest Territories as a result of going to the
pavilion. Visitors nentioned |earning about the native

people, the culture, lifestyle, scenery and environnent.

The majority of the visitors who live in the Northwest
Territories, or who have visited the region also felt that
they had |earned something as a result of their visit to the
pavilion. Even ampbng this group, only 34% could not think of
anything new that they had learned. (See Detailed Tables,

Pages 47 To49.)

13
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Percent O Visitors
Tot al - Weighted (1050)
%

What Was Learned About The
Northwest Territories As A Result
O Visiting The Pavili on:

cold, A Rough, Hard Life, Dpesolate,

Har sh Envi r onnent 18
The Lifestyle, How The People

Live There 16
The Native People - Eskinp, Inuit,

Dene, Different Languages 14
The Culture, Preserving The Culture 10
Native People Are Adapting To Mobdern

Life, Technol ogy 8
A Large, Big Area 7
(Beautiful) Scenery, Environnent 7
Change In The Seasons, Summer Months

Get Warner, People Swim There 6
Wul d Like To Go There 6
I ndustry, Resources, G| Exploration,

M neral s 5
Confirmed What | Knew, Refreshed Menory 5
| Learned More, Broadened My Horizons 4

Rely On Hunting Aninmals, Trapping/

Reaction To G eenpeace 4
Wldlife, Animls 3
More Modern Than | Thought 3
Not At Barren, Dpesolate As | Thought 3
All Ot her Mentions 23
Not hi ng, Nothing New, Already xnew A Lot 12
Don't Know, Not Stated 2

Live In The Northwest Territories

(See Detailed Tables, Pages 47 To 49)

.Equal s |l ess than one-half of one percent.

14



P AR T

Attitudes O Pavilion visitors who Have Been 70 The Nort hwest
Territories

Approximately 11% of visitors to the pavilion have lived in,
or visited the Northwest Territories in the past. The
majority of these visitors were satisfied with the

conpl eteness and accuracy of the presentation; however, 33%
of this group felt that it was not conplete and 16% felt that
it was not accurate. There were a number of different
reasons for these perceptions. (See Detailed Tables, pages

55 T1060).

Revi sed 01/ 87
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| NTEREST IN VISITING THE NORTHWEST TERRI TORI ES

Visiting the N.w.T. Pavilion appears to stimulate interest in

traveling to the Northwest Territories.

Total - Weighted

Interest In Visiting The
N.W.T. As A Result O
What Was Learned In The
Pavi | i on:

More Interested In Visiting
The N.W.T.

About As Interested
Lsss | nt er est ed

pon't Know

(See Detailed Tables, Page 53)

One-half of pavilion visitors stated

Percent O Visitors
Who Have Not Been To
The N.W.T.
(934)
%

they would be very or

fairly likely to consider a trip to the Northwest Territories

when making future vacation plans.

16



RWT EXPO PAVILION SURVEY - R421

PROBLEMS/COMPLAINTS FORM

INSTRUCTIONS TO | NTERVI EVER

If a respondent conplains about any problens during their visit to the
NWI Pavilion, please note below the nature of the conplaint or problem
and the number of people who have mentioned this. At the end of this

stint, please forward this formto the Duty Oficer in the Pavilion.

DATE .

[ NTERVI EVER




Total - \Wighted

Rating O The Arts
& Crafts Sal es Area:

Excel | ent
very Cood
Good
Fair
Poor
Don’ t
St at ed

Know Or Not

(See Detailed Tables,

Wiile pavilion visitors were generally positive about

Percent Who visited At The Arts &
Crafts Sales Area Who Rated It

For . . .
Type And The
Range O Iltens Cust oner
Over al | Avai | abl e Servi ce
(903) (903) (903)
% % %
g 8
¢ i 18
P6 B() 21
3 4 5
* !
14 3

Pages 91 To 93)

t he

Arts & crafts sales Area, many (39% felt the prices were too

hi gh.
‘Total - Wi ghted
Wiet her The Prices At The

Arts & crafts Sales Area
Were

Too Expensive
Reasonabl e
or |nexpensive
pon't Know

(See Detailed Tables,

Page 97)

Percent Who Visited
The Arts & Crafts Sal es
Area

(903)
%

39
38

23

* Equals less than one-half of one percent

25



When visitors who felt the prices of the merchandise in the
Arts & crafts Sales Area were too high were asked how nuch
t hey would have been willing to spend on a N.W.T. souvenir,
the majority clained to have been willing to spend over .$10.
Further, the average ampunt these visitors clained to be
willing to spend was $29, an anopunt which exceeds the average
spent by visitors who did make a purchase. Assuning these
visitors provided realistic estimates, nmerchandi se was
available within their “willingness to pay” price ranges.
Therefore, these visitors could have perceived the price
| evel s as not providing good value for the nerchandi se
offered, or there was nothing which appealed to these
visitors sufficiently to nmotivate a purchase decision.
Percent OF Visitors Wo
Thought The Prices Wre
Too Expensive And Did
Not Make A Purchase

Total - Wi ghted (321)
%

Amount Woul d have Been
WIlling To Spend On
A N.W.T. Souvenir:

$5 Or Less 23
$6 To sto 13
$11 To $20 17
$21 To $50 24
$51 Or More 11
Don’t xnow Or Not Stated 12
* Mean s29

(Devel oped From Detail ed Tables, Page 99)

* Mean excludes "pon't know" and “Not Stated” responses.

26



ATTITUDES TOWARD THE RESTAURANT

Only 6% of pavilion visitors had visited the restaurant. The
restaurant received a favorable review, the majority of
visitors (96% rated 1cicles as good to excellent as conpared
to other expo pavilion restaurants, and over 80% of the
patrons found the prices to be reasonable, and the food and
service to be good to excellent. (Note that only 64
restaurant patrons were interviewed, and the data on
restaurant patrons nust be interpreted with caution.)

Percent O Restaurant Patrons
Rating |cicles For4 .

The —The
Overal | Servi ce Food
Total - Weighted (67) (67) (67)
% % %
Rating O Icicles:

Excel | ent 30 25 28
Very Good 32 30 34
Good 34 31 23
Fair 2 5 6

Poor 3
Don't xnow O Not Stated 3 6 8

(See Detailed rables, rages 37, 79 And 80)

Revi sed 01/87 27



Total - Weighted

Conparison O The Prices
At Icicles To other
Restaurants At Expo:

Too Expensive

Reasonabl e

| nexpensi ve

Don't Know Or Not Stated

(See Detailed Tables, Page 83)

Note 4. Data based on sanples of
interpreted with caution.

Percent of
Rest aur ant Patrons4

(67)
%

10

[ ess than 100 nust be

Revi sed 01/87
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E. PROFILE OF N.W.T. PAVILION VI SITORS

N.W.T. Pavilion visitors represented a cross section of males
and femmles, and were predonminantly aged 25 to 54 years of
age. (Note: children and teenagers who appeared to be under

18 years of age were not included in the survey.)

Percent O Visitors

TGtal - Weighted (1050)
%
Sex:
Mal e 51
Femal e 49
Age:
17 Years O Younger 2
18 To 24 Years 8
25 To 34 Years 22'_
35 To 44 Years 25 “ 64
45 To 54 Years 1_7 1
55 To 64 Years 16
65 Years O Over 10
Ref used *

(See Detailed Tables, Pa%e 103)

.Equal s |l ess than one-half of one percent.

The pavilion attracted visitors fromall over North Anerica.
Forty-two percent of visitors reside in B.C. , 20% from ot her
parts of Canada including the NWT., 27%reside in the
Western U.S., 10%in other U S. States, while 1s live in

other parts of the world.

28



Percent O Visitors

Total - \Wighted (1050)

Area O Residence: )
B.C. - Lower Minland 28
CQther B.C. 14
Al berta 9
Saskat chewan/ Mani t oba 3
Ontario 5
Quebec And Maritimes 2
N. WT./ Yukon l
California 10
Washi ngton state 12
Oregon 5
OQher US. States 10
Europe, United Kingdom 1

Al other countries

(See Detailed Tables,

Pages 106 And 107)

[}
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CANADIAN FACTS 5-1
VANCOUVER

RLA421
Hello, I'm of Canadi an Facts, a professional marketing

research company. Weareconducting a survey on behal f ofthe Governnent
O The Northwest Territories and | would like to ask you a few quick
questions. Your answers Will be treated confidentially.

1. Did you go inside the Northwest Territories Pavilion today to see
any shows or exhibits?

YES . . .. 6-1 SP 10 Q.3
N 2

2. pidyou ViSit - YES
The Restaurant . . . . . . . | O . EODENDVINTERVIEW ARD ‘TALLY

7-1 22834455678 9 @

The Souvenir Kiosk . . . .| (0. BMEND INTERVIEWAAND "PALLY
8-1 23344 567 89 0

ox, Sonething Else . . . . . . | {J . END] EXD INTERVIEWIAND TALLY
9-1234567890

3. Overall, how would you rate this Pavilion, using a 10-point scale
where ten equals “Excellent” end one equals ‘Vary Poor"? ( SHOM
HAND carp #1) (RECORD As A 2-DiGT WNUMBER, |.E. 6 EQUALS 0 6 )

_ -10/ 11
4a) How many ot her Pavilions have you visited at Expo?
— _.-12/13
b) How many times, including today, have you been to the N.W.T
Pavi | i on?
-14/ 15

IF MO OTHERS VI SITED IN Q.4A*, SKIP TO Q.5

c) How woul d you rate the N.W.T. Pavilion as compared to other
Pavilions you have visited? Isit - (READ LIST)

Mich Better . . . . . . . . ... .. 16-5
Better . . .. ... 4
About The Sema . . . . . . . . .. 3
Wworse . .................. 2
or, Mch Wrse . . ... ... ... . .. 1
DONT KNOW .............. 0
5. How much tine did you spend inside tha Pavilion? (RECORD AS A

3-DIG T NUMBER, I.E. 40 MINUTES As 0 4 0 )

__MINUTES -17/19
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6. what did you particularly enjoy about your visit to the Pavilion?
20~
23-
7. What, if anything, did you particularly dislike?
24~
25-
26~
8a) Wi ch of the follow ng did you aee or viait while in the Pavilion?

(READ LIST) (RECORD BELOW)

b) And conpared to other Expo pavilion,
POR SACS ACTI VI TY MENTIONED IN 0.BA)? 1s it Excellent,

Good, Fair or

Poor ? (RECORD ESLOW

how woul d you rate the (ASK
Very Good,

c) which activity did you enjoy the noat? (DO NOT READ || ST)
0.8A 0.8B Q.8C
ENJOYED
SEEN RATING CF ACTIVITY MOST
very Don't
Yes Mo  Bwellet Good Good Fair Foar Know
A Live Performance While
vaiting To Get Into The
Pilim . 2%-1 Jd* 29-5 3 2 1 0 36-1
The Film: The Pmerging
North ... ... 2 d 30-5 3 2 1 0 2
The Slide Show: In Search
e, ..o 3 31-5 3 2 1 0 3
The Displays Mnd Exhibits |, 4 32-5 3 2 1 0 4
The Giftsop( S) ... 5 2@ 325 3 2 1 0 5
Li V& pemmstrations Outside
wille, ... 6 3 34-5 3 2 1 0 6
The Restarant (Icicles} . 7 OA 35-5 3 2 1 0 7
OMER (CIRCILE OXE AND 8 8
SPECTPY)
9. 1? DID NOT SSS A LIVE PERFORMANCE | N Q.8A*, SKIP T0 Q 10

What type of

live performance did you see while waiting to get into

the Pavilion?

ARCTIC

SPORTS . . . . . ..

OTHER (SPECIFrY)




ikt . i M

-3 - RL421

10. Did you obtain informati on about the N.W.T. fromthe Tourism
| nfornation Desk in the Pavilion?

11. a) Where do you |live? (PROBE POR PROVINCE, STATE OR COAN' R?. DO mor
RECORD CITY)

CANADA Us.
BRITISH COLUMBIA . . . . . .. 391 CAIFORMA . . o o 40-1
- LOMER MAINLAND . . . . . 2
- OTHERB.C . . ... ...3 OREGON ... 2
MBERTA . . . oo 4 WASHNGTOM . . . . . 3
SASKATCHEWAN . . . . . . . . . .. 5 ALL OTHER ( SPECI FY PROV./
STATE/COUNTRY )
MNTGBA . . ..o 6
OTARO. ..o 7
BON.W.Te ] 8 skip |
l 70 0.13 l
VKON . . 9

11.b) Have you ever lived in the Northwest Territories?

d) What, if anything, did you |learn about the N.w.T. as a result of
going to the Pavilion?

41.
IF HAVE LIVED IN OR VISITED © - THE N.W.T. IN O0.11, SKIP 70 Q.lsl
12. As a result of what You |l earned about the ®.w.T. in the Pavilion.
do you think you would be - (READ LisT)
More Interested I visit-
ing The NW.T. . . . . . . . ... 47-1
Laaa Interested . . . . . . . .. 2
SKIP TO Q.14

or, About Aa Interested . . . . . 3
DON'T KNOW .. ... ... . .. ... 4
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13. ASK RESIDENTS AND VI SI TORS ONLY I

a) po you feel that the presentati on wae a complete representati on of
tha region?

YES. . .. 48-1 SXIP 10 Q.13C

b) what do you think waa lacking in tha presentation?

49-

50~

51=-

c) Do you feel that the presentation in the N.W.T. Pavilion was an
accurate representation of the region?

YES . 52-1 SKIP %0 Q.M

d) What do you think was misrepresented in the Pavilion?

53-

54~

55-

14. Overal |, how_(Rreap CRRCXED ITEM) do you think the Pavilion waa?
Was it Very (READ ITEM), Fairly, Not vary or Not At A1l (READ
ITEM)? (RECORD ONE ANSWER BELOW) (ASK FOR ALL ITEMS, REPEATING
RATING SCALE AS REQUIRED)

NOT NOT AT DON T

VERY FAIRLY VERY ALL XNOW_
o Realistic 56-4 3 2 1 0
Inpressive . . ...57-4 3 2 1 0
O Entertaining . ..58-4 3 2 1 0
Informative . ...59-4 3 2 1 0
Olntereating . ...60-4 3 2 1 0
15. | cHECK 0.11A. IF RESIDE IN K.W.T.H , SKIP 70 0.16 |

a) When making your future vacation plans, how |ikely would you be to
consider a trip to the Northwest Territories? would you be - (READ

LIST)
Vary Likely . . .. ... ... ... 61-4
FairlyLikely . . . .. .. ... .3
N Very Likely . . . . ... .. 2
SKIP T0 Q.15C
Not At All Likely . . . . . . . 1

DON'T KNOW socececacesens 0 SXIP ?0 Q 16
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15.b) When do you think you might visit the Northwest Territories? (READ

LIST )

Wthin The Next Six

Mnths . ... 2=1

Wthin The Next Year . . . . 2

Wthin The Next Two SKIP 0 Q 16
YeATE . ... 3

Further In The Future . . . 4

DONT KNOW .............. 5

c) Wy wouldn'tyou consider atrip to the Northwest Territories?
Anyt hing else?

63-

16. CHECK Q.8A - IF DID NOT VISIT RESTAURANT A , SKIP TO Q.17

a) You nentioned thet you visited the restaurant, lcicles. How would
you rate (READ LI ST STARTI NG WITB CHECXED ITEM)? \\is it Excellent,
Very Good, Good, Fsir orPoor? (ASK FOR ALL ITEMS, REPEATING
RATING SCALE AS REQUI RED)

VERY DN T

EXCELLENT ~ GOOD __ Goob  FALR  POOR  KNOW
T tThe Service . . . . . . . .. 66-5 4 3 2 1 0
Z The Food ... ... . ... 67-5 4 3 2 1 0

b) And, conpared to other restaurant at Expo, were the prices at
Icicles - (RBAD LI ST)

Too Expensive . . . . . . . . . . . 68-1
Reasonable . . . . . . .. ... ... 2
or, lnexpensive . . . . . ... ..... 3

DON'TKNOW . . . . ... ... . ... 4
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17. CHECK Q.8A. IP DID NOT VISIT GIPT SBOP(S) e s SKIP T0Q.18

a) Did you stop in at - (READ LI ST AND RECORD BELOW) (| P "NO®™ 70 BOTH,
SKIP TO Q.18)

b) Did you buy anything at - (ASK POR EACE VISITED IN Q.17A)

c) Approxi matel y how nmuch did you spend in - (ASK FOR SACS MENTIONED
IN Q.17B. RECORD TO NEAREST CANADIAN OR US. DOLLAR)

Q.17A 0.178 0. 17C
BOUGHT 77/ Be- BLANK

VI SI TED ANYTHI NG 1/ 4 -pup

YES NO YES NO  AMOUNT SPENT n 5-2
The Arts And Crafts
Sales Area Inside The us . ..10-1
Pavilion. . ............ 69-1 29 71-1 2 73/76- s _ _«00CDN. . . 2
The Souvenir Kiosk
Qutside The Pavilion . ..70-1 2 72-1 2 6/9- S , _ _.00 GUJEJ.”“-;

IF DID NOT VISIT THE ARTS AND CRAFTS AREA ¥, SKIP TO Q.18

d) How woul d you rate (READ LI ST STARTING W TS CBECKED ITEM) at the
Arts And Crafts sales Area? was it Excellent, Very Cood, Cood,
Fair Or poor? (ASK POR ALL ITEMS, REPEATING RATI NG SCALE AS
REQUIRED)

VERY DN T
EXCELLENT ~ GOOD GOOD  FALR  POOR  KNOW_

O The Custoner
Service . . ... 12-5 4 3 2 1 0

:D/ The Type And Range of
Items Available . . . . ...13-5 4 3 2 1 0

The Arta And Crafts

sales Area overall,

conpared To Qthers

You Have Seen AtExpo .14-5 4 3 2 1 0

e) And, did you think the prices at tha Arts And crafts sales Area
were - (READ LI ST)

Too Expensive ........... 15-1
Reasonable .............. 2

O, Inexpensive . . . . . . ... .... 3 SKIP 20 Q.18
DONTKNOW. . . .. ... . ... 4

CHECK Q.17B. IF BOUGHT ANYTHING AT THE ARTS AND CRAFTS SALES
AREA, SKIP TO Q.18

f) Approxi mately how nuch would you have been willing to spend to buy
an NWT souvenir? (RECORD TO NEAREST CANADIAN OR U. S. DOLLAR)

16/ 1 8 - $.00 us . ..19-1
CON . . . 2



-7 - RL421Y

18. Approximately how long didyou have to wait to get into the N.w.T.
Pavi |l i on? (RECORD IN MINUTES)

20/ 22- _ _
BASIC DATA
Finally, 1 wuld like to ask you a few questions to help classify our data.

19.a) SEX (OBSERVE)

MIE. .. 231
FEMALE . . . .. o 2
b) which Of these age categories can | place you in? (sBOW SAND CARD
42)

A. 17 Years Or Younger . . . . . 24-1
B. 18 T0 24 Years . . . . . . . . .. 2
c. 257To 34 Years . . . . . . . . .. 3
D. 35 T0 44 Years . . . . . . . . . . 4
E 451054 Years . . . . . ... .. 5
F. 55 7To 64 Years . . . . . ... . 6
G 65 Years O over........ 7

REPUSED . . . . . . . . . ... 8

Thank you very Ouch for your time and cooperation.

Respondent's Name:

Tel ephone no. @ ( )
DAY . MON .. ....... -1 R 5
TE. . ... ... 2 SAT ... ... .. 6
W....... .. 3 SUIN ... ... ... .. 7
THU ....... .. 4
DATE. JULY . 26-1 27/ 28-
AG L 2
SEP. . ... 3
ocT. . ... 4
TIME. 29/32-__  __ AM ..o 33-1
PN L 2
WEATHER CONDI TI ONS:
Hr. . ... 34-1 SUNWY . . 35-1
WARM COMFORTABLE 2 M XED SUN AND CLOUDS 2
coa/cob . .o 3 QoY . ... 3
INTERMITTENT RAIN . . . . 4
STEADY RAIN .. ......... 5
36/75-BLANY.
76/80-RL421
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DATE
July 25
30
31

August 5

1
12
17
18
23
24
29
30

Sept. 4

10
1
16
17
22
23
28
29

at . 4

10

1

STINT PLAN

DAY OF WEEK

Fri day
Wednesday
Thur sday
Tuesday
Wednesday
Monday
Tuesday
Sunday
Monday
Sat ur day
Sunday
Fri day
Sat ur day
Thur sday
Fri day
Wednesday
Thur sday
Tuesday
\Wednesday
Monday
Tuesday
Sunday
Monday
Sat ur day
Sunday
Friday

Sat ur day

TIME
10:30 12:30
10:15 2:15
2:15 6:15
6:15 10:15 p.
10:15 2:15
2:15 6:15
6:15 10:15 p.
10:15 2:15
2:15 6:15
6:15 10:15 p
10:15 2:15
2:15 6:15
6:15 10:15 p.
10:15 2:15
2:15 6:15
6:15 10:15 p.
10:15 2:15
2:15 6:15
6:15 10:15 p.
10:15 2:15
2:15 6:15
6:15 10:15 p.
10:15 2:15
2:15 6:15
6:15 10:15 p.
10:15 2:15
2:15 6:15



