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8 KEEWATIN

8.1 Introduction

T K r o m s k o

t l a o t N a 1 o t N p

M o t K ep a I T K i

l a t g ec o C a i a t

t i f t m p I i a b a a

w o

T a o s c l i t K

w a f t a e r p o

5 p o a ph t B p

T

Community

R I

E P

B L

C H

R B

C hI

W C

Total

Keewatin Regional Population

1981 Population—.

1 1

1

9

4

3

2

1

4

1986 Population

1

1

1

4

4

2

2

4
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.
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8.2 Existing Market Characteristics

Current Vacation/Pleasure Travel Volume to the
Keewatin is Low but Growing

T f t i t p t i t

l i ns o n t t t

K d t J t S p

TABLE 37

Total Person Trips and Trip Purpose

( J ut % p t e m

Number of Trips

T N o

T P ●

. B

. P l

S

*

*

1982

P T 1

4
6

—

to Keewatin

1984 1986

960 1

2 3
6 1

V t t N 1 1

E sf 1 p t a b o T
O S

U r p t t t K w l

a sw f l v M K

f f l a l i t W K

b t t a a o b n r

H s 1 l t t d o

p t a t a m o a n t

i f t K p t p y t t

e K h g s i

.
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T i n c a d o t m o o

p t t t K A s o t K

l i i 1 i t 7 o v w

a cf b A a 1 f C p

N ot o h i t a

i 6 o t K p t i f t U S

m

General Touring has been the Largest Non-Resident
Travel Generat&

—

T f I t d t t o t

a r ef K p t

i h l b r f i

v t t K

T

Keewatin Pleasure Travel by Product
(June - September)

Product Number

Consumptive

. F
H —.

p t

G t

p t

Type

of Person-Trips

6
1

7
Non-Consumptive

. A d

. N a

. P hy

2
6

1—

4
General Touring

. G P
● S I P

7
4

7

Total Visitation 1,505

● l u 5 v t r n o K
F L

S B o T O S , ‘ ‘ U..-;, .

.
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Eskimo Point Accounts for the Largest Portion of
Keewatin Pleasure Travel

T f ot i t p d f

K p t E P a f 4 3 o

a p t

r o c

f C h

Keewatin

Eskimo Baker
Product Point Lake

O / A

. C o6 1

. N o n4

G T 6

— Total 666 113

t t K T i l t

d t o E P t g
. — -

./+-.’.,:’ . - :“’ - ‘.,. .. . 4
.

T
-’ ,. ., > .

- /2 r’.’.,> .<, ~

“
Visitor Destinaticms ‘“ ““’:”’‘ “’N”:Y

Rankin Repulse Coral Wager Remote
Inlet Bay Harbour Bay Lodges

1 6
1 1

9

1 16 17 6 567

.
- -

.

Total

708
35

752

1,495

S , ; .T O S

~ —
8 Market Potential for Keewatin Pleasure Travel Products

8 - Introduction

T K h b

n f f i In

( s oa a

t S aa

c i t p

h c a a d

s r i w o t

e o f l i N

M I f N S

g t K f l

-—-- .

.

W t e o t f a K l a

o b n oT f b v n

e b t t K T a l i t

W K b t t

1



I r h b w t l t t t y t

t K h b t d a p t i

t i b d b a f K

8 - Keewatin Pleasure Travel Products

r

L t B t K h r t p

t r t m v a t d c

m ut i t K B i 1 T

v K i m t f i a a

n i t A i O a t N C U

T t c a l m a b r

h i i a p p i u

m S 1 t K h b i i t

p d eo a m s T l o

a wa i f t K i t m h

b a t t d o p i

t a t p o p

W a dt K a T K

h b b l w s b o w
—

s t w h K p T p

d eh b o s 1 A p t

a 1 i nt w h K t

p aT K n f c t t i

a d in i p f i t p

8 — Outdoor/Adventure Travel Products

Fishing/Hunting

F h b a r m m f t K

a cf 6 p t w h h n

.
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I t c o f d

K r ef

F L a A t p

t e sa f o

t t K

H p a c oi

e a f in o

i t B L a

t n o

8 o a f t

R B ( B

a C ) a C H ( B T n o

h i v l v a o 1
.

~:?$:. , ,.

Non-Consumptive Adventure Travel ,..,,,..’ , --”

N op p a s r n t

t K h c o 4 p t i 1

T a c 1 d o d p p

d :

Adventure Travel

. A S A D ( d

- S E ( P

. A L S E ( d

i B T ( CI t B L

● A S D T A ( d

- E P

Naturalist Lodge (6 d

. W B ( b

Photographic Safaris

. B G W S ( d

- C H a B T o C I a N
P ( l P B W

.
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. W A R E ( d )

- B L T G S

. S A T ( d

- S T - C H
- E B B S

. M R

- B T -

E ( d

M R E P

. H B C T ( d

- E P

. M cB S

- 1 s o b a

8 — General Touring

T c a f t l s o B

t F 1 i w - t t w 7 p

t t w a w g t t t t

K eA t o 9 p a a
—

General Touring

. T t N T ( d

- R I a C hI - h i
t s w a c

. R et E ( d

- s t t T t N T b w a b
c t o H B

. U nD i t A ( t

- E P - c t / e

..
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. D t R N ( d

s a a b w a o s

. L a L ( d

- E P B T t M R a S
I a s c

. A rD T ( d

- S pi I A a C - E P
R I B L

● E E T ( ‘

- R I C hI C F

. L C o t N ( d

- N P H E

. T E N ( d

- N D eT C

A t p t E P a f t v m

i o g t t T d t t o E

P a f m o t K g t
—

v i

8 — Market Potential

T m p f t K p t i

d c l p i t g t m

k T K h e s i

t p p ai t E

K h a s c p t

v I e g t p

o g

P a T

f a p o
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T K es pi i d b n

s o wT d o a t 1 p

d w t t t d

T b p i t n o

m i a sw w v

q s

T f o

c a

c r

t i t m

o /

c w u

p s

t t K a t K c
—

T

Market Potential for Keewatin Pleasure Travel Products

G T

N o
O / A
T

C oO
A dT
( o

Total

Potential
North American
Market for

1

4

—

1

8

Current
Kaewatin
Pleasure Penetration
Travel Rate

1

A t K m p i

o

3

1

l i i h

i i g s i t g t m A

, t K h h v n i o. o 4 t
/ , >

t ” ”o ut m T m
/. .,,., ? ,/: ‘~ ‘ - -

h t g o m p f t N T

f oc e t s s o t K

i a i c at d p t p

d ..
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8 Keewatin Tourism Industry - Supply Side

8.4.1 — Introduction

I d ea b l o i

c t p a i

d ow r

. K D eZ T D a M
S - D D

. K E B S

● T K eE M S f 1

. .

o K

t f

.

#

.

. I nw T a P

I a t

i r e

t a a i

w a u

K R

o t r t

8 — Accommodation

8.4.2.1 — Hotels/Motels

W t e o W C s K c

h h a c

T 41

Keewatin Accommodation

Hotels Guest H

R I 1
B L 1
E P 2
C hI 1
C H 2
R B 2

9

Rooms MS # Rooms

1 7
1 5

4 8

9 1 2 1

Beds

1
2

3
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g h a

n t s

i i t i t a

f t a

A p a ci t K i a c t

t d ei t o b q a q

H t v f c t c R k

I h t l a cb A a

R I i c u a $ m e

a 2 r a s ii t q o

a ci t c T q o a

a B L i c t b a t b i t

K eI t c o E P t c r

a dc a w a i t t q o

a cO o o t h i t c i

c ot b o r q t i c b o

f t t

C hI s h a l d i a

d b I t c o C H o o f

i s f t a e i n L

i t c o R B t q o a i
—

p

T f t a a g r t e K

w a cw 1 i n s t 5 b e

l S o 6 o t K a b

a cw r 1y b c a f u

b t oB t q a q o K

a cs l t n o t t

c b s b t i F g t s o

t a va co v s t g c

b a c

.
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Existing Keewatin Accommodation

Number of Beds

Not
Poor Suitable Suitable Excellent

Location 1 2 34 5

R I ( ‘ 6

B L 2 5

E P 1 1

C hI 8

C H ( 1 1

R B ( 2

Total 87 0 60 69 19

T t b c f a t a

o t 1 d p t s i 1 b n

A t 6 o t b n w b r f

N r ec oa b t a

7 b n w b a f t T p

t i p et i w o b a t a

c o1

w a a

i n t c

e d t

a v it

t p s b o 5 p

l o s o 4 n O t

n a p t t t K i

a w a o t o v l

f l T p b m h

i t a cw b a c t g i

c p t w q o a

d i r
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8 — Lodges and Camps

T K h a s l i T a 7 l

g a 5 t c l i t K T c

o f p a cw a I 7 l a

f ib i g t e c T

s o t K el i h a a m b

c a d t K h i

.

-

Keewatin Lodges and Camps

Bed Capacity

L

D O C

D W S pC

E L

H L L

Kazba Lake Lodge -

M S C

N N C

O L L

S L

S L L

T L

W R C

Total

Tent
Camps Lodges

6

4

1

1

3

4

1

1

3

2

1

1

3 138

* N aL

.

.
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T o ps i s f J 2 t A 2 (

d ) T t b c o t i i 1 b

n A t t w 6 f t t t

K i 1 a a a l o s o 7 n

t w h a b n d f 4 b

n T s a i o l o o

4 f t s T i l b i s a

s t s l w b s f p f i -

c p eG t s s l s h

a o cl

S L l

l d e

l l [t is

o 7 o

a W

l i

g t o p

B i t n a l

t K I i a n

a t q f t w b t

g t t n oa t m A

q l f i a b p n R

I a F L T a a p t e

b n t f n E P ( M

L a B L ( A L

B o a s o 1 l a c T 4 s

t p o i ~ c ho t K

l oi R e i s b

n t o t f ( S L

w a o b K r

p o po e b

8 — Transportation Services

a E L

r o a e

t t K

T K i r w

N oT eA

a R I a C

s b s a

( t Y

A ( s t

.
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Keewatin Lodges - Operating Characteristics

1N S

S a y J 2 - A 2

2

7
A B C - L

- C

O c( - 4

A o F 1 y

G R - A ( r $

T E m- P

- T

p

8 p

1

—

A A O

D F aC

L D

2 p

6 6

B aF

K i 1 2—

5C C A

P B 6

6F T

H a C W 8 8

S - P

- S

. -

C o R e
i t l 5 Y 5

.
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C hT a n 1 a m p w t

t r R I i t p a g t

t K T a h r b u

R t i c s b t l o

a ia f p F p a e f

d ea t h n a

T c o a t i h b c b r f p

a g t T m r f t t t t

K i t W w l t K t s

t m s a T M W M

g O a I

8 - Food and Beverage Services

T f ot i t t l a c

o t K ec r f

T

Keewatin Restaurant

—

Facilities

Hotels

Free Standing self-
Fast Foods Cooking

# seats # seats

R I 1 2
E P 1 2 1 2
B L 1
R B 1 1
C H 1 5

C hI

Total 4 79 2 32

S T & P K R

Dining
Rooms

# Seats

2 76
1 60
2 72
1 24
2 3
1 1

9 2

t



K r ee a 4 p o a

a o 3 p p f

8.4.2.5 — Outfitting and Guiding Servicas

A i ni t E G t a 1 o

a t h o s t K

W t e o f o a o o

a r i t K O s o K o

f i i q r ew 1 o t 1

o ur et t s O t b g o

f d n r T 4 p a s p

o t i T p r i d i

c op t o a t c

t

T 4 d a p o o c f

t K eo i T i i r

t y t a n o o y b

o 3 y T a n o c s a 9
—

i d eT h a i t r o o o

t p rd t o E P T o r

c o 6 c o b t o t c I

t t K o i s o 1

t i 1

O ui a w v e o o t K

w t p A t i g s d t

d f o a g s A a r t

d f g t i h i t K A i t

c o t B o i a i c o
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Keewatin Outfitters

Resident in Keewatin

N aO u( L
S iO u( B L
K a n aO u( CI
N oO u( C hI
L E O u( H a
J N eO u( H a
N i n& S ( H a
N oO u( EP
E sP T ( EP
K iO u( RI
R J O u( RI
A rC iO u( R eB
E nO uS e( C

Resident Outside Keewatin

S L O u( S a)

Hunting Outfitters

A i( H C B ( H a
A r( H C B ( R eB
C aN O uC C ( W)

I , Ii

Product

F iT
F iT
F
A T S
A T S
P B H
P S
N
B T
B T
F
C T o
F

●
d

0)
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Ksewatin Outfitting Establishment Profile

N S “

A N o Y O

E m

. A N - P

. A N - T

E mb O c

.

.

.

S a A d

G

M aa S

A N o C S
—

D io T o O

.

.

.

.

.

.

B G H

F

N a W

H S

A o t A

O

S

.

1

3

2

3

1

5

2

9

e
4

1

e

o

3
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l b t a a O i

t p t t w a t i e

i o K T

A p o a i p g i t

s l t e i t K T a

e mp o i 6 p o w 2 a

p ea 3 a t A t a

t i w e ’ 8 p e a 4

t ee o 8 p This is close to a

r e me p b E D

a T o 7 p w a e i t K

o ui

8 Product Development Strategy

I a r es t p t K h m s

s p t t o a d o

t r t p T e i t K

h b t d eo s t p t a
—

b p f s l i t a t m

k T K s h b t e d

c i t m af t K t p

T s h b f t p a

r aw t w a t e o a

d in f K t p T a

p l i v w t t d o t K

w t i P t d a f

t c og o t i a t c l

T a a k w i a T i i

t a t K h v l a a c

n h a m i o t

!

.s

1. ..
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T K h t a d

o r i t N T

a t m t

d r a

a tt h v d c w t p

m af K i t t T a h

c om e I w a a i a t

e si i t m f t f t F

1 a m a h b r w W H

d t d it K t p A c

t a h a b r w t f l

I lI i d e‘ m K t p

d .
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T A

E D ea T

T K

B T

C A

C A

D A

N oA

-
8 — Market Development

H e sa m a s n a d

b s w t w T K i

v o pa t p t v f t

r T f t d p g f

K t p t t y 1

W t t s i i e t b t s

l t m f t K a f a

6 o t p t t t t K t

.
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Projected Keewatin Pleasure Travel by Product Type
1987 - 1993

(June to September)

Product 1987 1988 1993

Consumptive

F
—

. N oO L 5 7 9

. K L oC 1 2 6
O u

H 1

7 9 1

% C 3 1 6 7

Non-Consumptive Outdoor/Adventure

. A d2 5 4

. N a6 8 2

● P h1 8 2
—

4 2 9

% C 4 . 3 6

Touring

● G P 7 1 2

. S I P 4 5 8—

7 1 3

% C 1 3 8 7

Total 1,505 3,146 6,257

% Change 109.0% 98.9%

—
S E D a T
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n om s i p t h t

g g A s i t f t t n

c oo ut m a h a

h t e xt i

Projected Keewatin

Impact

T

Pleasure Travel Expenditure

by Product Type

1 - 1

( J ut % p t e m

Average Per
Trip*

Expenditure

Product

C o

. F 1

. H 7

N o
O A T 2

-
T 1

Total

* S T K

8 — Product Development

Tourism
Expenditure

1987

1,038,000
120,000

109,306

775,656

2,042,962

T K i r h o t m

d in t i h e t

1993

2,365,500
562,500

2,439,390

3,785,940

9,153,330

and sales

d i

t i o t n f y U a r

..
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a 1 t K e f n o f

l l b t t h n t i T

K i b m a t “ A P

a t d el s t K p

p t p w c p o w a

t r c a h T K h o

i w r s a m m ( w

w a p b ) a a b T b s

i a n r i t r a f a t

f ol o“

●

✎

●

✎

●

✎

●

✎

✎

✎
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N C o S oI

L I

D o Y B

W B

C F uB

C hI

K F

N oC o C I

T G S

M I

M cB S

T l o

d io

-

t K c a w a t

p t a t t

K ep a e b f t d o

c ot T 5 i p a

p rt t t K c

Visitor Reception/Interpretive Centre

In order to realize the projected levels of community

visitation there w b a n f t d o

e xo t f a t c

T a n v r ef

t

a /

l

i t
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K eS f

f ap t

w b u b t g t

o s t s

d eT K t p a p

I a o bA v r c c a

f g a i nt p b a

i no s a a w a t a

h a c I w p f o f

v t m l p t b t o w t

o t c a t e l c o t b

c
—

TABLE 50

Present and Projected Travel to Keewatin Communities

1987 - 1993

Community 1987 1993

E P

R i

B L
—

C H

R B

C hI

W C

Total

6

1

1

1

1

0

0

9

1

1

1

8

7

2

9

5

S E D a T

A p t K h n N P s a A -

t N P i t B A a r v r

t f as b d w t K

I
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c oT d n h t b s b

F t s b m uf t a a

c t K c r a w a t

t ht y T c a s a i

t a r c f a r A

t o w a t o e d n

f ao e e o c b a t

c t d eo v r e

c T f i a l o p l f

v r c - s b t D o

E D ea T

.

.
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E P - I C I

B L - R H a C

R I - R I L

C hI - R H

C H - H O

R B - a p o a L

W C - w a n .

Accommodation

W t p l t v K a

c ow h t b u a e A p

s o R I a B L c p b s

f m t 5 p T a t a a

w b a Ia f t i t p s H

i r t w n b t c a a m

a s t N r t m s a g

b a c ot E P i

p aw h t d e n o e

f aA p there is only bed space for 17

p R B w r e n f

E a ci s n s f t
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P t

c c

d e

b c

o a n l

f R I B L a p

s t i n o a a a W

C

Outfitting and Guiding Services

A present t K o i c o 1

f e 8 p V a t K

t p r o a g s

I 1 t K o i s o 1

t o uB o t p g i K t

t t 1 K o a g s w
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8.5.3 — Tourism Industry Support

Tourism Awareness Programs
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Program Development
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Tourism Industry Operators

Government Program Initiatives
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