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F

A t p i t I np rd h b c o

1 a c cf aT t o f i t

d b d a f o

Number of Lodges - 41

H 2

M 1

C 1

T C 4

O uC 3

O A c c- 2

Hotels in the NWT are ●

Expensive

T h oi ni t i nt f a o a r

s s T a vc aa p f s a -

m oi t v at o f aa a

Prlvat&Basis AccomSmdatim

Average

L o

H o

M o

C a

T C

O uC

O A c c

1 p

3 p

2 p

1 p

N

N

5 p

f l

Average Price

$ 1

8 . p

6 0

5 5

N

N

3 0
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O c oa c ci a o o a s b i t

v af a cl oi t N T c a c

r et t b o a c ca a f

Shared-Basis Accommodation

Average Capadty

L o2 p

H o5 p

M o5 p

C a1 p

T C 1 p

O uC 8 p

O A c c1 p

Average Price

$ 1
8 3

7 4 p

1 0

N

1 0 p

4 7

L oa t Most Expensive Form of Accommodatlon

I i e vf t p rt t l a t m

e x pf m o a c ci t T eT o

t m b t eb t f h t d r f

l oo I na c f f a w I a f t r

The NWT Can Accomm Just Over 3,500 People with
Shared Accommodation

B o t p ra vt t v f o a

m oi f Ii i o t f I w r t t c

p ab t o a c c

.
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Total NWT AccomnmciatbnCapadty

5

Private Basis Sh~d Basis
Total Capadty Total

L o7 p 8 p

H o9 p 1 p

M o3 p p

C a1 p 2 p

T C N 4 p

O uC N 2 p

O A c c1 p 2 p

Total 2,223 people 3,519 people

Cabin-Type Operations Experiencethe Highest Occupancy Levels

O po c aa cf ar t b

a vo cl a 8 o t

O cr f a t o f aa a f

Average Occupancy

(as a Percentageof Total Yearly Capadty)

L

H

M

C

T C

Outpost Camps -

O A c c-

6 .
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A lt o cr w t au

r et ht i np re o t r i l

I o v es o- t ht i ns b

u w s d eo c aT r f t o

t r ef t f t n r ew a o

t ho cr E xd t t o

w a n a o s a o t o a l

f aI o t r et t f a w T r

s i t a r ey l o wc o t a

d as em n b I ni t a

Moat Facilities D1nlng Facilities

M o t a c cf ai nt t p

o fs t o d f aw t e s

T p e ro t v at o f o t

s ea w a t a vc ao t d r o

t hf a ca

Total NWT Accmaunodation

Percentageof Average
Fadlitles

L o

H o

M o
C a

T C

O uC

O A c c

9 2 p

9 3 p

2 3 p

p

1 p

1 1 p

1 1 p

).

.s

; .
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Many Facilities Are Not Llcencxdto Serve Alcohol

M o t N a c cf aa n I t

s ea lA e p a l

w it e s t

Lbnced Fadlities

Parcxmtageof Permmtageof
FadIIties Llam- Fadlitles
to Serve Alcohol Offering a Bar

or Lounge

L o

H o

M o

C a

T C

O uC

O A c c

5

4

1

3

4

1

Motels Have the Highest Percentageof Self-Contained
Units in Terms of Cooking Fadlitks

M oi t N oT ea t m l t o

a c c ot o k i tf aO t e

t a b7 a s e qA f h p

t hf ii i a l on a s a i a

b i d e tt u so c os a a

k i t

r
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Cooking Facilities

Percentageof
Fadllties Offering

Kitchenettes

L o1

H o1

M o7

C a5

T C o

O uC o

O tA c c0

C rc a cv w t t

Percentageof
Fadlities

With a Store
Nearby

39%

9

9

2

o

o

o

o f w

l oa c ah t l a cr f c

c a

Acceptanceof Credit Cards

Percentageof
NWT Fadlltles
Accepting Credit

Cards

L o

H o

M o

C a

T C

O uC

O A c c

2

8

7

1

3

..
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NWT F D Degrees of DevelopmentIn
Terms of WashroomFacilities and Plumbing

H oa m oi t N oT ed a r

l ah d ed ew r t p b

r of t oa h c r w L t

c ac aa o uc a n e xw d

l i t r ed l t t r n o t

f o a c c

Percentageof Facilities Offering:

If showers
Provided

Private Flush
Bathrooms Toilets

L o

H o

M o

C a

T C

O uC

O A c c

5 6

6 8

9 1

3 3

o% o%

o% o%

o% 100%

Hot/Cold
Running
Water

84%

1

1

4

0%

Private Shared
showers showers

48% 52%
59% 41%

4 5

N N

o%

Very Few FacilitiesOffer Saunas

O a v s p oo t N a cf

o s aO a h ao l a c o t

a mw n h o m h a s

.

.....
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Percentageof Fadlities Offering Saunas

L 6

H o%

M 0

C 1

T C o%

Outpost Camps - 0’$

O A c c- O

M o t a c cs up a m s o

s s o l h o uT r o t s w

r et t c oa a f

Percentageof Facilities Offering Maid/HousekeepingServi=

L 8

H - 100%

M - 100%

C 4

T C - 1000

O uC 5

O A c c- 1

.: .
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Lodges are Most Likely to Offer Meeting RoomFacllltles

Rooms

Percentageof Average One-Time
Fadlitles Offering Meeting

Meeting Rooms Capacity

L o

H o

h !

C a

T C

O uC

O tA c c

6 2 p

4 1 p

3 3 p

3 5 p

o

o

N N

L oo p ed et h i o i

m er w 6 o t o pi ns

t t p oc oo m f aM e

b l ih o o m er w t o f

h t o t r a vf b g a

H oh t i am ec aa t a o

c oa c c1 p i m ea o t

Only 6%of Lodges are Open All Year

L oa c o pw s t b e s

c ow o 6 a 2 o a i y r eH

t a m oo fs om s ii y t t a

d as eh o

*



Percentage of FacilitiesOpen All Year

L 6

H - 100%

M 8

C 2

T C

O uC o

O A c c- 1

Lodges are Accessible

T r en ao l o pi t N T

i a r eb t f t o 3 o t a a

b r T r e9 o t l m b r b a

m ai n fa sw t m o t r

a c of t o p

Parmtage of Percentageof
FacilitiesAcxes- Fadiities
sible by Road A~sible by

Air Only

L o3 9

H o6 5

M o9 8

C a1 8

T C

O uC

O A c c

● T h e oi 5 o h a a cb a o t
o 4 o h os b d eb a b
r T d i sh l r f t f t
s r e sp ri na i I i y b i r i
t d e sof the fact that their facility could be
r eb r

,
;
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M f i xa c cf ai t N

T e ra m t t y o T a a o e

t o a c ci a f

Averqe Age of Fadlltles

L - 1 y

H - 1 y

M - 1 y

C - 1 y

T C 3 y

Outpost Camps - 4 y

O A c c- 2 y

Many Operators have RenovatedTheir Fadlltks In tha
Past 5 Years

A h p e ro o ph c o w t c

‘ mr e nI t p f y T r

c oi na m u i ma o u

r od i ns ew ao m r

Percentageof Fadlltles Carrying Out MaJorRenovations

in the Past S Years

L 6

H 3

M 7

C 6

T C - 100%

O uC - 100%
O A c c- 1
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T f ot i lt d t w e f o

r e nw c ao f t v t o a c

T ‘ c ao d er t t p o t

c y o a m r ew hi t p f

y eu n dt s pa cr t i t c

F e xf t p rt w s t 6 o l

c ao r e ni t p f y W r t

o s at m t 2 l r eT f t

f oin t w f t 1 o t g a r I

s t w k t f op o t w y o 4

l oh a r i t p f y T a

e x pf e f ac ao a s a i

a i ni t t

Hotels Have the Highest Average Gross Revenuas

Average Gross Revenue for the Various Facility Types

L o$ 2 7

H o$ 1 ,

M o$ 4 2

C a$ 3

T C N

Outpost Camps - N

O A c c- N

A lh oh t h iy r t o

m b t eb t f t o y 6 o l a o y

r ow 1 o t h I nw a y o

t iT m o t l g r f m b e

o t o t m o



Percentageof Ranovatlonsbdng Curied Out ●nd Average Expenditure

Othu

$

$

$

N

. .

D D E
W a

N 1

$

R o
M

Serilcas “ -W s
A

$

N

$

$

L o

$. 0 C a rO
. A v eE x p e

1
$ 2 5$

1
$ 1

2
$

1
N

0
-

0
-

0
-

0
-

0
-

$

0%
--

0%
--

00
--

00
--

00
--

H o
4

$. $ C a rO
. A v eE x p e

4
$ 1 2$ 5::000

M o

$. % C a rO
. A v eE x p e

1
N

C a
3

. S C a rO

. A v eE x p e
3

$ 1 5
0
-

T eC a
1
N. 0 C a rO

. A v eE x p e
0
-

0
-

C a
0
-. ‘ C a rO

. A v eE x p e
0
-

0
-

O tA c c o m f.
. % C a rO
. A v eE x p e

500
$ 50,000

0
-

●



T a vg r em a b l a o a p r

b aT f ot d n i I no t

c ao uc ao o a ca n o r

n i n fwas a vf t

Average Gross Revenue on a P= RoomBasis

L o$ 2 4

H o$ 3 C

M o$ 2 1

C a$ 3 7

H oa a t l u t m o r

C a ba c cl m m i mf a r

s t ao a p eb

Hotels Employthe Highest Average Number of PermanentEmployees

H oa s a e mb f t h n o p

n e mo t s o t o

a tL oa c ah oe t g n o

t e me mT r eb t t o a

s ei n aa w I a t f t m o t f l

t e mo a d o ‘ n basis.

Permanentand Temporary

L o

H o

M o

C a

T C

O uC

O tA c c

,

Employmentin tha Various Fadlitk

Average Number of Average Number
Permanent of Temporary
Employeea Employees

3 16
14 6
4 2
3 2

2 2

2 N

2 2

.
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T r e lh p eo e ma b g i

t l a c ao pi r i t f

t aW c a s t h a m a a r

g rp eo t p et s a a

t l vf u

A s ut p rd i nw a t

a st r o l e xA p o t i t

w a t a a l o a co w i i p

t e ni w v it T eT f t

i b ri t p

1

2

3

A p e ri nt n o o h c
m w c up t a i y b

f i nt i t a e

A p e rI nt n o o w d n
h c uc up ut a b f w
p oi s f i nt i t a

A p e ri nt n o o w b c
r eh c up ut s a a s
t p of a i ni t s t
a c

C lt l ac ud f a cs

t a c to c f s f b r a

f p e/ fr eH oi i l t s o

t o a cl a p w v

b v m

s h d a

i nv io us a w a v n a

m al
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Current ●nd PotentiaiDemand

(As ❑odatlon Operators)

P P

A N B C
I nC P ●n
A cI P B P t
C uP

A P k T T

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

●

✌

●

✎

●

✎

✎

✎

✎

✎

✎

C a- D r i vt

C a- H iT rB a ct S

V i sN ao T e rP

C a nK a yR a

M o uC l lM o u

V lN aa W lM a

C oo W iA d v

C rC oS ka S T o

E x pt N oP

V lO u tS c

S pF la D rL o

S pF la F lL o

B G H u

E x p eL I N oC o

G oo B T oa G eS i g

V l sH l so A r cS

S h of A ●n H a n

C oo B C r

C oo P h oT

G oo A T o

V l sM u

G oo S kT

C of B uR e

C of P e r sR e

E d uT o

S p oA c t

M T o

.

1

2

1

1

f

3

4

2

1

3

1

4

9

1

9

2

2

1

1

1

1

4

4

3

1

4

0

Q

9

n

2

2

2

3

s

3

1

1

1

2

5

3

1

2

2

2

2

2

3

2

4

1

2

7

1

5

1



O b ve s

d u i T eas i b

o p eo a c cf aT m n o t

‘ u na ca g o w a dc c

t s t oa b g h uO i a

t i ng o s t e dt p

i t ob c ra v ih io a

s i

W a c ta

a t ho a

a c tr t

e xt a b c y p a

h p of i nt t

h ia

. V iN aa W i ii

. C aK aR a

● G o P h oT

. S F ia F L

. S hf A a H a

A f ah o t i a g o b t a g

s i gv io us ca e xi i

a n oc o

Fishing; Lakes, S ●n Rivers Offar tha Most Potential
F= increased Tourism of All Natural Attractions

A c c oo pw r a i o n a

a a t c oo t p oe h t i t

t rt t c oT N oT en

a t to g f ia i s a r w

r aa h at g rp oA r h w

t N w ib a m ah a a w

d ea rM o t o u na a a

s b er q h ir ef t u

p oo t T e r
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W i lA

M o u

O c e

L aS tR

N a tT e rP

H iA

W a t

H S p

W i lB iM a

G F i

G H u

S p eS c

C o m mE

F oA

U nF lP L

N C uA L i

PercentageFeeling
the Attraction

Could IncreaseTourism
In their Area

5

9

1

1

3

5

N a ti e a s p o a o t u p

t w r es im ow h t b m

t e xa c ce s tT f t

a d dt p of n b l a t n o

o p ew w u pa t o u a a t t

e xr oc oa d f aa w

f Ii i

L aa c co pw a t p a s o

g o vp ra ct h i mt w b i

a ia f ud eb t t i as a

w ha w a t o o p

.
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T h ip rp ra t a a i

i na wa t p rm a t

o p eI w a t t t a cs

b et t p oo t N t I w b

b er ei t m w b i o t f

t a i nd e N ap a a

i m po cw a h p a t h a

d ii mo t s e

PriorIzation of Government Program Assistance

Low Priority High Priority

I mO c2 9 7 1

T ra S 4 5
D e vP r

I mA ct F i5 4

G rA v ao 6 3
L oS kL a

M a rA s3 6

T r a n3 6

I nA wI m1 8

C eR e sS 8 1

D e vo T oA t2 7

.
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3-0 OUTFITTERS

2

A t o 7 o uw i dd t p o

i n ve xt op i t N

M o u tt t s pi o a o a

w ho tc m t t c un T b i

s p e co ca f o

B G H u- 15%

F i- 24%

N aa W iV - 170

H iS T o0

O - 30%

A C a- 13%

T ‘ oc ac oo o uu s

a c ta g es i gt r r a c

t ro p h ot

T Average Outfitter has been In B f S Y

T a va o t o uf s w s y

F ut a vo uf s n ic

p y T f im b d is a n e

o u ts ee xf a i o y

Employmentin Outflttlng Firms is Prlmarlly Taaprary

● A vN uo P eE mp F 2

. P e ro P eE mW a N
o t N 7

● A vN uo T eE mp F 7

● P e ro T eE mW a N
o t N 6

,



T h n uo t er et p e p

f r et s eo t o pF t

f t g ua e mo a ‘ d b I t

t e mn ao e m

Guides Make u the G rPercentageof Outfitting Employment

W w p b p ea t ee t w

m e xh e mb d f uw t

a vo u tf

PercentageEmployed

S a l e- 2

G u5

M a i n- 1

I i e vt g m u t m o e i t

o u ti n

I w t u n di t i nt a t e

i n vo s ua e qo e o It is

e vf t f ot t o a b

e qw i c t c e qf /

s h or ab m oc a s b
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2

Existing Inventory of Outfitting Equipment and Supplks

Equipment

C a

K a

W h iR

B f F P e

B f E P

B M o

G u- T A

G u- T B

G u- T C

C aE q

F iE q

H uE q

V

J e/ 4D r

A T eV e

R G

D S

S n o

S lB

W iC l

F oG ri

A rS uE q

S W R

H o

Percentageof
Firms Providing

6

1

8

6

5

7

Averaga
of

Units Providad

4

4

2

4

2

6

5

4

9

1

8

1

1

2

2

1

7

3

1

9

2

2

2

T o u ti nw t a t s q

r e gt op oa t a ci s T

f o lt h p rb e xi t s o

t a c cs eT t h r t

p e ro t o ui n

...



Current and Potential Demand

(As Indlcatd by Outfitters)

P P

P e
I n
A h
C u

A c tP

.

.

.

.

.

.

.

.

.

.

.

.
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C a- D rB ot C a

C a- H iT rB a ct S 1

N ao T e rP

C a nK a yR a

M oC l lM o u

V iN aa W i li n

G oo W iA d v

C rC oS ka S T o

E x pt N P

V iO u tS c

S pF la D rL o

S pF la F lL o

B C H u

E x p eL i N oC o

G oo B T a G eS i

V iH i so A r cS

S hf A a H a n

C oo B C r

G oo P h oT

T

V lM u

G oo S kT

C of B uR e

C of P e/ FR e

E d uT o

1

2

1

5

I l
A C
C a

P B P t
P t I

I T T

1 2

1 2

9 2

2 2

1

7 4

.
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T a c tf w t g rc d e a

v io u ts cv in n a wiI i m

l s hf a a h ag o b c

c aa v in ao t ep

W t s ec i e xw s t t g

u np ol i t a co g o w

a d ve d ut s t s f t

f ll oc c os i a s t a

c ak a/ r

T r ic oa p o t p o o

e x pt f t t a ci b c p

a p os p of i nt t t a T

h ip e rh o ca t a o v

i n aa m l g o p ht a

v io u ts c

S it t a c cs t o i w

t a t c oo t p ot v n

a t ti t a h t i t T r

a a f o



PercentageFeeling
the Attraction

Could Increase Tourism
In Area
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Existing Inventory of Outflttlng Equipment●nd Supplies

Equipment Adding To U~adlng Both Actions

C a

K a

W h lR

B of F P e

B of E P

B M o

G u- T A

G u- T B

G u- T C

C aE q

F iE q

H uE q

V

J e e pD r

A T eV e
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S lB
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F oG r

A rS uE q

S hW R

H o

3

3

3

3

8

3

3

8

3

1

3

3

3
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5%

3

4

1

1

3

2

3

1

5

3

4

1

1

1
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2

2

1

1

4

2

3

4

5

8

1

3

5

1

5

3

3

1

8

8

3

3

5

3

3

5

5

5

3

3

3

o

T m i ii o e qt b a t 1 a

c ae q uA c og p o o

w r au pt e qr t a t i i t

e vo a I nI c ul T m i c

f u pa s w r a s e

c ae qa c a

b a t a u pi na c a c

e q ua w a b m
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Marketing Assistanceand Promotionof Industry Awuaness
Are Again Important

O u tw a a t p v g

p r oA gp ra a p ri a

a t p rm aa sw g a h

p rb a h p eo r eA d n f

m aa se a 8 o o ug t t o

p ra h p r

Prkwization of Government Program Assistance

Low Priority High Priority
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I nA w

C eR e sS
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2
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3

6
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8

7

7

1
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4-O LOUNGE, RESTAURANT AND FOOD SERVICES SECTOR

A l or ea f s o w

i n ti o t c t d o t s o t

t oi nT I h t o pb d i n

n e cy i n dc a

F M T S - 39%
F F - 44%
L iD R - 44%
L o- 36%
B eR - 14s
O 7

Only

o t l or ea f s o I

t N oT eo n s I s a

A rC o c ao t m S f o

f l

. P e ro F aO fB o
L G D F a 4

. P e ro F at a L 5

. P e ro F

. P e ro F

. P e ro F

. P e ro F

t O fN S p2

t O fL E n2

t A cC C 6

t P ra W L 5

Dining in the NWT 1s Re!atlvely I n

E aa r e si t N oT ei a r

i n eo uT a m e m i i

$ 1w t a e xm i i $
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Most Dining Facilities ●re Open All

Ninety-six

o y r oT a

Year

e s

f s

i a

6 p a

e x pt n p w w f aa o 8 f

a t n ip w w t e si u 3

f .

The Average NWT Food Service Operation Is 13 Y-s Old

T a va o d f ai t N T

i t hy eI s o t f t t h

I n tf aw b a 1 7 o t f

s es eh u nm r ei t p f

y eV at o r et p

r e nu n da t a c o t r

i o ui t f ot

Renovation

A dS eC a

U pS e

A dK iF a

U pK iF a

A dW a

U pW a

A dB aF a

U pB aF a

‘ OR e n

.

Percentageof
Renovations
Undertaken

1

2

o

3

8

2

o

o

3

A cost
of

Renovation

$ 7,167

N

$ 1

$ 3,000

$ 1

N

N

$ 2



The Average Gross RevenueApprobates $300,000

T a vf i t f s es o t

i r p y

The Food Services Industry Accounts for tha
Employmentof 339 Peoplein the NWT

T a vf s ef i t N T e

p is p e- f o w h a p s a t

w a r ea b e mt e

N i np eo t p o p ef s e -

e a o N o w o 2 o t t g a

e mi oi s 3 p a e i t N f

s es e7 o w a o N oT eo

3 of Food Services Employment Is Assmed by
Waltws and Waitresses

T i ac o no f s e i i t

r oo w aa w aT n i s c

o c a c oE mi t s b d f

t ia f o

Job Type

M a n

B a r

W aW a i

C hC

O t

Peru?ntageof Food s Employment
Assuming this Position

1

1

3

2

1



L t a c co pa o uf s

o pw a t r t v a w a p

s t p uw v it N T

A i nb f f b r

s a c of p e/ r a t a f

w t I t g rc d w 7 o o

i n dt p I ni t a e o d

a t e s t aN of t a

t i t o c ud a t p o s f

a a h a na v in o t ep

G o w ia dr i p a t t

a ci t o u nt p oT a

w s ir ab b o po a cf

a o u tT s a t m ‘ u

a c ta g o s t a g o b c

r e sy
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p of I nt ot t r

i

T f s eo pw a a t r t w
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Current a P oD

( AI n d kLounm. Restaurant and Food Services Sector)
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PercentageFeeling
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C Increase Tourism
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Necessary Modlflcatlons If Indicated PotentialRealized

upgrade
Equipment Existing Add More Both

S eC a1 2 4

C oF a1 1 2

W a s

O t1 9 0

A p pb u pe xf aa w a a

t t o p a

L a a

Priorization of Government Program Assistance

Low Priority H P

I mC uL

T ra S
D e vP r

E aA ct F i

L S kL aA v

M aA s

I m pt T r a

I nA w

C eR e sS

D e vo A t

2 7

4 5

5 4

3 6

5 4

2 7

2 7

7 2

1 8
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T hs ca o pa t wc a

o pw i ni o t c d o t a

t r a ns eF oa s f s f

b t o o p

A vN uo A iI F

A vN uo C E qW

Charters Scheduled

6 7

. 2

. 5

. 3

A vN uo

. S S iE nC i F 3

. S T E nC i F 1

. L T E nC i F 2

. J A ii F o

. H e li F 6

2
7
4

2
3
4
1
0

NorthwestTerritories Natives are not Ex~tionally
Well-Representedin Terms of EmploymentIn this Sector

C op rs ca s i t ? a t

l af iI t o n o e mt f p

v ic ha s eA w a l p o

n o nT e

Ch~ter scheduled

Average Average
Number % NWT Number %N

P i

M a iC

A d m i

P aS e

8 5 1 5

6 5 1 5

6 6 1 6

6 4 1 6
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The Average Chartered Alr Service Is Fourteen Years Old

T a vc ha s b I 1 w t a

s ca s eh i b ei 1 T a

s ei f aw e si t N A w a

a o bm t k f a o e c

S 1 8 o c ha f a 1 o s a

f h m s i mt t f o s

B o bt f ot w c s t t m

a cu ni a a r t u

e xe qi t o i mt f T f

p e rr t t g w a i f i t
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C
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P e rU pt A i

A vC t U pN N

P e rA dt t S e1 5

Passenger Sarvlce Contributes Largest Parcentagato Revenues
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c ha f ir ea 6 s a s

f ir eT b ro a f
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Average Total Seating Capacity for Chartered Alrllnes Is 57 People

T a vt s ec af a p I a p

c ha ii 5 p eF s a s t

a vt s ec ai 6 p

C ha s ef h o t a b t h

T a vh or b t o p a a f i

T of Aircraft
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J
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Hourly Rate

$ 2
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N

N

a f t p f

T a t p

s w t NW i
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F

W i

S p

Chartered A S Are Most Heavily Utilized In the Summer

On a vi t s m 5 o a c a s

f i a cu tT n h p o u

t i t s pat 4 u

Chartered Air

Average Utilization by Season

Percentageof Fleet
Utilized

58$
46%
420
46%
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F lu t if oa d ip f f p
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Average Utilization By Season
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Current and PotentialDemand

(As Indicated by Scheduled ●nd Alr Charter Operathms)
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F it m h r a cf w c d

e xa w a p ou np i

g o a t c ak r s

f ia f ll oa p ht

P o tf n o na ca
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i t v aa th t p ot i t

i t a s eb t a iT m h r a

t r ai t N b t s w w a h
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Attraction
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C h aa s eo pw a pm r t

u po a t t e xf o s i t e o

i n ct os o R
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Percentage of Operators Adding to or Upgrading

Their Fleet in Responseto Inueas ed Tourism Actlvlty

Upgrade
Existing Add More Both
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0 1

3 3
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Priorizatlon of Government Program Assistance

Low Priority High Priority
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6 BOAT AND VEHICLE RENTAL OPERATORS

A l o

I A I

p a

r

f t l a nr o p

The Greatest Percentageof Operators Rent Trucks

F ie xv e ho pt g p

o o pr t o b t t a f

d v a rT p eo f r e t o

v et a vn

c f

Percentage Averaga Average
of Firms Number In Daily
Renting Fleat Charga

C 5 9 1 $

T r( 2D 8 4 6 $
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A l lV e1 4 $

S n o1 6 4 $

B ( M o2 5 3 $
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I I e vt a s p eo f c t

s ea v er ea r b H w f

r et t ha s b r a i

t f od r e

i.
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Average Number
In Inventory
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100%of Vehicle Renters Accept Credit Cards
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F p eo t r eb a c c b
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p

71%of Vehicle Rental Operatkms Have Upgraded Their
Fleets In the Past Five Years
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f v ea gr u t f
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PercentageUpgrading Average Cost
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$

$

The Average Gross Revenue for Vehicle Rental Firms is
Greater than $200,000
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